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"A  Knight  Fellowship  gives 
you  a  chance  to  focus  your 
mind  —  deeply  —  even  while 
you  take  in  a  hundred  new 
delightful  experiences.  So  it 
appeals  to  the  moral  philoso¬ 
pher  as  well  as  the  curious  kid 
in  every  journalist.  What  I 
liked  best  of  all,  though,  was 
being  part  of  a  small  group 
of  like-minded  journalists,  sampling  freedom  and 
trying  to  make  sense  of  this  bewildering  world  we 
find  ourselves  in." 

—  Miranda  Ewell,  San  Jose  Mercury  News 
Fellow  ’95 

"Is  the  Knight  Fellowship 
worth  the  risk  of  stepping 
off  your  career  track  for  a 
year?  The  trade-off  is  a 
once-in-a-lifetime  opportu¬ 
nity  to  study  and  reflect 
without  real-world  pres¬ 
sures,  and  join  a  fraternity 
of  top-notch  journalists.  It 
certainly  boosted  my  enthusiasm  for  my  job,  and 
my  sense  of  what  I  can  accomplish  in  the  future. 
Bottom  line;  It's  a  career-enhancer." 

—  Richard  Gonzales,  National  Public  Radio 
Fellow  ’95 

" Every  journalist  should 
attempt,  at  least  once,  to  take 
time  off  from  the  newsroom; 
to  step  back  and  assess  where 
you  are  going  and  where  you 
want  to  be,  and  how  a  jour¬ 
nalism  fellowship  can  lead  you 
to  that  goal.  Stanford  Univer- 
1  sity  is  the  perfect  environment 
for  those  looking  to  the  changes  ahead  in  our 
industry  in  the  next  century.  The  year  1  spent  on 
my  Knight  Fellowship  made  me  a  born-again 
journalist.  The  time  I  was  able  to  spend  reading, 
researching  and  studying  reconnected  me  to  the 
passion  I  once  had  for  covering  the  news  as  a 
young  reporter." 

—  Sheila  Stainback,  CNBC 
Fellow  ’83 

- "As  a  former  fellow,  I  have 

come  to  recognize  the  value 
of  a  Stanford  year  from  both 
a  personal  and  professional 
viewpoint.  We  look  at  fellow¬ 
ships  as  a  good  investment, 
one  that  broadens  the  per¬ 
spectives  of  our  best 
people  and  increases  their 
value  to  the  newspaper." 

—  James  Willse,  editor,  Newark  Star-Ledger 
Fellow  ’75 


The  1997-98 

John  S.  Knight 
FELLOWSHIPS  at  Stanford 


W  welve  journalists  win  Knight  Fellowships  at 

I  Stanford  each  year.  What  do  they  get?  Nine 

I  months  of  study,  intellectual  growth,  and  per¬ 
sonal  change  at  one  of  the  world’s  great  universities  —  in 
classes,  in  independent  studies,  and  in  special  seminars  with 
guest  speakers.  At  the  end  of  the  year  they  return  to  their 
news  organizations,  better  prepared  for  the  rapidly  changing 
world  of  journalism  at  the  end  of  the  20th  century. 

hflur 

■  Reporters  and  editors, 

■  photographers  and  producers, 

■  editorial  cartoonists  and  web-site  gurus  —  and  more. 

We  want  people  who  have  already  accomplished  a  lot  and 
are  ambitious  to  do  more.  We’re  particularly  eager  to  get 
applications  from  minority  journalists.  Candidates  must 
have  seven  years’  professional  experience.  Fellows  receive 
a  stipend  of  $40,000,  plus  tuition,  a  book  allowance  and 
a  child-care  allowance.  All  benefits  and  activities  of  the 
program  are  open  to  spouses  and  partners  of  Fellows. 


The  application  deadline  for  next  year  is  February  1,  1997.  For 
a  brochure  and  application  form,  write,  phone,  fax  or  e-mail  to; 


Director, 

John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford  University 
Stanford,  Calif.  94305-2050 


Telephone  (415)  723-4937 
Fax:  (415)  725-6154 
Internet: 

knightfellow@forsythe.stanford.edu 
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QALENDAR 


OCTOBER 

31-11/2  Arizona  Newspapers  Association  Annual  Meeting  and 
Fall  Convention,  Holiday  Inn  SunSpree,  Scottsdale, 
Ariz. 

NOVEMBER 

5- 7  Medios  Interactivos,  Catholic  University,  Santiago, 

Chile 

9- 10  Investigative  Reporters  and  Editors  Student-Regional 

Conference,  Syracuse  University,  Syracuse,  N.Y 

10- 12  Society  of  American  Business  Editors  and  Writers 

Conference  on  Personal  Finance,  Midland  Hotel, 
Chicago 

13-15  Interactive  Publishing  ’96,  Swissotel  Zurich,  Zurich, 
Switzerland 

13- 15  Audit  Bureau  of  Circulations  Annual  Conference, 

Royal  York  Hotel,Toronto,  Canada 

14- 16  Suburban  Newspapers  of  America  Classified 

Advertising  Conference,The  Drake  Hotel,  Chicago 
14-16  New  England  Society  of  Newspaper  Editors  1996 

Convention,  Double  Tree  Islander  Hotel,  Newport,  R.I. 

14- 16  Association  of  Opinion  Page  Editors  Annual 

Conference,  Biltmore  Hotel,  Los  Angeles 

15- 17  International  Newspaper  Marketing  Association  U.K. 

Workshop,  Hilton  National,  Warwick,  England 
17-20  Southern  Newspaper  Publishers  Association  Annual 
Convention,  Boca  Raton  Resort  &  Club,  Boca  Raton, 
Fla. 

19-20  International  Newspaper  Marketing  Association  Latin 
America  Conference,  Hotel  San  Rafael,  Punta  del 
Este,  Uruguay 

JANUARY 

12- 17  Newspaper  Association  of  America  Operations 

SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

MARCH 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 

Executives  Wmter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott, Washington,  D.C. 
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STOCK  TABLES 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

0/23/96 

10/16/96 

10/23/95 

A.H.  Beto  Corp.  (NY) 

36.375 

36.75 

34.00 

American  Media  Inc.  (NY) 

5.375 

5.375 

5.125 

Central  Newspapers  Inc.  (NY) 

39.625 

39.125 

30.50 

Dow  Jones  &  Co.  Inc.  (NY) 

34.25 

34.25 

35.125 

Gannett  Co.  Inc.  (NY) 

74.25 

71.75 

54.50 

Gray  Comm.  Sys.  (NY) 

21.00 

20.875 

20.125 

Harte-Hanks  Comm.  (NY)* 

27.625 

27.75 

19.333 

Hollinger  International  (NY)# 

12.375 

11.375 

13.8125 

Knight-Ridder  Inc.  (NY)### 

36.625 

36.375 

28.625 

Lee  Enterprises  Inc.  (NY)** 

23.00 

23.625 

20.3125 

McClatchy  Newspapers  Inc.  (NY) 

28.00 

28.50 

19.875 

Media  General  Inc.  (AM) 

30.50 

31.00 

29.75 

New  York  Times  Co.  (AM) 

34.875 

35.125 

29.75 

Providence  Journal  (NY)# 

30.25 

30.875 

N/A 

Pulitzer  Publishing  Co.  (NY) 

60.50 

59.25 

46.125 

E.W.  Scripps  Co.  (NY) 

47.75 

47.25 

34.875 

Times  Mirror  Co.  (NY) 

44.875 

45.125 

29.375 

Tribune  Co.  (NY) 

81.375 

80.25 

64.00 

Washington  Post  Co.  (NY) 

330.875 

339.25 

298.25 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK 

10/23/96 

10/16/96 

10/^ 

Hollinger  Inc.  (a) 

13.00 

12.25 

10.625 

News  Corp.  Ltd.  (c) 

22.25 

23.00 

20.125 

Pearson  Ltd.  (b) 

7.43 

6.89 

6.29 

Quebecor  Inc.  Class  A  (a) 

22.70 

21.55 

18.75 

Reuters  Holdings,  ADR  (c) 

76.125 

72.75 

54.00 

Southam  Inc.  (a) 

17.90 

17.35 

13.375 

Thomson  Corp.  (a) 

24.50 

24.95 

17.125 

Toronto  Sun  Publishing  Corp.  (a] 

15.95 

15.95 

11.625 

Torstar  Corp.  (a) 

29.10 

28.95 

21.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc, 
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BY  ALLAN  WOLPER 

Editors  Enjoy 
Ticket  Windfall 


] "STARTED  BEFORE  the  first  round  of  the  baseball 
vision  playoffs  when  police  broke  up  lines  of 
igry  fans  unable  to  buy  tickets  for  sold-out  games 
:tween  the  New  York  Yankees  and  Texas  Rangers. 
It  got  worse  when  the  Yankees  made  it  to  the 
cond  round  against  the  Baltimore  Orioles,  with 
[es  of  nonworking  Ticketmaster  telephone  banks. 
It  turned  into  a  nightmare  when  World  Series  tick¬ 
ets  went  on  sale  as  scalpers  bused  in  homeless  men 
fiom  Jersey  City  to  wait  on  line  for  them. 

The  scalpers  —  peddling  $25  bleacher  seats  for 
$500  and  $70  box  seats  for  $2,000  —  also  worked 
the  Major  Deegan  Expressway 
near  the  stadium,  the  coffee 
shops,  the  subways,  the  park¬ 
ing  lots  and  the  side  streets. 

And  there  were  the  near¬ 
perfect  counterfeit  tickets 
going  for  black-market  rates, 
with  newspapers  publishing 
poignant  pictures  of  victims 
who  bought  them,  and  listing 
the  names  of  the  people 
charged  with  selling  them. 

The  television  cameras 
focused  on  fins  lying  on  the 
cold  concrete  sidewalks  for  up  to  48  hours,  while 
newspapers  published  stories  about  people  using 
the  pavement  as  a  toilet  while  they 
waited  to  buy  tickets. 

The  Yankees  had  captured  the  core 
of  the  Big  Apple,  fiom  Wall  Street  to 
Westchester,  and  everyone  wanted  to 
be  in  the  South  Bronx  for  an  emo¬ 
tional  baseball  revival  meeting. 

The  news  pages  were  filled  with 
those  stories,  and  local  broadcasters 
aired  sad  sound  bites  of  ticket-starved 
fins  who  were  turned  away. 

At  one  point,  the  city’s  papers 
flared  with  indignation  with  reports 
that  Peter  Vallone,  the  City  Council 
majority  leader,  had  bought  204  post-  ^ 
season  tickets  for  local  legislators.The  ^ 
papers  also  took  apart  politicians  who  ^ 
used  their  influence  to  buy  the  pre-  | 
cious  tickets  without  any  regard  for 
fans  who  were  shut  out. 


Wolper,  a  journalism  professor  at 
Rutgers  University,  Newark,  N.J., 
usually  covers  campus  journalism 
in  these  pages. 


But  the  story  circulating  through  local  news¬ 
rooms  and  receiving  virtually  no  mention  in  the 
mainstream  press  was  the  one  about  the  access 
reporters  and  editors  have  had  to  Yankee  tickets. 
Those  who  acquired  tickets  went  to  the  games  as 
spectators  —  not  as  working  journalists  —  a  sore  point 
to  the  thousands  of  fans  who  couldn’t  get  them. 

As  E&P  reported  earlier,  George  Steinbrenner  III, 
the  principal  owner  of  the  Yankees,  sent  out  faxes 
offering  key  editors  and  reporters  free  tickets  to  join 
him  in  his  luxury  box  to  watch  the  games. 

Some  journalists  accepted  the  free  passes,  but  the 
majority  of  the  newspeople  who  went  to  the  games 
paid  for  their  tickets,  much  like  the  politicians  who 
were  criticized  in  their  stories. 

Meanwhile,  Howard  Rubenstein,  the  team’s  pub¬ 
lic  relations  and  political  consultant,  served  as  an 
unofficial  broker  and  sold  tickets  to  journalists  who 
Steinbrermer  had  not  invited. 

Some  reporters  rejected  the  tickets  —  free  or  for 
sale  —  and  complained  about  what  they  saw  as  a 
blatant  attempt  to  buy  favorable  coverage  for  the 
Yankee  campaign  to  build  a  new  taxpayer-financed 
stadium  in  Manhattan. 

The  Yankees  have  been  trying  to  sell  the  media  on 
the  idea  of  a  new  stadium,  even  though  New  York  is 
still  paying  off  a  $  1 25  million  tab  for  refurbishing 
(See  Tickets  on  page  34) 


Rain  postponed  the  start  of  the  World  Series  at  Yankee  Stadium 
Oct.  8,  but  didn't  dampen  demand  for  tickets,  which  journalists  found 
easier  to  obtain  than  fans  in  general  did. 


Post-season 
baseball 
privileges  come 
with  the  turf,  but 
do  they  pose 
ethical  questions? 
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To  Endorse,  Or  Not 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  ISS4,  Newspaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894,  Editor  8  Publisher,  June  29, 1901;  Adfertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  iext  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext.  i  iti 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext  ii6| 


Executive  Editor  John  P  Consoli  iext.  22S| 
Senior  Editor  George  Garneau  iext.  22.t| 


AS  OUR  REPORTER  notes  in  a  story  (p.  12)  this  week  on  E&Fs 
quadrennial  presidential  poll,  the  editorial  voices  of  American 
newspapers  “are  developing  a  severe  case  of  laryngitis  . . .  when 
it  comes  to  endorsing  a  presidential  candidate.” 

Our  latest  poll  shows  that  nearly  seven  out  of  every  10  papers 
responding  said  they  were  undecided  about  the  candidates  or  were 
adhering  to  a  “no-endorsement”  policy. This  is  an  increase  from  67%  of 
the  sample  four  years  ago.  Nearly  30%  of  the  the  papers  polled  cite  a 
“no-endorsement”  policy. This  steadj'  movement  away  from  presidential 
endorsements  has  been  noticeable  since  1940  when  only  13.4%  of  the 
newspapers  remained  neutral. 

Some  editors  of  nonmetropolitan  newspapers  feel  that  they  should 
confine  their  endorsements  to  candidates  for  local  offices  and  leave 
presidential  endorsements  up  to  the  larger  metropolitan  papers.  We 
can’t  see  the  difference.  In  spite  of  the  proliferation  of  information 
sources,  it  seems  to  us  that  editors  are  in  a  better  position  to  reach  deci¬ 
sions  —  and  to  make  recommendations  —  about  candidates,  whether 
local  or  national,  than  the  average  reader  is. 

If  there  is  any  validity  to  that  view,  then  editors  should  feel  it’s  their 
responsibility  to  speak  their  minds.  But  some  of  them  just  don’t  want  to. 
As  one  of  them  said;  “It’s  a  good  debate,  but  we  don’t  want  to  join  the 
fray.” 

The  end  result  of  this  attitude  of  not  wanting  to  be  involved  leaves 
the  major  political  campaign  in  the  country  largely  up  to  the  hucksters 
writing  the  pitches  for  print  and  broadcast  political  advertising,  which 
isn’t  known  for  fairness,  and  to  the  talk  show  hosts  who  demonstrate  no 
restraint  about  their  political  leanings.  It  amounts  to  an  abdication  of  a 
responsibility  that  historically  has  rested  on  the  shoulders  of  editors  — 
and  should  remain  there. 


The  Fourth  Estate 


By  Steve  Greenberg 
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Associate  Editors  David  Astor  iext  2261 
Jodi  B.  Cohen  iext.  2291 
Dorothy  Giobbe  iext  22’| 
Stacy  Jones  iext.  22«i 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.224| 

Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  |ext.2.wi 
Art  Director  Hector  W.  Marrero  iext.  2211 
Art/Graphic  Assistant  Lery  Chan 

Art  Assistant  Quincee  M.  Robinson 

Editorial 

Production  Manager  Robert  Rivera  iext.  2201 


Vice  President  Advertising  Michael  J.  Dardano  iext.  issi 

Sales  Representatives  Ann  M.  Fisher  iext  imii 
(New  York)  Betsy  Maloney  iext.  iS9| 

Sales  Representatives  Anthony  R.  George 
(Chicago)  Richard  H.  Henrichs 

Western  Regional 

Advertising  Manager  Michael  Rogers 

Production  Manager  Carol  Blum  iext.  I66I 

Brian  C.  Ogden,  Assistant  iext  i6si 

Classified 

Advertising  Manager  Shawn  Olson  |ext.29S| 

Hazel  Preuss,  Assistant  iext  29S| 

Circulation 

Marketing  Directot  David  Williams  iext.  2S0| 
Fulfillment  Manager  Marlene  Hazzard  iext.  2H(ii 
Information  Services  Shqipe  Malushi  iext  .ssii 

Promotion  Manager  Lawrence  J.  Burnagiel  iext.  isoi 

Denniston  Brown,  Assistant  iext.  isii 

OFFICES 

General  llW19thSl.,  NewYoik,  NY  10011;  (212)6754.580; FAX:  Editorial (2 12) 691- 
7287;  Advertising  (212)  929-12S9;  Circulation  (212)691-6939.  Cotporate  e-mail; 
edpub@niediainib.ccxTi;  Web  Site:  htip://www.iTiediainft>.com. 

Chict^:  8  S.  .Michigan  Ave.,  Suite  1601,  (ihicago,  IL  60603;  (312)  641-0041; 
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LETTERS  TO  THE  EDITOR 


Our  ethics 
are  better 
than  yours 

IN  YOUR  SEPT.  28  edition,  you  printed 
a  lengthy  letter  from  John  Oppedahl 
of  Phoenix 

Newspapers  Inc.,  a  k  a 
the  Arvsona  Republic 
and  Phoenix  Gazette, 
complaining  of  an  Aug. 

31  article  (“Down, 

Dirty  Desert  Dispute”) 
about  strained  relations 
between  his  dailies  and 
the  weekly  I  edit, 

Phoenix  New  Times. 

I  won’t  waste  your 
readers’  time  com¬ 
menting  on  most  of 
Mr.  Oppedahl’s  self- 
righteous  whining,  but 
his  letter  defamed  one 
of  my  staff  members, 
and  I  have  to  correct 
the  record. 

In  regard  to  a  dis¬ 
pute  over  the  Arizona 
Press  Club 
Photographer  of  the 
Year  Award,  Mr. 

Oppedahl  said  the  fol¬ 
lowing:  “The  problem 
was  not  in  using  a 
manipulated  photo; 
the  problem  was  not 
in  (sic)  identifying  it.  A 
PNI  photographer 
who  took  such  liber¬ 
ties  would  soon  be 
seeking  employment 
elsewhere.This  clearly 
illustrates  the  differ¬ 
ence  in  journalistic 
standards  applied  by 
dailies  and  alternative 
‘newspapers.’  ” 

Mr.  Oppedahl’s  sug¬ 
gestion  that  the  photo  dispute  involves 
some  high  ethical  crime  is  simply 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


untrue.  His  suggestion  that  the  Arizona 
Republic  maintains  higher  journalistic 
standards  than  New  Times  is  simply 
ludicrous,  given  the  history  of  news 
suppression  for  which  his  papers  are  at 
least  regionally  famous.  (And  I’ll  be 
happy  to  supply  chapter  and  verse  to 
anyone  who  wants 
backup  for  the  preced¬ 
ing  statement.) 

Here  is  what  hap¬ 
pened  in  regard  to  the 
Arizona  Press  Club 
photo  contest:  My  staff 
photographer,Timothy 
Archibold,  shot  a  fea¬ 
ture  spread  that  includ¬ 
ed  two  photo  illustra¬ 
tions,  each  created  by 
the  “sandwiching”  of 
two  negatives  in  the 
darkroom.  Then  came  a 
screw  up  which  we 
have  never  denied:The 
photo  illustrations 
were  not  identified  as 
such  when  they  ran  in 
the  paper.  Such  label¬ 
ing  is  standard  practice 
at  New  Times.  My  man¬ 
aging  editor  requested 
such  identification  as 
this  particular  feature 
story  was  being  pre¬ 
pared.  For  some  rea¬ 
son,  the  credit  line  for 
the  pictures  did  not 
say  “photo  illustra¬ 
tions.” 

Many  months  later, 
Archibald  began  enter¬ 
ing  photo  contests. 

The  Arizona  Press 
Club’s  rules  specifical¬ 
ly  allowed  the  entry  of 
photo  illustrations; 
those  rules  did  not  ask 
that  photos  entered  be 
identified  in  any  way. 
So  the  unlabeled  photo  illustrations 
were  entered  along  with  30-some  other 
slides,  also  unlabeled.  Archibald’s  sub¬ 
missions  won  him  the  press  club’s 
Photographer  of  the  Year  Award  —  for 
the  second  year  in  a  row. 

A  formal  complaint  was  filed.  I  had 
no  problem  with  the  complaint;  after 
all,  there  had  been  a  screw  up;  the 
images  should  have  been  labeled  as 
photo  illustrations.  But  as  Mr.  Oppedahl 


well  knows,  the  complaint  was  fully 
considered  by  the  Arizona  Press  Club 
board  of  directors.The  judges  of  the 
photography  contest  —  three  photogra¬ 
phers  from  the  Philadelphia  Inquirer 
—  were  consulted.  These  judges  recom¬ 
mended  that  Archibald  be  allowed  to 
keep  the  award. 

After  a  lengthy  discussion  of  the 
complaint,  no  one  on  the  press  club 
board  —  not  the  photographers  who 
filed  the  complaint,  not  the  board  mem¬ 
bers  employed  by  the  Arizona 
Republic  and  Phoenix  Gazette,  but  no 
one  —  asked  for  a  vote  to  revoke  or 
reconsider  Archibald’s  awards.The  press 
club  board  subsequently  issued  a  letter 
to  press  club  members  that  specifically 
found  Archibald  “did  not  enter  the 
images  in  question  with  a  malicious 
intent.” 

Yes,  New  Times  made  a  mistake  in 
not  labeling  those  two  photo  illustra¬ 
tions  —  but  that  is  all  it  was,  a  mistake. 
There  was  not  intent  to  mislead.  Mr. 
Oppedahl,  on  the  other  hand,  knows  — 
or  by  now  certainly  should  know  — 
the  truth  about  this  dispute  and  chose, 
instead,  to  mislead  journalists  across  the 
nation.  Journalistic  standards,  indeed. 

John  Mecklin 

Mecklin  is  a  New  Times  editor 
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Newspaperdom* 


50  YEARS  AGO. . .  A  majority  of 
newspapers  around  the  coun¬ 
try  published  the  photos,  as 
released  by  the  Allied  Control 
Council,  of  the  execution  of  a 
group  of  Nazis  in  Germany. 
Many  newspapers  did  not  run 
them,  on  the  grounds  that 
they  were  either  too  grue¬ 
some  or  offensive  to  good 
taste. 

After  an  extended  tour  of 
Central  and  South  America, 
Ben  Cohen,  United  Nations 
chief  of  public  information, 
said  newspapers  were  report¬ 
ing  substantial  and  nonbiased 
news  of  the  UN,  but  were 
inclined  to  the  more  sensa¬ 
tional  activities  of  the  Security 
Council  and  discussions  of 
atomic  energy. 

At  the  same  time,  UN 
President  Paul-Henri  Spaak, 
opening  the  General  Assembly 
at  Lake  Success,  N.Y,  asked  the 
press  “to  do  us  a  great  service; 
that  it  will  agree  not  to  drama¬ 
tize  unnecessarily  our  debates; 
that  it  wiD  refrain  as  fer  as  it 
can  from  dwelling  on  the  sen¬ 
sational  aspects  of  the  news.” 

From  Editor  &  Publisher 
October  26,  1946 
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EVERY  SATURDAY  SINCE  1884 


Quadrennial  Presidential  Poll. 


Dole  Wins... 
In  Endorsements 


OLE  WON  a  solid  vic- 
ui  E&P's  quadrennial 
If  newspaper  endorse- 
i  by  a  margin  of  almost 


OjHof  179  daily  newspa-  Ul lUUI  OC 

^IgK^ndorsing  a  presidential  q  ... 

hopeful,  Dole  earned  the  sup-  rfSpUDl ICt 

port  of  1 1 1  papers,  President  ^ . 

Bill  Clinton  garnered  65  Lf  1 1111011  3 

endorsements,  and  Libertar-  ^ 

ian  Party  candidate  Harry  TTOn 

Brown  won  one  endorse- 

ment.  Two  other  papers  did 

not  name  their  choice.  BY  D  O  R  O  T ! 

Dole  won  more  newspa¬ 
pers,  and  when  you  add  up  their  circulations.  Dole 
outnumbered  Clinton  in  terms  of  readers  reached 
by  the  endorsements.  The  combined  circulation  of 
responding  newspapers  supporting  Dole  is 
4,741,645,  or  13.3%,  compared  with  4,581,337,  or 
1 2.9%,  for  Clinton. 

Out  of  the  total  594  poll  participants,  415  news¬ 
papers,  or  69.9%,  had  not  yet  made  an  endorsement 
or  had  a  policy  of  not  endorsing.  Together,  those 
papers  represent  a  circulation  of  26.1  million,  or 
73.7%  of  the  sampling. 

Of  those  uncommitted,  166,  or  27.8%  of  the  poll, 
embraced  a  no-endorsement  policy,  for  a  total  circu¬ 
lation  of  nearly  7  million. 

The  growing  no-endorsement  policy  mirrors  a 
trend  of  declining  voter  participation  in  national 
elections. 

Participants  in  E&Fs  poll  responded  by  postcard 
and  in  phone  interviews.  The  total  number  of  par¬ 
ticipants  account  for  about  a  third  of  the  nation’s 
1,533  dailies,  according  to  the  Editor  &  Publisher 
International  Year  Book  1996. 

The  support  for  Dole  signals  that  newspapers 
have  reverted  to  a  time-honored  practice  of  over¬ 
whelmingly  supporting  Republicans  for  the  White 
House.That  pattern  was  broken  only  twice  since  the 
poll  began  in  1940  —  in  1964,  when  more  newspa¬ 
pers  supported  Barry  Goldwater  over  Lyndon  John¬ 
son,  and  in  1  S>92,  when  Clinton  got  more  endorse¬ 
ments  than  George  Bush. 

From  a  publisher’s  perspective.  Dole  wins  hands 
down.  Where  the  boss  of  the  business  side  made  the 
endorsement  decision.  Dole  won  66  times,  to  Clin¬ 
ton’s  20. 

But  where  editorial  boards  collectively  chose  a 
candidate,  the  race  was  closer,  with  40  endorse¬ 


E&P  poll  finds  majority 
of  newspapers  that 
endorse  back  the 
Republican  —  for 
Clinton  a  reversal 
from  '92 


BY  DOROTHY  GIOBBE 


ments  for  Dole,  to  38  for  Clin¬ 
ton. 

Among  individual  editors 
responsible  for  endorse¬ 
ments,  Dole  was  the  favorite 
of  27,  compared  to  Clinton’s 
14. 

Three  papers  in  the  poll 
endorsed  Clinton  in  1992,  but 
opted  for  the  Republican  this 
year.They  cited  deep  concern 
over  ethical  questions  dog¬ 
ging  the  current  administra¬ 
tion,  along  with  the  White 
House’s  lack  of  focus  regard¬ 
ing  important  policy  deci- 


As  Andrew  Reynolds,  editor  of  the  53,635<ircula- 
tion  Delaware  County  Daily  Times  in  Primos,  Pa., 
put  it,  “We  didn’t  realize  Clinton  was  such  a  sleaze- 
ball  when  we  endorsed  him  four  years  ago.” 

Reynold  said  in  his  Sept.  25  editorial:“More  social 
programs.  That’s  exactly  what  this  country  needs. 
More  handouts  to  more  freeloaders.  A  foreign  policy 
that’s  an  alien  concept  to  the  White  House.  Token 
interest  in  national  security . . .  .That’s  what  four 
years  of  Bill  Clinton  has  wrought.  That’s  the  founda¬ 
tion  upon  which  four  more  years  of  Bill  Clinton  will 
build.” 


Percentage  of  Daily  Newspapers 
Endorsing  Each  Candidate 


*lnctudes  papers  that  have  a  policy  not  to  erxtorse  and  that  iixiicated  no  choice  when  poN  was  taken  I 
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EVERY  SATURDAY  SINCE  1884 


Quadrennial  Presidential  Poll 


Dole  Wins... 
In  Endorsements 


OB  UOl.H  WON  a  solid  vic¬ 
tor)  in  ciiiadrcnnial 

poll  ot  newspaper  endorse¬ 
ments  b\  a  margin  ot  almost 
tw(Ko-one. 

Out  ot  l“y  tlaih  newspa¬ 
pers  endorsing  a  presidential 
liopetul.  Dole  earned  the  sup¬ 
port  ol  111  papers.  President 
Bill  (Hinton  garnered  (o 
endorsements,  and  Libertar¬ 
ian  Part)  candidate  Harr) 

Brown  won  one  entlorse- 
ment.  Iwo  other  papers  did 
not  name  their  choice. 

Dole  won  more  newspa¬ 
pers.  and  w  hen  )()ii  add  up  their  circulations.  Dole 
outnumbered  (Hinton  in  terms  ot  readers  reached 
b)  the  endorsements.  The  combined  circulatu)n  ot 
responding  newspapers  supporting  Dole  is 
t.~  tl,(nS.or  1  compared  with  t.SBI or 
1 tor  (Hinton. 

Out  ot  the  total  SOt  poll  participants,  t IS  news- 
jiapers.  or  (ly.y’ii.  had  not  )ct  made  an  endorsement 
or  had  a  polic)  ot  not  endorsing.  Together,  those 
papers  represent  a  circulation  ot  26.1  million,  or 
of  the  sampling. 

Of  those  uncommitted.  !(i(>.  or  2~.8'’n  of  the  poll, 
embraced  a  n(M.-ndorsement  polic),  for  a  total  circu¬ 
lation  of  nearl)  ~  million. 

The  growing  no-endorsement  polic)  mirrors  a 
trenti  of  declining  \()tcr  participation  in  national 
elections. 

Participants  in  I'&'P's  poll  responded  b)  postcard 
and  in  phone  inten  iew  s.  The  total  number  of  par¬ 
ticipants  account  for  about  a  third  of  the  nation  s 
1  .S.S.S  dailies,  according  to  the  lUlilor  c*'  Publisher 
hitenuitioiuil  'iecir  Hook  tWb. 

The  support  for  Dole  signals  that  newspapers 
have  reverted  to  a  time-honored  practice  of  over- 
whelmihgl)  supporting  Republicans  for  the  W  hite 
House.  That  pattern  w  as  broken  onl)  tw  ice  since  the 
poll  began  in  19  tO  —  in  19(vi,  w  hen  more  new  spa¬ 
pers  supported  Barr)  (ioldw  ater  o\er  L)  ndon  John¬ 
son,  and  in  1992,  when  (Clinton  got  more  endorse¬ 
ments  than  (ieorge  Bush. 

Trom  a  publisher  s  perspective.  Dole  w  ins  hands 
dow  n.W  here  the  boss  of  the  business  side  made  the 
endorsement  decision.  Dole  won  66  times,  to  (Hin¬ 
tons  20. 

But  where  editorial  boards  collectiwl)  chose  a 
candidate,  the  nice  was  closer,  with  ^0  endorse¬ 


ments  for  Dole,  to  .^S  for  (Hin¬ 
ton. 

.\mong  indi\idual  editors 
responsible  for  endorse¬ 
ments.  Dole  was  the  faxorite 
of  2~.  compared  to  (Hinton  s 
I  1. 

Three  papers  in  the  poll 
endorsed  (Hinton  in  1992. but 
opted  for  the  Republican  this 
)ear.  The)  cited  deep  concern 
over  ethical  ciuestions  dog¬ 
ging  the  current  administra¬ 
tion.  along  with  the  White 
House  s  lack  of  focus  regard¬ 
ing  important  polic)  deci¬ 
sions. 

As  Andrew  Re)  nolds.  editor  of  the  S.^.6.^S-circula- 
tion  Delau  are  County  Daily  Times  in  Rrimos.  Pa., 
put  it.' We  didn  t  realize  (Hinton  was  such  a  sleaze- 
ball  w  hen  we  endorsed  him  four  )ears  ago." 

Reynold  said  in  his  Sept.  2S  editorial:  ".More  social 
programs.  That  s  exactl)  w  hat  this  country  needs. 
.More  handouts  to  more  freeloaders.  A  foreign  polic) 
that  s  an  alien  concept  to  the  W  hite  House.  Token 
interest  in  national  securit)  .  .  .  .  That  s  w  hat  four 
)ears  of  Bill  (Hinton  has  wrought.  That  s  the  founda¬ 
tion  upon  w  hich  four  more  )ears  of  Bill  (Hinton  w  ill 
build." 
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of  newspapers  that 
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Republican  —  for 
Clinton  a  reversal 
from  '92 
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QUADRENNiAl.  PRESIDENTIAL  POLE 


Similarily,  Tom  Bell,  editor  and  pub¬ 
lisher  of  the  4,60Ocirculation  Chanute 
GCan.)  Tribune,  expressed  disappoint¬ 
ment  with  Clinton’s  record  after  four 
years  in  the  White  House. 

“I  endorsed  Clinton  in  1992  largely 
because  I  thought  Bush  was  ineffective, 
and  Clinton  gave  us  hope,”  Bell  said.  “Our 
biggest  problem  with  Clinton  now  is  that 
he  can’t  be  trusted,  and  I  don’t  think  his 


word  is  good  . . .  .Bottom  line.  Dole  is  the 
lesser  of  two  evils.  At  least  with  Dole  you 
know  what  you’re  getting,  and  I  know 
he’s  good  for  his  word.” 

Dole  also  seems  to  benefit  from 
favorite  son  status  in  his  home  state.  The 
7,645-circulation  Newton  (Kan.)  Kansan 
picked  Clinton  four  years  ago,  but  sup¬ 
ports  Dole  now. 

“We  have  a  keen  interest  in  Bob  Dole’s 


QUADRENNIAL  RRESIDKN TIAL  ROLL 


B&P 


career,  and  that  may  have  as  much  to  do 
with  it  as  anything  else,”  said  publisher 
Douglas  Anstaett.  “But,  also  the  character 
issue  is  a  major  concern  to  me,  making 
promises  and  not  fulfilling  them,  the  flip¬ 
flopping  and  the  poll  watching.  There  is 
a  cloud  of  scandal  hanging  over  the 
administration. 

“In  Dole’s  case,  he’s  had  the  hatchet- 
man  label  in  the  past,  but  both  Republi¬ 
cans  and  Democrats  in  Washington 
believe  that  when  he  says  he  will  do 
something,  they  believe  it,”  Anstaett 
added. 

Onl>'  one  paper  in  this  year’s  poll 
picked  Clinton  after  supporting  the 
Republican  in  1992,  and  the  reversal 
largely  results  from  a  management 
change. 

Maiic  Contreras,  who  has  been  pub¬ 
lisher  of  the  Wilkes-Barre,  Pa.,  Times 
Leader  for  about  18  months,  said,  “I’m 
not  a  bug-eyed  zealot  for  Cinton,  but  I’ve 
lived  in  Kansas  for  six  years,  and  I  was 
underwhelmed  before  [with  Dole]  and 
I’ve  continued  to  be  underwhelmed  as 
the  campaign  has  progressed.” 

Both  Dole  and  Clinton  won  endorse¬ 
ments  from  their  “hometown"  newspa¬ 
pers. 

Alan  B.  Evans,  the  publisher  of  the  Rus¬ 
sell  (Kan.)  Daily  News  who  has  known 
Dole  since  1950,  says  he  has  full  confi¬ 
dence  in  his  former  Kiwanis  Club  col¬ 
league. 

“We  endorsed  Bob  Dole  because  he  is 
an  honorable  person,  and  if  there  is  any 
such  thing  as  an  honorable  politician, 
he’s  it,”  Evans  said.  “We  are  very,  very 
proud  of  him  in  Russell.  We  argue  edito¬ 
rially  with  him  sometimes,  but  he  is  a 
very  fine,  capable  and  intelligent  individ¬ 
ual.” 

In  Arkansas,  the  Hope  Star  re-endorsed 
Clinton. 

“Being  partial,  it’s  his  hometown,  and 


“We  didn ’t  realize 
Clinton  was  such  a 
sleazeball  when  we 
endorsed  him  four 
years  ago” 

—  Andrew  Reynolds, 
editor,  Delaware 
County  Daily  Times, 
Primos,  Pa. 


*The  total  may  reflect  more  than  the  rHjrrter  ot  endorsennents  because  some  papers  irxtk^ated  more  than  orw  option 


Who  Decides 

Presidential  Endorsements 


And  How  They  Decided* 


For  Clinton 


For  Dole 


Publisher 


Editorial 

Board 


Publisher 


Editorial 

Board 


Editor 


we  wouldn’t  be  behind  anyone  else,”  said 
publisher  Ronnie  Cupstid.  “President 
Clinton  is  good  for  Hope.  Why  put  some¬ 
one  else  in  there  who  we  don’t  know 
anything  about?  The  economy  is  doing 
well  and  Clinton’s  done  a  good  job.” 

In  a  few  cities  where  newspajjers 
comp>ete,  editorial  endorsements  split 
accordingly. 

In  the  Windy  City,  the  Chicago  Sun- 
Times  endorsed  Clinton,  and  the 
Chicago  Tribune  backed  Dole.  In  Atlanta, 
even  though  Cox  Enterprises  owns  both 
papers,  in  accordance  with  editorial  tra¬ 
ditions,  the  Journal  was  expected  to 
endorse  Dole  while  the  Constitution 
goes  for  Clinton. 

In  other  two-newspaper  towns,  both 
went  the  same  way.  In  the  City  of  Broth¬ 
erly  Love,  for  instance,  the  Philadelphia 
Inquirer  and  Daily  News  both  support 
Clinton.  Likewise,  the  Kingsport,  Tenn., 
Daily  News  and  Times-News  support  Dole 

Additionally,  the  Las  Vegas  Sun  picked 
Clinton,  as  did  the  Newark  Star-ledger, 
and  the  Detroit  Free  Press. 

A  lot  of  the  larger  papers  had  not 
made  a  choice  as  E&P  went  to  press. 


About  The  Poll 

6?FS  QUADRENNIAL  presidential 
poll  follows  a  tradition  dating 
from  1940. 

This  year,  postcards  were  mailed  to 
all  1,533  U.S.  dailies  in  September. 
Newspapers  indicated  whether  they 
planned  a  presidential  endorsement, 
who  makes  the  decision,  and  whom 
they  planned  to  support.  Some  papers 
that  didn’t  respond  to  two  mailings 
were  contacted  by  phone. 

By  the  time  we  had  to  draw  the 
line,  the  third  week  in  October,  the 
tally  mcluded  594  papers  accounting 
for  some  35.5  million  circulation,  a  lit¬ 
tle  over  half  the  U.S.  total.  Even  so, 
many  of  the  major  metro  papers  had 
not  endorsed  as  we  went  to  press. 

This  year,  the  majority  of  papers 
returned  to  their  roots:  They  backed 
the  Republican,  as  they  have  every 
election  since  1940  but  two.  Also,  in 
keeping  with  a  long-standing  trend, 
more  newpapers  than  ever  made  no 
endorsement  or  had  a  policy  against  it. 
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State  By  State 


ALABAMA 

Clinton 

Anniston  Star 

Cullman  Times 

Decatur  Daily 

Talladega  Daily  Home 

Dole 

Hernando  Today 

Tampa  Tribune 

Winter  Haven  News  Chief 

KENTUCKY 

Dole 

Hopkinsville  Kentucky  New  Era 

Murray  Ledger  Times 

GEORGIA 

MARYLAND 

Dole 

Dole 

Dole 

Albany  Herald 

Cumberland  Times-News 

Gadsden  Times 

Athens  Daily  News 

Opelika-Auburn  News 

Augusta  Chronicle 

MASSACHUSETTS 

Selma  Times-Journal 

Savannah  Morning  News 

Clinton 

Thomasville  Times-Enterprise 

Springfield  Union  News 

ARIZONA 

Clinton 

Waycross  Journal-Herald 

Taunton  Daily  Gazette 

Arizona  Daily  Star 

ILLINOIS 

Dole 

Dole 

Boston  Herald 

Dole 

Belleville  News-Democrat 

Lawrence  Eagle-Tribune 

Casa  Grande  Dispatch 

Chicago  Tribune 

Prescott  Daily  Courier 

Jacksonville  Journal-Courier 

MICHIGAN 

Clinton 

ARKANSAS 

INDIANA 

Detroit  Free  Press 

Clinton 

Clinton 

Traverse  City  Record-Eagle 

Benton  Courier 

Fort  Wayne  Journal  Gazette 

Harrison  Daily  Times 

South  Bend  Tribune 

Dole 

Jonesboro  Sun 

Sullivan  Daily  Times 

Monroe  Evening-News 

CALIFORNIA 

Dole 

MINNESOTA 

Clinton 

Huntington  Herald  Press 

Clinton 

Hayward  Daily  Review 

Indianapolis  Star  &  News 

Minneapolis  Star  Tribune 

Hollister  Free  Lance 

Modesto  Bee 

Martinsville  Daily  Reporter 

St.  Paul  Pioneer  Press 

Oakland  Tribune 

IOWA 

Dole 

Pleasanton  Tri-Valley  Herald 

Dole 

Red  Wing  Republican  Eagle 

Salinas  Californian 

Cedar  Rapids  Gazette 

Willmar  West  Central  Tribune 

San  Jose  Mercury  News 

Clinton  Herald 

San  Mateo  Times 

Marshalltown  Times-Republican 

MISSISSIPPI 

Vallejo  Times-Herald 

Muscatine  Journal 

Dole 

Shenandoah  Valley  News  Today 

Brookhaven  Daily  Leader 

Dole 

Clarksdale  Press-Register 

Antelope  Valley  Press 

KANSAS 

Vicksburg  Post 

Fairfield  Daily  Republic 

Clinton 

Inland  Valley  Daily  Bulletin 

Ottawa  Herald 

MISSOURI 

Lodi  News-Sentinel 

Clinton 

Ridgecrest  Daily  Independent 

Dole 

Moberly  Monitor-Index 

Ventura  County  Star 

Chanute  Tribune 
lola  Register 

West  Plains  Daily  Quill 

DISTRICT  OF  COLUMBIA 

Lawrence  Journal-World 

Dole 

Dole 

Liberal  Southwest  Daily  Times 

Columbia  Daily  Tribune 

Washington  Times 

Manhattan  Mercury 

Joplin  Globe 

McPherson  Sentinel 

Lebanon  Daily  Record 

FLORIDA 

Newton  Kansan 

Sikeston  Standard  Democrat 

Clinton 

Pittsburg  Morning  Sun 

Warrensburg  Daily  Star-Journal 

Daytona  Beach  News-Journal 

Russell  Daily  News 

Key  West  Citizen 

Topeka  Capital-Journal 

NEBRASKA 

Leesburg  Daily  Commercial 

Clinton 

Fremont  Tribune 
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EOT 


Dole 

Dole 

Dole 

Grand  Island  Independent 

Alliance  Review 

Chattanooga  Free  Press 

Holdrege  Daily  Citizen 

Willoughby  News-Herald 

Kingsport  Daily  News 

Kearney  Hub 

Norfolk  Daily  News 

Wooster  Daily  Record 

Kingsport  Times-News 

OKLAHOMA 

TEXAS 

NEVADA 

Clinton 

Clinton 

Clinton 

Elk  City  Daily  News 

Edinburg  Daily  Review 

Las  Vegas  Sun 

Palestine  Herald-Press 

Reno  Gazette-Journal 

Dole 

Winnemucca  Humbolt  Sun 

Ardmore  Daily  Ardmoreite 

Dole 

Blackwell  Journal-Tribune 

Abilene  Reporter-News 

Dole 

Edmond  Evening  Sun 

Amarillo  Daily  News 

Elko  Daily  Free  Press 

Daily  Oklahoman 

Amarillo  Globe  Times 

Las  Vegas  Review-Journal 

Sapulpa  Daily  Herald 

Big  Spring  Herald 

Corpus  Christ!  Caller-Times 

!  NEW  HAMPSHIRE 

OREGON 

Dalhart  Daily  Texan 

Clinton 

Clinton 

Gainesville  Daily  Register 

Portsmouth  Herald 

Ashland  Daily  Tidings 

Hereford  Brand 

Daily  Astorian 

Kerrville  Daily  Times 

Dole 

Pendleton  East  Oregonian 

Lubbock  Avalanche-Journal 

Foster's  Daily  Democrat 

Midland  Reporter-Telegram 

Manchester  Union  Leader 

Dole 

San  Antonio  Express-News 

NEW  MEXICO 

Coos  Bay  World 

Victoria  Advocate 

Dole 

PENNSYLVANIA 

VERMONT 

Albuquerque  Tribune 

Clinton 

Dole 

Philadelphia  Daily  News 

St.  Johnsbury  Caledonian-Record 

NEW  JERSEY 

Uniontown  Herald  Standard 

Clinton 

Wilkes-Barre  Citizens'  Voice 

WASHINGTON 

Trenton  Times 

Wilkes-Barre  Times  Leader 

Clinton 

Seattle  Post-Intelligencer 

NEW  YORK 

Dole 

Clinton 

Delaware  County  Daily  Times 

Dole 

Canandaigua  Daily  Messenger 

West  Chester  Daily  Local  News 

Centralia  Chronicle 

Kingston  Daily  Freeman 

Skagit  Valley  Herald 

New  York  Daily  News 

RHODE  ISLAND 

Dole 

WEST  VIRGINIA 

Dole 

Pawtucket  Times 

Clinton 

Finger  Lakes  Timies 

SOUTH  CAROLINA 

Charleston  Gazette 

NORTH  CAROLINA 

Dole 

Dole 

Clinton 

Columbia  State 

Charleston  Daily  Mail 

Lexington  Dispatch 

Richmond  County  Daily  Journal 

Sumter  Item 

Parkersburg  News 

SOUTH  DAKOTA 

WISCONSIN 

Dole 

Dole 

Clinton 

Mount  Airy  News 

Mitchell  Daily  Republic 

Green  Bay  News  Chronicle 

Tryon  Daily  Bulletin 

Pierre  Capital  Journal 

Yankton  Daily  Press  &  Dakotan 

Madison  Capital  Times 

NORTH  DAKOTA 

Dole 

j  Clinton 

TENNESSEE 

Beloit  Daily  News 

[  Jamestown  Sun 

Clinton 

Jackson  Sun 

WYOMING 

Dole 

Johnson  City  Press 

Dole 

Fargo  Forum 

Nashville  Tennessean 

Nashville  Banner 

Gillette  News-Record 

OHIO 

Clinton 

Dayton  Daily  News 

Norwalk  Reflector 

Paris  Post  Intelligencer 

j 
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Declining 

Endorsements 


Fear  of  favor,  local  flavor. 
Increasingly  drive 
newspapers  to  stay  neutral 
on  presidential  candidates 

BY  STACY  JONES 


VOICES  of 
Ainerican  newspapers  are 
developing  a  severe  case 
of  laryngitis,  at  least  when 
tt  comes  to  endorsing  a 
presidential  candidate, 
according  to  E&Ps  qua¬ 
drennial  presidential  poll. 

The  latest  poll  shows 
69.9%  of  papers  respond¬ 
ing,  or  415,  as  undecided 
or  adhering  to  a  “no-endorsement”  policy  —  up  a  bit 
from  1992,  when  542  newspapers,  or  nearly  67%  of 
the  sampling,  shied  away  from  taking  a  stand  on  the 
candidates. 

Of  the  papers  taking  no  stand,  I66,  with  nearly  7 
million  circulation,  have  a  policy  not  to  endorse. 

Newspapers  declining  to  endorse  in  the  1992 
poll  had  a  daily  circulation  of  22.2  million,  com¬ 
pared  with  26.2  million  this  year. 

The  industry’s  slow  but  steady  crawl  away  from 
presidential  endorsements  is  documented  in  E&P 
polls  dating  back  to  1940  when  only  138,  or  13.4% 
of  newspapers  remained  neutral. 

However,  when  newspapers  have  registered  an 
opinion  on  presidential  candidates,  they  have  over¬ 
whelmingly  backed  Republicans,  suggesting  that 


Republican 

vs. 

Democrat 


Which  party  a  majority  of  newspapers 
supported  since  1946 


How  often  did  a  majority  of  newspapers 
support  the  winner/loser 


Democrat 

2(13.3%) 


“the  liberal  media”  are  less 
liberal  than  a  lot  of  critics 
might  think. 

In  the  15  polls  since 
Franklin  D.  Roosevelt  ran 
against  Wendell  Willkie  in 
1940,  the  majority  of  news¬ 
papers  have  put  their 
weight  behind  Republican 
candidates  13  times.  Only 
Democrats  Lyndon  John¬ 
son  in  1964  and  Bill  Clinton  in  1992  have  received 
the  nod  from  most  newspapers  polled. 

Bill  Kovach,  curator  of  the  Nieman  Foundation  for 
Journalism  and  former  editor  of  the  Atlanta  Journal 
and  Constitution,  said  the  march  toward  non¬ 
endorsements  began,  in  force,  in  the  1970s,  as  news¬ 
paper  monopolies  and  chain  ownership  surged.The 
trend  away  from  independent  ownership  resulted  in 
fewer  two-  and  three-newspaper  towns. 

Given  a  lack  of  daily  competition,  a  political 
endorsement  “doesn’t  make  a  lot  of  sense,”  Kovach 
said.  “If  we  are  the  only  voice  in  town,  maybe  we 
shouldn’t  be  on  the  editorial  pages.” 

It’s  worth  noting  that  in  past  elections,  newspa¬ 
per  editorials  haven’t  always  meshed  with  public 
opinion.  While  citizens  voted  FDR  into  the  White 
House  four  times,  he  never 
won  the  support  of  a  majority 
of  newspapers. 

In  1944,  60%  of  newspa¬ 
pers  endorsed  Dewey.  Only 
22%  sided  with  Roosevelt. 

Newspapers,  likewise,  were 
out  of  step  with  the  public  in 
the  i960  Kennedy  vs.  Nixon 
race,  when  57.7%  of  newspa¬ 
pers  endorsed  Nixon,  com¬ 
pared  with  16.4%  for 
Kennedy. 

For  Andy  Stone,  co-pub¬ 
lisher  and  editor  in  chief  of 
the  Aspen  Times,  the  decision 
to  avoid  presidential  endorse¬ 
ments  was  less  a  statement 
about  feimess  and  candidates 
than  about  the  needs  of  his 
readers. 

“As  a  local  paper,  we  feel 
our  area  of  expertise,  and 
where  we  have  any  credibility 
at  all,  is  in  the  local  arena,  so 


12  Editor  &  Ribusher  ■  October  26, 19% 


Name 


E&e  SUBSCRIPTION  CARD 


VYesI  Please  rush  me  the 
latest  issue  of  ESiP  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


Company. 

Address _ 

City _ 


Name. 


Company. 

Address_ 


E&g.  SUBSCRIPTION  CARD 


yvesi  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


State _ Zip. 


Heavy-  ' 

Rrst  Annual  Edition...the 
i  1997  U.S.  MARKET 
FORECASTS.  Economic 
■and  Demographic  Profiles 
of  14,^9  U.S.  Markets. 

Easier  to  use,  less  expensive  than  comparable  data 
sources. 

1^  Extensive,  sensible  and  usable  market  data  on  over  1 1 ,000 
towns  and  cities. 

isf  Reliable  1997  state  by  state  forecasts  including  population 
and  age,  ethnicity,  household,  education,  money,  income, 
employment  and  retail  sales  (9  categories). 

iT  100%  Money-Back  Guarantee.  Return  it  within  15  days  if 
you  are  not  satisfied  and  receive  a  full  refund  of  your  pay¬ 
ment 


#Y6S!  Please  send  me  a  copy  of  the  1997  U.S.  market  forecasts 
’  (Publication  date  November,  1996).  My  payment  is  enclosed. 

Name _ 

Company _ 

Addre«(_: _ 


City _ 

Phone _ Fax. 

(In  casB  we  have  queaHons  about  your  Older.) 


(Sorry,  no  deUveriee  to  P.O.  boxeej 

_  State _ Zip _ 


□  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 
Payment  must  be  in  US  Dollars  drawn  on  a  US  bank. 

□  Charge  my  □  MC  □  VISA  □  AMEX 

# _ 


Expiration  Date. 


Signature. 


RECYCLED  PAPER 


Your  Business  (Check  one  Category  Only)  | 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

12.  □  Unversity/Public  Library 

3.  □  Syndicate/News  Service 

13.  □  Financial 

4.  □  Advertising  AgerK:y 

14.  □  Retail 

5.  □  Public  Relations  Firm 

15.  □  Public  Transportation 

6.  □  Legal  Rrm 

16.  □  Individual 

7.  □  Government 

17.  □  Publishing  Other  Than 

8.  □  Manufecturer- General 

Newspaper 

9.  □  Manu^icturer  -  Auto  &  Truck 

18.  □  Real  Estate 

10.  □  Manufacturer -Food 

19.  □  Other 

Payment  must  accompany  all  ordeis.  California,  District  of  Columbia,  New  Vtxic  and  Ohio  residents  must  add  applicable  tax.  Canada  residents  pleaea  add  GST. 


District  of  Columbia  residents  please  add  applicaM  sales  taxCanada  lesidents  pleaes  add  GST. 
Ybur  subscription  is  tax  deductible. 


A  Your  Business  (Check  Only  QntCalsgoryl 

7.  3  Graphic  Arts  /  Printing 

1 

1 

A  Your  Business  lOwck  Only  teCMagavl 

7.  3  Graphic  Arts  /  Printing 

1.  □  Daily  Newspaper 

Ser^  /  Newspaper  Supplier 

1 

1.  3  Daily  Newspaper 

Ser^  /  Newspaper  Supplier 

2.  3  Weekly  Newspaper 

8.  3  News  Serviced  Feature  Syrxlicate 

1 

2.  3  Weekly  Newspaper 

8.  3  NeyvsSer/icQ(  Feature  Syndicate 

3.  3  Corp/IndyAssn.  Buying 

9.  3  Publicity  and  Public  Relations 

1 

3.  3  CorpyindyAssn.  Buying 

9.  3  Publicity  and  Public  Relations 

Advertising  Space 

10.3  Library  /  Federal  /  State  and 

1 

Advertising  Space 

10.  3  Library  /  Federal  /  State  and 

4.  3  Advertising  Agency 

Local  Governments 

1 

4.  3  Advertising  Agency 

Local  Governments 

5.  3  Newspaper  Rep. 

11.3  Education;  Students /Teadiers 

• 

5.  3  Newspaper  Rep. 

11.3  Education;  Students /Teachers 

Other  (PiaMsiDKifvi 

Other  (PiMMKMcifvi 

B.  Your  Occupation  ICtnck  only  got  Cetagoiy) 

1 

1 

1 

B.  Your  Occupaition  (Check  only  On  CaMgory) 

A.  3  Publisher 

Q  3  Circulation  Mgr. 

1 

A  3  Publisher 

Q  3  Circulation  Mgr. 

B.  3  President 

R.  3  Editorial  Dept. 

1 

B.  3  President 

R.  3  Editorial  Dept. 

C.  3  V  President 

S.  3  Advertising  Dept. 

1 

C.  3  V  President 

S.  3  Advertising  Dept. 

D.  3  Editor 

T.  3  Circulation  Dept. 

1 

D.  3  Editor 

T.  3  Circulation  Dept. 

E.  3  General  Mgr. 

V.  3  Production  Dept. 

1 

E.  3  General  Mgr. 

V.  3  Production  Dept. 

F.  3  Business  Mgr. 

W.  3  Promotion  Dept. 

1 

F.  3  Business  Mgr. 

W.  3  Promotion  Dept. 

G.  3  Controller 

X.  3  Freelance  Artist  /  Writer 

G.  3  Controller 

X.  3  Freelance  Artist /Writer 

H.  3  Advertising  Mgr. 

Y.  3  Newspaper  Dealer  / 

I 

H.  3  Advertising  Mgr. 

Y.  3  Newspaper  Dealer  / 

I.  3  Sales  Mgr. 

Distributor 

1.  3  Sales  Mgr. 

Distributor 

J.  3  Class  Mgr. 

Z.  3  Retired 

1 

J.  3  Class  Mgr. 

Z.  3  Retired 

K.  3  Research  Mgr. 

AA.  3  MIS  Mgr. 

1 

K.  3  Research  Mgr. 

AA.  3  MIS  Mgr. 

L  3  Promo  Mgr 

BB.  3  Prepress  Mgr. 

1 

L  3  Promo  Mgr 

BB.  3  Prepress  Mgr. 

M.  3  PR  Mgr. 

CC.  3  Mailroom  Mgr. 

1 

M.  3  PR  Mgr. 

CC.  3  Mailroom  Mgr. 

0.  3  Prod  Mgr. 

Other  (PiwM  ipwiM 

0.  3  PnxI  Mgr. 

Other  (PlMM  apwifyl 

P.  3  Composing  Mgr. 

1 

P.  3  Composing  Mgr. 

• 

District  of  Cotumbia  residents  ptoaae  add  appBca^  sales  tax.Canadaresident8  please  add  GST. 
Vbur  subscription  is  tax  deductible. 


'  ’V 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


U.S.  Market  Forecasts 

CIRCULATION  DEPARTMENT 
11  W  19THST 

NEW  VORK  NY  10114-0111 


QUADRENNIAL  PRESIDENTIAL  POLL  * 


it’s  important  to  limit  our  endorsements  to  that  Broadwell’s  reasoning  “a  cop-out”  and  “a  dubious  jus- 
area,”  explained  Stone.  tification  for  not  taking  a  position.” 

“Our  opinion  of  who  should  be  president  of  the  “You  can’t  sanitize  your  way  into  people’s  hearts. 
United  States  is  not  germane  to  our  area,”  he  said  of  You  have  to  be  a  bold  voice  and  let  people  know 
the  7,000-circulation  daily.  “But  for  local  races,  we  where  you  stand,”  he  said.  Newspapers  “give  their 
shoot  our  mouth  off  constantly.  We  have  no  hesita-  opinion  all  the  time.  What  makes  [the  presidential 
tion  about  telling  them  who  to  vote  for.”  election]  so  special?” 

The  fear  of  appearing  biased  drives  the  no-  Regarding  the  Fayetteville  paper’s  past  political 
endorsement  policy  at  the  Fayetteville  Observer-  endorsements,  Broadwell  described  the  aberrations 
Times  in  North  Carolina,  said  editor  Charles  Broad-  as  a  way  for  the  local  paper  to  “throw  their  weight 
well,  whose  86,000<irculation  paper  has  endorsed  behind  the  local  boys.”  In  the  I960  gubernatorial 
only  two  political  candidates  —  both  local  —  in  the  race  and  the  1988  race  for  lieutenant  governor,  both 
last  36  years.  candidates  were  Fayetteville  natives. 

“We  don’t  want  an  outright  endorsement  to  Although  both  editors  stand  behind  their  policy, 
affect  how  people  read  our 
paper.  We  don’t  want  them  to 
read  into  anything,”  he  said. 

The  problem,  as  Broadwell 
sees  it,  is  that  an  endorsement 
either  way  “could  result  in  an 
image  problem  over  the  next 
four  years.” 

A  similar  philosophy  guides 
the  editorial  stance  of  the 
Patriot  Ledger  in  Quincy, 

Mass.  Editor  William  Ketter 
said  an  endorsement  “belies 
the  paper’s  purpose  to  serve 
as  an  unbiased  fountain  of 
information.” 

The  Patriot  Ledger  does 
take  editorial  positions  on 
issues,  but  when  it  comes  to 
candidates,  it  reports  on  them 
in  news  columns  and  leaves 
the  choosing  to  the  people. 

To  illustrate  the  point,  Ket¬ 
ter  mentioned  a  local  Demo¬ 
cratic  congressional  primary 
held  in  September.  Before  it 
was  over,  there  were  two 
recounts  and  two  court  deci¬ 
sions.  Phil  Johnston  was  origi¬ 
nally  declared  the  winner  by 
266  votes,  but  the  final  court 
decision  handed  the  victory  to 
William  Delahunt  by  108 
votes. 

Had  the  paper  endorsed 
either  candidate,  said  Ketter, 

“we  would  have  been  per¬ 
ceived  as  being  unfair  in  how 
we  covered  the  issue.”  Resist¬ 
ing  the  urge  to  take  sides 
“helped  protect  the  integrity 
of  the  newspaper  and  the 
readers,”  he  said. 

Sig  Gissler,  former  Milwau¬ 
kee  Journal  editor  and  current 
professor  in  the  graduate  jour¬ 
nalism  program  at  Columbia 
University,  calls  Stone’s  and 


Newspaper  Endorsements 

For  President  Since  1940 

Year 

Candidate  (Party) 

#  endorsements  (%) 

Candidate  (Party) 

#  endorsements  (%) 

Uncommitted  or 
no-endorsement  (%) 

1940 

Willkie  (R) 

813(63.9) 

Roosevelt  (D) 

289  (22.7) 

171  (13.4) 

1944 

Dewey  (R) 
796(60.1) 

Roosevelt  (D) 

291  (22) 

237(17.9) 

1948 

Dewey  (R) 

771  (65.2) 
Thurniond  (1) 

45  (3.8) 

Truman  (D) 
182(15.4) 

Wallace  (1) 

3  (.3) 

182(15.4) 

1952 

Eisenhower  (R) 

933  (67.3) 

Stevenson  (D) 

202  (14.5) 

250  (18.1) 

1956 

Eisenhower  (R) 

740  (62.3) 

Stevenson  (D) 

189  (15  1) 

270  (22.7) 

1960 

Nixon  (R) 

731  (57.7) 

Kennedy  (D) 

208  (16.4) 

328  (25.9) 

1964 

Johnson  (D) 

440  (42.4) 

Goldwater  (R) 

359  (34.7) 

237  (22.9) 

1968 

Nixon  (R) 

634  (60.8) 

Humphrey  (D) 

146  (14) 

Wallace  (1) 

12(1.2) 

250  (24) 

1972 

Nixon  (R) 
753(71.4) 

McGovern  (D) 

56  (5.3) 

245  (23.3) 

1976 

Ford  (R) 

411  (62) 

Carter  (D) 

80(12) 

168  (26) 

1980 

Reagan  (R) 

443  (42.2) 

Carter(D) 

126  (12) 
Anderson  (i) 

40  (3.8) 

439  (42) 

1984 

Reagan  (R) 

381  (57.7) 

Mondale  (D) 

62  (9.4) 

216  (27) 

1988 

Bush (R) 

195  (29.5) 

Dukakis  (D) 

51  (7.7) 

416  (62.8) 

1992 

Clinton  (D) 

149  (18.3) 

Bush  (R) 

125  (14.9) 

Perot  (1) 

1  (0.1) 

542  (66.7) 

Source:  Editof  &  PiMisher 
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they  admit  there  is  room  for  political  endorsements, 
just  not  at  their  newspapers. 

“There  are  plenty  of  papers  that  ought  to  be  mak¬ 
ing  that  recommendation,”  insisted  Stone.  “Major 
metro  papers  should  be  dealing  with  that  issue.The 
New  York  Times  should  deal  with  it.” 

“It’s  a  good  debate,  but  we  don’t  want  to  join  the 
fray,”  said  Broadwell. 

While  skeptical  of  endorsements  in  one-newspa¬ 
per  towns,  Kovach  saw  the  benefits  of  endorse¬ 
ments  in  larger,  more  competitive  maricets. 

“It’s  good  journalism  and  helps  a  lot  of  readers” 
who  look  to  newspapers  “to  help  sort  out  the  issues 
on  relatively  obscure  offices,”  Kovach  said. 

The  explosion  of  information  sources  at  the  dis¬ 
posal  of  the  average  reader  also  plays  a  part  in  news¬ 
papers  refusing  to  endorse  candidates. 

“With  the  proliferation  of  media  today,  an  intelli¬ 
gent  person  should  be  able  to  make  up  their  own 
mind,”  offered  Broadwell,  who  explained  the  trend 
toward  nonendorsements  as  part  of  an  industry 
effort  toward  “objectivity.” 


Maybe,  reasoned  Aspen’s  Stone,  newspapers  are 
“showing  the  same  wisdom  we  have  about  minding 
our  own  damn  business.  We  don’t,  flatter  ourselves 
thinking  we  are  our  readers’  primary  source  of  inter¬ 
national  and  national  news.” 

Political  endorsements  also  counteract  blandness. 
As  Gissler  said,  “Remaining  vigorous  in  the  commu¬ 
nity  is  to  speak  out  on  things  that  are  important.” 

The  myth  of  a  liberal  media  has  a  long  history, 
Kovach  explained.  As  early  as  1940,  Democrat  FDR 
garnered  the  support  of  only  22.7%  of  dailies,  while 
Wendell  Willkie  won  the  backing  of  63  9%  of  news¬ 
papers,  according  to  the  poll. 

Kovach  summed  up  the  myth  as  “the  difference 
between  the  people  who  own  the  newspapers  and 
the  people  who  work  for  them.” 

“The  owners  tend  to  be  more  conservative  on 
economic  issues,  while  the  editorial  page  tends  to 
be  more  liberal  on  social  issues,”  he  said.  “When  it 
comes  to  issues  that  affect  the  viability  of  the  organ¬ 
ization,  the  owners  are  more  prone  to  endorse 
Republicans.” 


BY  DEBRA  GERSH  HERNANDEZ 


Group  Demands  Ethiopia  Press  Reform 


K  SECRETARY  OF  State  Warren  Christopher  left  for 
w  first  visit  to  sub-Sahara  Africa,  the  Committee  to 
ji«ect  Journalists  called  attention  to  press  rights 
vi«tions  in  Ethiopia,  one  stop  on  his  tour. 

The  CPJ  report  pointed  out  that  from  1993  to 
1995,  Ethiopia  imprisoned  more  journalists  than  any 
other  nation  in  Africa.  Although  the  50  jailed  during 
that  time  declined  to  31  at  the  end  of  last  year,  and 
dropped  again  to  nine  when  the  report  was  issued, 
CPJ  warned  that  an  arbitrary  press  law  passed  in 
1992  continued  to  be  used  against  journalists. 

Prepared  by  CPJ  Africa  program  coordinator 
Kakuna  Kerina  and  Neu’sday  U.N.  Bureau  Chief  and 
CPJ  board  member  Josh  Friedman,  who  went  on  a 
fact-finding  mission  to  Ethiopia  last  May,  the  study 
criticized  the  Ethiopian  govenunent  and  U.S.  offi¬ 
cials  for  not  speaking  out  against  these  press  viola¬ 
tions.  Ethiopia,  an  emerging  democracy  whose  lead¬ 
ers  have  been  in  power  only  since  1991,  now  stands 
at  a  crossroads,  according  to  Kerina. 

“Ethiopia  cannot  claim  to  be  a  genuine  democ¬ 
racy,  nor  should  it  be  treated  as  one  by  Western 
donors  such  as  the  United  States,  unless  the  Meles 
government  ceases  its  practice  of  subjecting  inde¬ 
pendent  journalists  to  repeated  arrests,  detention 
without  trial,  and  excessive  fines,”  Kerina  wrote  in 
the  report.  Kerina  said  the  nation’s  independent 
journalists  “currently  work  under  threat  of  prosecu¬ 
tion  from  three  separate  areas  of  government:  a 
poorty  trained  police  force  that  sometimes  operates 
independently  of  the  public  prosecutor’s  office;  an 
inexperienced,  partisan  judiciary  operating  in  a  se¬ 
verely  backlogged  system;  and  overly  sensitive  gov¬ 


ernment  officials  who  are  offended  by  public  criti¬ 
cism  of  their  actions.” 

Another  problem  is  that  the  country’s  private  and 
state  media  have  their  own  press  associations,  mak¬ 
ing  cooperation  with  each  other,  and  with  outside 
organizations  seeking  to  help,  difficult. 

CPJ  has  called  on  the  government  of  Ethiopia  to: 
release  unconditionally  all  journalists  imprisoned 
solely  for  practicing  their  profession;  drop  the  crim¬ 
inal  libel  statutes,  particularly  those  banning  com¬ 
mentary  about  the  government  and  public  officials; 
restore  rights  of  detainees  to  preclude  indefinite 
imprisonment  before  trial;  do  away  with  excessive 
bail;  and  teach  police  officers,  judges  and  govern¬ 
ment  officials  about  the  rights  of  journalists  and  the 
role  of  the  press  in  a  democratic  society. 

Also:  establish  a  system  that  allows  for  private 
ownership  of  broadcast  media;  give  the  private 
press  unrestricted  access  to  government  press  con¬ 
ferences;  set  up  a  government  press  office;  give  the 
private  press  access  to  government  training  pro¬ 
grams  and  facilities;  and  accredit  both  state  and  pri¬ 
vate  press  to  cover  Parliament. 

For  the  U.S.  government,  CPJ  urged  that  it:  give  a 
higher  priority  to  media  training  when  allocating 
funds  for  Ethiopia;  grant  the  private  press  unrestricted 
access  to  press  conferences  involving  U.S.  officials 
and  to  U.S.  embassy  functions;  encourage  the  Ethio¬ 
pian  government  to  give  access  to  the  private  press; 
fund  training  about  press  rights;  encourage  media 
funding  by  other  nations;  and  expand  the  media 
analysis  in  the  State  Department’s  annual  reports  on 
human  rights. 
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BY  LAURA  REINA 


Head  To  Head 
Sundays  In  N. I 


begins 


The  Record 
six-month 
test  pitting  USA 
Weekend  against 
incumbent  Parade 


SUBURBAN  NEW  Jersey  daily  is  distributing  both 
Rirade  and  USA  Weekend  Sunday  magazines  for  the 
^tt  six  months,  and  will  let  readers  decide  which 
thej'  want. 

Tbc  Record,  based  in  Hackensack,  in  the  wealthy 
New  York  City  suburbs  of  Bergen  County,  has  car- 
rietl  Tirade  for  years.  It  began  the  test  of  USA  Week- 
eniTrecently,  adding  the  nationally  distributed  maga¬ 
zine  to  its  Sunday  edition,  with  a  212,855  circulation. 

After  six  months  getting  both  magazines,  readers 
will  be  asked  in  surveys  and  call-ins  which  they  prefer. 

“We  finally  felt  it  was  time  to  give  our  readers  a 
chance  to  be  involved  with 
what’s  in  the  paper,”  said  John 
Kimball,  vice  president  of  sales. 

Kimball  acknowledged 
readers  have  been  satisfied 
with  Parade  for  a  long  time. 
But  since  USA  Weekend  “has 
been  trying  to  add  us  to  their 
list  for  a  long  time,”  he  agreed 
to  let  them  face  off  in  a  show- 
down. 

The  test  just  happens  to 
end  around  the  time  the  Record’s  contract  with 
Parade  comes  up  for  renewal.  Dave  Barber,  vice 
president  of  newspaper  relations  at  USA  Weekend, 
said  this  is  the  first  case  in  which  the  full  run  of  a 
newspaper  has  tested  USA  Weekend  for  six  months. 

“Sometimes  newspapers  just  want  to  make  sure 
research  jives  before  they  .switch,”  Barber  said. 

But  according  to  Carlo  Vittorini,  CEO  and  pub¬ 
lisher  of  Parade,  never  before  has  a 
head-to-head  test  re- 


Record. 

VeCK 


suited  in  a  newspaper  replacing  Parade  with  USA 
Weekend. 

Though  46  of  the  88  papers  USA  Weekend  has 
added  in  the  past  year  have  come  at  the  expense  of 
Parade,  none  followed  test  marketing. 

“To  the  best  of  our  knowledge,  they  haven’t  won 
any  papers  when  they’ve  done  an  editorial  test,”\lt- 
torini  said,  adding  that  he  would  be  aware  of  such 
tests  because  of  the  agreements  Parade  has  with 
newspapers. 

Vittorini  said  USA  Weekend  picked  up  papers 
from  such  groups  as  Thomson,  Donrey  and  Multi¬ 
media,  which  was  acquired  by  USA  Weekend  parent 
Gannett  Co.  Vittorini  expressed  ambivalence  about 
the  Records  test,  but  said,  “It’s  the  paper’s  choice 
and  we  don’t  mind  competition  because  we  keep 
winning  it.” 

The  terms  of  the  test  call  for  the  Record  to  collect 
no  revenue  and  to  pay  nothing  to  USA  Weekend. 

The  parties  also  agreed,  in  the  interest  of  fairness, 
that  during  the  test  period,  the  newspaper  would 
refrain  from  promoting  either  magazine. 

That’s  why  Vittorini  was  surprised  to  learn  that  a 
letter,  written  by  Marcia  Bullard,  editor,  president, 
and  CEO  of  USA  Weekend,  was  inserted  along  with 
the  first  installment  of  USA  Weekend.  The  letter, 
explaining  the  trial  and  the  magazine,  was  distrib¬ 
uted  the  same  day  the  paper  ran  a  small  editorial 
box  on  Page  One  explaining  why  readers  were 
receiving  both  magazines. 


- - ^  FroiTioWiictstoliiui'lic^ 

^  molof  runnwft.  _ _ 


,K.ovvcn-- 

^  vou'« 

.„,.a(ourth 

.  nc'^  ,..„on 

zeros  m  o>  . 


#USA 

WEEKEND 


Competing  to  please  readers,  the  two  til 
Sunday  magazines  as  they  appeared  in 
recently.  Above,  a  letter  from  USA  Wei 


Kimball  defended  the  letter  saying,  “I  felt  it  gave 
our  readers  a  quick,  thumbnail  view  of  USA  Week¬ 
end?  He  said  he  agreed  to  distribute  it  to  readers  “if 
I  looked  at  it  first  and  approved  it.” 

Barber  stressed  that  the  letter  ran  simply  as  an 
introduction.  “It’s  definitely  not  a  promotional 
piece,”  he  said,  adding  that  there  were  no  plans  for 
further  advertising  or  promotion  in  the  newspaper 
during  the  test. 

Barber  conceded  that  USA  Weekend  is  “up  against 
big  odds  in  Bergen,”  and  added  that  when  it  comes 
to  reader  preference  studies,  “we’ve  won  some,  but 
so  has  Parade? 

And  Vittorini  said  it’s  “quite  reasonable”  for  a 
newspaper  to  explore  the  choice  USA  Weekend  pre¬ 
sents.  “It’s  a  common  tactic,  but  most  of  our  papers 
are  not  interested,”  he  said. 

Parade  is  presently  in  340  newspapers  and  has 
an  overall  circulation  of  36,631,000.  USA  Weekend  is 
in  489  newspapers  and  has  an  overall  circulation  of 
20,019,525. 


BY  MARK  FITZGERALD 

Commercialization 
An  NIE  Danger? 

A  CORPORATIONS  MAKE  ever  more  aggressive 
/n|rketing  inroads  into  the  classroom,  could  News- 
/  pMer  In  Education  programs  lall  victim  to  a  back- 
JL  lasMby  educators  and  parents? 

Some  experts  warn  that  despite  NlE’s  squeaky- 
clean  reputation,  classroom  newspaper  programs 
could  get  caught  up  in  the  growing  disquiet  about 
marketing  that  targets  children 
in  the  classroom.  A  recent 
Consumer  Reports  mono¬ 
graph  that  was  quite  critical 
of  corporate  sponsorships  in 
schools  referred  to  targeted 
children  as  “Captive  Kids.” 

Signs  of  aggressive  class¬ 
room  targeting  abound:  Life¬ 
time  Learning  Systems  boasts 
in  marketing  trade  magazines  ads  tliat  it  can  “put 
custom-made  materials”  into  the  hands  of  teachers 
and  students.  The  American  Potato  Board  tries  to 
push  a  mathematics  lesson  plan  that  uses  potato 
chips  in  classroom  exercises.  A  maker  of  liquiifilled 
candy  has  designed  a  “physics”  lesson  plan  that 
involves  eating  the  candy  and  describing  the  expe¬ 
rience  “scientifically.” 

“Tliese  are  the  things  that  I  think  are  pushing  the 
ethical  envelope,”  said  Ed  DeRoche,  an  education 
professor  at  the  University  of  San  Diego,  and  a 
staunch  NIE  proponent. 

“What  I’m  very  fearful  of  is  [that]  someone  is 
going  to  crack  the  whip  —  and  newspapers  will  be 
one  of  the  things  that  get  cracked.  I  worry  about 
overreaction,”  DeRoche  told  a  Newspaper  Associa¬ 
tion  of  America  Foundation  NIE  conference  in 
Chicago  earlier  this  year. 
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NIE  people  worry 
about  backlash  from 
people  who  fear 
programs  that  sell  to 
classrooms 


No  NIE  program  was  among  the  dozens  of  bad 
examples  cited  by  DeRoche  or  Consumer  Reports. 
Yet  NIE  directors  are  facing  this  issue  at  a  time  when 
the  bottom-line  pressure  to  line  up  corporate  spon¬ 
sorships  has  never  been  heavier. 

“In  this  day  and  age,  the  decision  to  start  or 
expand  an  NIE  program  has  got  to  be  a  good  busi¬ 
ness  decision,”  said  Paul  Glaeser,  circulation  manager 
of  the  San  Francisco  Newspaper  Agency. 

Just  last  year,  the  agency  created  from  scratch  an 
NIE  program  for  the  San  Francisco  Chronicle  and 
Examiner.  One  of  the  first  and  most  worrisome 
questions,  Glaeser  said,  was  how  big  a  role  corpo¬ 
rate  sponsors  would  play. 

“Sponsorship?  Is  it  necessary?  Probably,  in  this  day 
and  age.  Is  it  addictive?  Yes,  absolutely.  Is  it  difficult 
to  replicate  every  year?  Yeah.  But  if  it’s  handled  cor¬ 
rectly,  everybody  wins,”  Glaeser  said. 

For  NIE  directors,  the  worst  nightmare  is  that 
even  without  corporate  sponsors,  the  newspaper 
will  get  caught  up  in  campaigns  against  programs 
that  market  to  children  in  school. 

Everything  can  go  along  fine,  DeRoche  said,“until 
a  local  group  sees  the  newspaper  going  into  a  class¬ 
room  and  says,  first  of  all,  ‘I  don’t  want  to  have  my 
kids  reading  all  that  negative  news  about  rape  and 
violence,’  and  then  they  start  saying  [children]  are 
being  exposed  to  all  that  advertising.” 

“I  think  we  have  to  pay  attention  to  the  little  rip¬ 
ples  because  little  ripples  can  turn  into  big  waves,” 
DeRoche  said. 

NIE  directors  should  not  themselves  overreact  to 
these  worries,  said  Betty  L.  Sullivan,  the  consultant 
who  developed  educational  programs  and  youth 
marketing  strategies  for  the  new  San  Francisco  NIE 
program.  “We  enjoy  sort  of  a  hallowed  position  as 
newspapers,”  said  Sullivan,  head  of  Dr.  Betty  L.  Sulli¬ 
van  &  Associates,  the  consulting  group  based  in  San 
Francisco  and  Washington. 

Indeed,  NIE  directors  say  the  advertising  in  news¬ 
papers  is  a  plus  with  teachers,  because  NIE  lesson 
plans  typically  incorporate  advertising  in  classroom 
exercises. 

“Studies  suggest  teachers  would  not  want  a  news¬ 
paper  that  did  not  have  advertising,  because  it 
would  be  unrealistic,  and  because  teaching  advertis¬ 
ing  fits  with  media  literacy,”  said  linda  Kleeman, 
head  of  the  Houston  Chronicle's  NIE  program. 

Advertising  “really  isn’t  an  issue,”  Kleeman  added. 
“Once  in  awhile  we  get  teachers  upset  because 
there’s  a  penile  implant  ad  in  the  sports  page.  Or  the 
boys  are  giggling  over  the  lingerie  ads  in  the  front 
section.” 

Sullivan  and  other  experts  urge  NIE  directors  to 
distinguish  newspaper  programs  from  classroom- 
targeted  maiketing  by  emphasizing  the  paper  as  a 
lifelong  literacy  tool  and  an  indispensable  part  of 
freedom  of  the  press. 

As  much  as  prossible,  too,  NIE  materials  should 
emphasize  the  journalistic  tradition  of  objectivity 
and  balance,  said  Barbara  Pierce  Drew,  NIE  coordi¬ 
nator  for  the  Peoria,  IH.,  Journal-Star. 

“Even  if  you  think  there’s  nothing  wrong  in  going 
advertorial  [in  materials  for]  the  school  —  it  could 
backlash,”  Drew  said.  “A  school  administrator  could 
say,‘Sorry,  we’re  not  going  to  use  your  NIE  program.’” 


Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


CIRCULATION 


BY  M.L.  STEIN 


NIE  Burst  Blankets  Utah 


There  ARE  newspaper  in  Education  (NIE) 
programs  —  and  then  there  is  the  Deseret 
News'  version  of  NIE  —  which  means 
putting  73,230  newspapers  into  440  schools  across 
Utah  in  one  day. 

The  Salt  Lake  City-based  paper  earlier  this  year 
celebrated  its  l4th  annual  “No  Books  Day”  in 
which  some  90,000  students  —  in  grades  K-12  — 
learned  about  English,  science,  math  and  social 
studies  through  the  newspaper. 

According  to  Carolyn  Dickson,  the  News’  NIE 
manager,  teachers  were  enthusiastic  about  the 
event. 

“Why  not?”  said  Dickson,  a  former  teacher.  “The 
newspaper  is  a  lifelong  learning  tool.” 

“It  was  great,”  said  James  De  Neff,  an  elementary 
school  principal.  “It  gets  kids  away  from  the  stupid 
TV  and  finding  out  there  are  other  sources  of  infor¬ 
mation.” 

Second-grade  teacher  Lynette  Peck  had  her 
pupils  cut  out  pictures  from  the  paper  and  write 
stories  in  connection  with  them. 

“We  had  fun  activities  for  the  whole  day,”  Peck 


recalled.  “Most  of  the  students  don’t  have  papers  at 
home.Their  parents  don’t  have  the  time  or 
resources.” 

Betty  Roberts  assigned  her  fifth-  and  sixth-grade 
classes  to  find  and  identify  eight  Middle  Eastern 
countries  as  part  of  a  social  studies  segment.  Other 
teachers  used  the  newspaper  to  improve  students’ 
spelling  and  math. 

Copies  of  the  News  went  to  public,  parochial 
and  private  schools  in  all  of  Utah’s  40  districts  and 
involved  3,131  teachers.  The  schools  paid  half  the 
regular  circulation  price. 

The  72,0(X>plus  copies  exceeded  the  News’ 
63,000  daily  circulation.  In  69  of  the  schols, 

Dickson  said,  “every  single  teacher”  used  the  news¬ 
paper  to  teach  that  day. 

Drivers  who  delivered  the  papers  were  given 
“goody  sacks”  of  apples  and  cookies,  along  with  a 
note  of  thanks  from  Dickson. 

Secondary  and  elementary  teachers  also 
received  separate  instructional  packets  that  includ¬ 
ed  a  booklet  explaining  the  Olympics,  since  the 

(See  Utah  on  page  35) 


When  President  Clinton  wanted  to  speak  to  the  American  people,  he  knew 
just  where  to  turn.  The  same  place  that  Presidents  Ford,  Carter,  Reagan, 
and  Bush  turned.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


IN.  T.lUi . . . //.V. . 


reporter  at  the 
Express-News. 


MARILYN  J. 

GREENE,  veteran 
international 
affairs  reporter  at 
USA  Today, 
Arlington,  Va.,  has 
been  named  exec¬ 
utive  director  of 
the  World  Press 
Freedom 
Committee. 


Gannett 

KENTODD  ,.  . 

newspaper  divi¬ 
sion. 

SCOTT  M.  BROWN,  president  and 
publisher  at  theTarentum,  Pa.,  Valley 
News  Dispatch,  has  been  named  presi¬ 
dent  and  publisher  at  the  Jackson 
(Tenn.)  Sun. 

JOHN  M.  (MIKE)  CRAFT,  presi¬ 
dent  and  publisher  at  the  Sun,  takes 
over  as  president  and  publisher  at  the 
Shreveport,  La.,  Times. 

LAWRENCE  J.  JOCK  JR.,  con- 
troUer  at  the  Courier-Post,  Cherry  Hill, 
N.J.,  was  named  president  and  publish¬ 
er  at  the  Valley  News  Dispatch. 

RKMARD  R.  STONE,  president 
and  publisher  at  the  Shreveport  news¬ 
paper,  becomes  circulation  director  at 
the  Jackson,  Miss.,  Clarion-Ledger. 


MICHAEL  JANEWAY 


BARBARA  NAVMAN 


KEN  IWDO,  who  was  working  as 
Indianapolis  Newspapers  Inc.’s  repre¬ 
sentative  in  all  labor  matters  for  the 
past  10  months,  has  been  named  direc¬ 
tor  of  labor  relations/new  facilities  and 
special  projects  for  INI,  publisher  of  the 
Indianapolis  Star  and  News. 


BARBARA  J.  NAVMAN,  promotion 
manager  at  the  Providence  Journal  Co., 
Providence,  R.I.,  has  been  promoted  to 
promotion  director. 


MICHAEL  JANEWAY,  a  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  has  been  appointed 
to  head  the  National  Arts  Journalism 
Program  at  Columbia  University  in  New 
York. 

The  Pew  Charitable  Trusts  awarded 
Columbia  a  $3.5  million  grant  to  admin¬ 
ister  the  program  to  improve  and  aug¬ 
ment  arts  and  cultural  coverage  in  the 
national  media.The  National  Arts  Journal¬ 
ism  Program,  to  be  housed  in  Columbia’s 
Graduate  School  of  Journalism,  will  pro¬ 
vide  fellowships  for  mid-career  and 
senior  journalists  to  study  there  and  in 
the  arts  and  business  schools.  The  pro¬ 
gram  was  previously  headquartered  at 
Northwestern  University. 


PEGGY  SPENCER  CASTINE,  a  strik¬ 
ing  editor  and  writer  at  the  Detroit  Free 
Press  and  a  designer  at  the  Detroit 
Sunday  Journal,  has  been  appointed 
managing  editor  of  the  newspaper  pro¬ 
duced  by  striking  employees  of  the 
Detroit  newspapers. 


DANE  SCHILLER,  a  federal  beat 
reporter  at  the  Brownsville  (Texas) 
Herald,  has  been  named  border  bureau 
chief  at  the  San  Antonio  Express-News. 

GUILLERMO  TORRES,  a  copy  edi¬ 
tor  for  the  Orange  County  edition  of 
the  Los  Angeles  Times,  was  hired  as  a 
copy  editor  in  the  features  department 
in  San  Antonio. 

CHRIS  WILLIAMS,  a  reporter  at 
the  Galveston  County  (Texas)  Daily 
News,  becomes  a  reporter  at  the 
Express-News. 

ZEKE  M^CCORMACK,  a  reporter 
and  photographer  at  the  Austin  (Texas) 
American-Statesman,  was  named  a 


BILL  PARSONS,  publisher  of  South 
County  Newspapers,  a  King  City,  Calif.- 
based  publisher  of  four  weekly  newspa¬ 
pers,  has  been  appointed  publisher  of 
the  Angola,  Ind.,  Herald-Republican. 

Along  with  the  newspaper,  he  will 
oversee  operations  for  Steuben  Printing 
Co.,  which  produces  the  Herald- 
Republican. 


ALBERT  DOLATA,  president  of  Louis 
Harris  &  Associates,  has  been  named 
president  and  publisher  of  the  Vineland, 
N.J.,  Daily  Journal,  a  Gannett  Co.  Inc. 
newspaper.  He  succeeds  SAL  DeVIVO, 
who  retired. 


RONALD  M.  OLSEN,  49,  research 
manager  at  the  Stockton,  C^.,  Record, 
has  been  named  to  the  newly  created 
position  of  director  of  research  and  pro¬ 
motion. 

EZELL  ^BMJTCH”  COX,  vice  presi¬ 
dent  of  maiketing,  was  appointed  vice 
president  for  new  product  develop¬ 
ment. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


TODD  PEACH,  former  ad  sales  direc¬ 
tor  at  Trans  World  Publishing  and  adver¬ 
tising  sales  manager  at  Game  &  Fish 
Publications,  has  been  named  an  account 
executive  at  the  Atlanta  Jewish  Times 
and  Style. 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


JODY  CARMACK,  electronic  informa¬ 
tion  manager  at  the  Chicago  Daily 
Southtown,  has  been  appointed  elec¬ 
tronic  sales  manager  at  the  St.  Louis 
Post-Dispatch. 


Lee  Dirks  Owen  Van  Ess 

119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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IN  BRIEF 


Media  credibility 
sinking:  survey 

The  media  are  considered  less 
credible  now  than  they  were  five 
years  ago  by  33%,  according  to  a  new 
poll. 

Television  and  newspapers  were 
voted  most  believable,  getting  positive 
marics  by  46%  of  respondents  in  a  sur¬ 
vey  of  1,100  individuals  commissioned 
by  the  New  York  public  relations  firm 
Porter/Novelli.  However,  only  about 
one-third  of  those  polled  said  they  were 
influenced  by  these  media. 

Radio  was  considered  a  believable 
source  by  42%  of  respondents,  maga¬ 
zines  38%.  An  overwhelming  80%  said 
political  advertisements  weren’t  believ¬ 
able. 

The  survey  indicated  some  interest¬ 
ing  differences  among  demographic 
groups. 

For  example,  men  were  much  more 
likely  than  women  to  find  the  sports, 
business  and  entertainment  sections  of 
newspapers  credible.  Democrats  were 
more  likely  than  Republicans  to  believe 
the  national  and  international  news  sec¬ 
tions. 

Fifty-three  percent  of  Democrats 
found  national  news  broadcasts  to  be 
very  or  somewhat  believable,  compared 
with  36%  of  Republicans.  Forty-one  per¬ 
cent  of  women  said  TV  was  a  reliable 
information  source,  compared  with  31% 
of  men. 

Congress  salutes 
AP  photographer 
posthumously 

The  senate  and  House  opened 
their  sessions  Sept.  24  with  tributes 
to  AP  photographer  John  A.  Duricka,  a 
veteran  of  Capitol  HUl  photo  coverage 
who  died  the  previous  day. 

“The  Senate  and  all  Americans  lost  a 
true  professional  yesterday,”  said  Senate 
Majority  Leader  Trent  Lott  (R-Miss.).  “The 
measure  of  John’s  professionalism  and 
dedication  is  he  was  on  the  job  almost 
up  to  the  time  of  his  death  doing  what 
he  loved  and  doing  it  wonderfully  well.” 

In  the  House,  Rep.  David  Dreier  (R- 
Calif.)  said  Duricka  was  “a  great  friend 
to  me.”  Dreier  recalled  that  he  delivered 
the  eulogy  at  the  funeral  of  Duricka’s 


brother,  a  photographer  at  the  San 
Gabriel  Valley  Tribune,who  was  killed 
in  a  plane  crash  several  years  ago. 

“John  Duricka  was  a  great  man  and  he 
took  wonderful  photographs  and  he’s 
one  of  those  institutions  in  this  Capitol 
who  will  be  sorely  missed,”  Dreier  said. 

Jonathan  Wolman,  AP’s  Washington 
bureau  chief,  said;  “From  Bobby  Byrd  to 
Newt  Gingrich,  John  captured  all  the 
great  figures  of  Congress.  He  illustrated 
the  legislative  process  with  pictures  of 
leaders,  lobbyists  and  hundreds  of  ordi¬ 
nary  citizens  who  appeared  in  commit¬ 
tee  hearings.” 

“Duricka  was  a  professional’s  profes¬ 
sional,”  Sen.  Patrick  Leahy  (D-Vt.) 
recalled.  “His  work  was  seen  by  millions 
who  never  knew  his  name.  He  was  a 
familiar  presence  on  Capitol  Hill  and  I 
always  looked  for  him  among  the  pho¬ 
tographers.  He  was  a  friend  to  many, 
and  he  will  be  missed.” 

Duricka,  who  died  of  cancer  at  58, 
had  a  30-year  career  as  an  AP  photogra¬ 
pher.  He  was  chairman  of  the  congres¬ 
sional  Standing  Committee  of  Press 
Photographers,  which  represents  the 
interests  of  still  photographers. 

—  AP 


I SPJ  applauds 
I  court  ruling 
I  on  records 

The  society  of  Professional 
Journalists  is  applauding  a  recent 
j  ruling  by  a  Utah  district  judge  who  held 
I  that  applications  for  public  jobs  must 
I  be  a  matter  of  public  record. 

District  Judge  Anthony  W.  Schofield 
:  ruled  that  the  city  of  Orem,  Utah, 

I  should  have  released  the  applications  of 
I  six  finalists  for  Orem  city  manager 
:  when  reporter  Don  Meyers  of  the 
I  Provo  Daily  Herald  asked  for  them 
i  more  than  two  years  ago. 
i  The  Daily  Herald  filed  suit  to  obtain 
I  the  applications  in  October  1994  under 
I  Utah’s  open-records  law,  and  the 
I  Government  Records  Access  and 
I  Management  Act.  SPJ  contributed  grants 
I  totaling  more  than  $15,000  from  the  SPJ 
i  Legal  Defense  Fund  to  support  the 
:  Daily  Herald's  litigation. 


Knight  International  Press 
Fellowship  Program 


I  Pulitzer  swaps 
1  Calif,  daily 
[for  weeklies 

PULITZER  PUBUSHING  CO.  of  St. 
Louis  has  traded  its  daily  Banning 
I  (Calif.)  Record-Gazette  to  the  Century 
I  Group  for  four  California  weeklies. 

Century,  which  owns  the 
j  Community  Advertiser,  turned  over  to 
i  Pulitzer  the  Lemore  Advance,  Coalinga 
I  Record,  Avenal  Progress  and  Twin 
I  Cities  Times  and  Riverdale  Free  Press. 

The  broker,  Mel  Hodell  of  Montclair, 

I  Calif.,  said  tlie  price  and  terms  were  not 
I  released. 

i  In  the  deal,  Pulitzer  also  obtained  a 
j  five-year  contract  to  publish  the  Golden 
j  Eagle,  a  military  weekly  for  the  l£moore 
I  Naval  Air  Station. 

i  Century  president  Gerald  Bean  also 
I  owns  California  newspapers  in  Fontana, 
j  LaCanada,  Highland  and  in  the  San 
j  Fernando  Valley. 

I  Record-Gazette  publisher  Chuck 
:  Freeman  will  be  retained  by  Pulitzer  as 
i  a  consultant. 


The  Knight  Interna¬ 
tional  Press  Fellow¬ 
ship  Program  is  open  for 
applications  from  U.S.  news 
media  professionals  to  as¬ 
sist  the  developing  inde¬ 
pendent  press  worldwide. 

Individuals  with  expertise 
in  a  broad  range  of  press 
disciplines  are  encouraged  to 
apply. 

Fellowships  last  up  to  nine 
months  and  include  trans¬ 
portation,  living  expenses 
and  a  modest  Iranorarium. 

The  fellowships  are  spon¬ 
sored  by  the  John  S.  and 
James  L.  Knight  Founda¬ 
tion  and  administered  by 
the  International  Center  for 
Journalists. 

Next  Application  Deadline: 
January  15, 1997 


For  information’pjease  wrjte  pr_fax  (he: 

International  Center  for  Journalists 
1 61  &  H  Street.  NW  •  Third  Flo6r 
Washington'.  D.C.  20006-4999 
Fax:(202),737:0530 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Coupons:  Good 
For  The  Gander 


ONE  OF  THE  same  vehicles  newspa¬ 
per  advertisers  use  to  attract  busi¬ 
ness  is  working  for  newspapers,  as 
well:  coupons. 

Newspapers  such  as  the 
Philadelphia  Inquirer  and  Denver  Post  are  run¬ 
ning  coupons  in  the  paper  in  an  effort  to  build  cir¬ 
culation  and  extend  the  frequency  of  readership. 

Vem  Mallinen,  circulation  maiketing  director  for 
the  Post,  said  that  his  paper  runs  centsoff  coupons 
once  or  twice  a  year  to  steer  occasional  use  to  fre¬ 
quent  use.  A  recent  batch  offered  lOt  off  daily 

_  papers  and  25 «  off  on 

Sunday. 

Of  the  Post's  various 
couponing  strategies,  one  is 
to  place  coupons  in  free 
standing  inserts  (FSI)  that 
appear  in  Sunday  single-copy 
editions.  The  intention  is  to 
attract  more  weekday  single¬ 
copy  sales,  explained 
Mallinen. 

The  Post  started  running  coupons  two  years 
ago,  and  acceptable  redemption  rates  —  1%  to  4% 
—  kept  the  program  going. 

“We  have  corresponding  rises  in  single-copy 
sales  during  the  redemption  period,”  Mallinen  said. 

But  the  coupons  aren’t  part  of  a  new  reader  pro¬ 
motion,  he  stressed.  Instead,  they’re  designed  to 
increase  reader  frequency. 

“Our  goal  is  taking  Sunday  readers  and  making 
them  weekday  readers,”  remaiked  Mallinen. 

The  coupons  are  inexpensive  and  easy  to  print. 
But  they  must  conform  to  retailer  specifications 
because  they  look  and  act  very  much  like  ,  -- 
coupons  for  more  traditional  package  goods.  j* 
In  Philadelphia,  the  Inquirer  uses  a  wrap  !  ^ 
around  its  TV  book  to  carry  coupons.The  I  ^ 
wrap.  Removable  Treats,  is  dedicated  to  fast-  | 

food  coupons.  It  has  been  successful  for  j  | 

advertisers  since  the  launch  last  May,  the  !  J; 

newspaper  said. 

“Because  of  that,  the  circulation  depart-  I  ^ 

ment  thought  it  would  be  a  good  place  to  1  % 

advertise  our  own  values,”  said  Larry  |  ^ 

Smallacomb,  advertising  sales  manager  for  j  cm 

the  Inquirer.  !  I 

So  in  August,  the  paper  took  the  inside 
cover  of  the  wrap  and  printed  its  own 
coupons,  and  plans  to  repeat  the  effort  in 
October  and  November,  Smallacomb  said. 


works  for 
newspaper 
adi  erlisers  is 
working  for 
newspaper 
marketers 


Coupons  offered  50<t  off  the  Sunday  paper,  plus  52- 
week  discounted  coupon  books  for  the  Sunday 
Inquirer  and  52-week  coupon  books  offering  the 
Philadelphia  Daily  News  at  a  discount  five  or  six 
days  a  week. 

John  Gilpin,  creative  director  for  the  Inquirer, 
said  the  paper  has  been  running  coupons  for  some 
time,  in  the  paper  itself  and  in  the  Sunday  maga- 
zine.The  coupon  program  runs  roughly  five  times 
a  year.  The  goal  is  to  keep  Sunday  circulation  up 
since  weekday  circulation  “is  in  pretty  good  shape,” 
said  Gilpin. 

And  though  there  are  no  real  problems  with  the 
paper’s  Sunday  circulation,  Sunday  readership  is  off 
nationwide,  and  the  Inquirer  is  using  coupons  to 
help  get  them  back. 

“Our  feeling  is  people  who  used  to  read  us  five 
days  a  week  are  down  to  three  days.  We’re  trying 
to  bring  them  up  to  five  to  six  days  a  week  — 
more  repeat  sales,”  explained  Gilpin.  “Sunday  is 
where  we  want  to  hold  people.” 

Depending  on  its  needs,  the  Inquirer  sometimes 
zones  coupons,  and  sometimes  blankets  the  entire 
circulation  with  coupons.  Either  way,  the  coupons 
produce  results. 

There  are  rules  to  the  game,  however. The 
coupons  must  meet  the  specifications  of  the  Audit 
Bureau  of  Circulation,  the  coupon  redemption 
house,  and  newspaper  finance  department.  Also,  it 
can  take  up  to  three  months  to  learn  from  the 
coupon  clearinghouse  how  many  coupons  were 
redeemed. 

“They  make  sure  they’re  all  valid  and  there’s  no 
fraud,”  Gilpin  said. 


iRiwsnmrNiHR  snST* 


SWE 

500 

ha'iUMI 


Philadelphia  Inquirer  and 
Daily  News  coupons 


layearofSoRdaviiNRiirers 
and  save  $261 


GM  i  coupon  book 
SuTKtay 

lnqulm^1997 


Far  cmlH  card  otiiws, 
i>  cafl  1-«90-S48-9403 


Have  I  gmt  Hews  gear. 

Ihrily  Nan  Commuter  Offer  ^  A  A 

GdicowonboaklorMOiarNnnliit  ▼■Ann 
1W7  tar  tM.  Coupons  m  goal  tor  Haunts  mnjn 
MontargmogUFitaairiPiitKrorcnMcorU  ■■■■ 


otitais,cal14MFMT4IM 


120 


OaRy  News  Resident  Offer 

GM  a  coupon  Ox*  tar  too  (Mr  Nows  tar 
19S7  tar  $1».  Coupons  an  good  Ur  lit 
sa-dar  Monday  Omugti  Saluiday  nadir, 
rtr  crndN  card  Mdars.  cal 
i-mMM-na 


20  Editor  &  PiiBusHER  ■  October  26, 1996 


ADVERTISING/PROMOTION 
BY  LAURA  REINA 

Health  Supplement 
Grows  Healthier 


Thomson  is 
taking  its 
he  alt  hfile  J'trnn 
quarterly  to 
monthly  in 
January 


A  QUARTERLY  MAGAZINE  has  made 
such  a  healthy  impact  on  newspaper 
ad  revenues  that  it  is  going  monthly. 

Healthfde,  published  by  Chicago- 
based  Thomson  Target  Media,  a  divi¬ 
sion  of  Thomson  Newspapers,  appeal's  in  72  news¬ 
papers  with  combined  circulation  of  1.3  million. 

It  features  the  latest  in  health,  limess,  nutrition, 
and  more. 

For  newspapers,  it  helps  tap  into  advertisers  that 
normally  don’t  buy  newspaper  advertising,  includ¬ 
ing  doctors,  hospitals,  pharmacies,  medical  groups, 
nursing  homes,  and  insur¬ 
ance  providers,  explained 
Deborah  Dreyfuss-Tuchman, 
healthflle  publisher. 

Original  content  is  created 
by  its  own  editorial  and  pro¬ 
duction  staff.  Newspapers 
receive  the  magazine  via 
electronic  media  or  on  cam¬ 
era-ready  pages,  as  well  as  a 
marketing  support  program 
consisting  of  sales  guides,  in-house  ads,  and  rack 
cards.  Newspapers  need  only  supply  advertising. 

The  2-year-old  quarterly  will  be  distributed 
monthly  starting  January  1997  because  of  “demand 
in  the  marketplace,”  remarked  Tuchman. 

The  Kinston,  N.C.,  Free  Press,  is  one  paper  that 
hopes  to  benefit  from  healthflle's  increased  fre¬ 
quency  and  is  considering  going  to  every  other 
month,  said  Carleen  Crawford,  special  sections 
coordinator.  It  started  carrying  the  supplement  in 
June  1995  and  sold  it  initially  in  conjunction  with  a 
co-sponsor:  the  Community  Health  Improvement 
Council.The  council,  in  silent  partnership  with  a 
local  hospital,  pays  a  fee  and,  in  return,  gets  a  cou¬ 
ple  of  pages  per  issue  to  use  as  it  pleases. 

Crawford  believes  that  healthflle  serves  the  med¬ 
ical  community  by  helping  to  alleviate  the  stigma 
surrounding  doctors  who  chose  to  advertise. 

“We  feel  like  this  is  a  vehicle  designed  for  them, 
and  it’s  been  fairly  well  received.”  especially  among 
younger  doctors,  Crawford  commented. 

It  also  serves  as  a  way  for  doctors  to  inform  the 
public  what’s  new  in  their  field.  Consumers  have  a 
lot  of  choices  these  days  regarding  healthcare,  and 
it’s  a  way  for  doctors  to  let  the  community  know 
what  they’re  offering,  she  added. 

So  far,  the  Free  Press  has  distributed  healthflle 
four  times  a  year  as  a  Sunday  insert.  In  addition,  it 
distributes  3,000  more  copies  in  medical  offices. 


pharmacies,  and  nursing  homes. 

“There’s  no  question  it’s  built  revenue.  It’s  an 
untapped  market,  and  it  brings  in  new  moneys,” 
Crawford  remarked.  “I  think  it’s  a  great  product.  It’s 
still  in  its  infancy,  but  it’s  growing.” 

The  Terre  Haute,  Ind.,  Tribune-Star  has  been  dis¬ 
tributing  healthflle  since  its  inception. 

“It’s  an  easy  revenue  boost,”  explained  Rick  Smith, 
advertising  director.  The  paper  sells  the  magazine 
to  just  one  advertiser:  the  Union  Hospital  in  Terre 
Haute.  The  paper  distributes  the  magazine  quarterly 
in  its  Sunday  edition,  and  in  its  total-market-cover- 
age  product.  It  hopes  to 
take  it  monthly,  but  is 
waiting  for  the  hospital’s 
approval. 

Smith  is  thrilled  with 
how  easy  healthflle  is  to 
put  out  and  the  category 
of  advertisers  it  attracts.  If 
the  hospital  didn’t  use 
healthflle.  Smith  doesn’t 
know  what  it  would  do  —  “It  would  cost  them  a 
fortune  to  get  this  written  in-house,”  he  said. 

The  San  Antonio  Express-News  has  been  distrib¬ 
uting  healthflle  four  times  a  year  since  May  1995, 
but  has  no  plans  to  go  monthly. 

“I’m  not  sure  the  market  warrants  it  right  now,” 
commented  Cynthia  Ladson,  assistant  manager  of 
niche  publications  at  the  paper. 

The  first  couple  of  issues  started  out  at  eight 
pages  because  it  was  a  hard  sell,  Ladson  said.  But  as 
ad  support  has  grown  and  resistance  has  dimin¬ 
ished,  it  has  expanded  to  up  to  12  pages. 

The  Express-News  distributes  healthflle  in  the 
Sunday  comics  section  to  tag  along  on  the  comics’ 
popularity. 


“There’s  no  question 
it’s  built  revenue. 

It’s  an  untapped 
market,  and  it  brings 
in  new  moneys^ 
Crawford  said 


WSJ  Hires  Circulation 
Ad  Agency 

The  wall  street  journal  assigned  its  circula¬ 
tion  mariceting  account  to  Boston-based  Hill, 
Holliday,  Connors,  Cosmopulos  Inc.,  a  full-service 
communications  consulting  company. 

Hill,  Holliday  will  create  both  national  print  and 
broadcast  advertising  for  the  paper’s  circulation 
department,  including  its  direct-response  campaign, 
and  perhaps  point-of-purchase  or  sales  promotional 
material  may  be  assigned  to  Hill,  Holliday. 
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Dallas  Daily 
Creates  Insert 
For  Cowboys 

The  DALLAS  MORNING  News  was 
approached  by  the  Dallas  Cowboys 
to  create  a  25-year  anniversary  insert  for 
Texas  Stadium,  home  of  the  team. 

The  l6-page  color  insert  ran  on  Sept.  1 
in  the  Morning  News,  and  it  was  sup¬ 
ported  primarily  by  stadium  advertisers 
such  as  Nike,  Dr.  Pepper,  Pepsi,  and 
Kentucky  Fried  Chicken  —  advertisers 
who  normally  do  not  or  seldomly  run 
ROP  in  the  paper. 

The  insert’s  editorial  content,  written 
by  the  paper’s  advertorial  writer,  Bruce 
Castlebury,  discussed  big  events  that 
have  occurred  at  Texas  Stadium  in  the 
past  25  years.  The  design  of  the  pages 
were  visually  unique,  as  the  editorial 
wrapped  around  or  flowed  through 
advertising. 

It  wasn’t  the  newspaper  that  first 
pitched  the  idea  to  the  Cowboys. 
Instead,  George  Hays,  vice  president  of 
marketing  for  the  NFL  team,  approached 
the  paper. 

“It  was  a  good  promotional  vehicle  for 
the  paper  to  sell  to  my  sponsors,”  Hays 
said.  All  ad  revenue  went  directly  to  the 
paper. 

“I  think  the  paper  has  taken  this  and 
has  done  a  wonderful  job,”  Hays  com¬ 
mented. 

Hays  did  what  he  could  to  help  the 
paper  make  this  supplement  a  success. 
Casdebury  said  Hays  gave  the  paper  a  list 
of  his  corporate  sponsors,  and  sent  a  let¬ 
ter  to  his  sponsors  stating  the  paper  was 
doing  this  project,  and  that  their  support 
would  be  appreciated. 

He  helped  open  doors  for  us,  Casde¬ 
bury  said. 

New  Service 
Tracks  Latin 
Media  Spending 

Latin  reports  ltd.,  a  New  York 

City-based  company,  launched  the 
first  media  tracking,  clipping,  and  analy¬ 
sis  service  specializing  exclusively  in 
monitoring  print  vehicles  targeting  U.S. 
Hispanics. 

LatinClips,  the  core  service  of  Latin 
Reports,  monitors  and  retrieves  His- 
panic-targeted  editorial  coverage  and 


advertising  placements.  LatinClips  tracks 
media  information  appearing  in  Spanish- 
language,  English-language,  and  bilin¬ 
gual  publications  targeting  the  Hispanic 
population  in  the  U.S.  and  Puerto  Rico. 
Media  ranges  from  daily  and  weekly  news¬ 
papers,  to  bjisiness  and  consumer  maga¬ 
zines. 

USA  Weekend 
Ads  Pair  To 
Sales  Teams 

CAROUNE  'WELLS  AND  Chris  Ryan 
recently  joined  USA  Weekends  New 
York  and  Detroit  sales  teams,  respectively. 

Wells  previously  worked  for  seven 
years  with  Petersen  Publishing,  where 
she  most  recently  served  as  the  mar¬ 
keting  sales  manager  for  Teen,  Sassy, 
and  All  About  You  magazines.  She  start¬ 
ed  in  the  business  as  a  sales  executive 
with  Scholastic  Publishing  at  Forecast 
Magazine. 

Ryan  previously  woriced  for  four  years 
at  Hachette  Filipacchi  as  Midwestern 
advertising  manager  for  Car  and  Driver. 
Before  that,  he  was  an  account  executive 
at  Albaum  Maiorana  Associates  in  Detroit. 

Redesign  For 
Inquirer 
Sunday  Mag 

The  PHILADELPHIA  INQUIRER 
Magazine  will  introduce  its  com¬ 
plete  redesign  on  Siuiday,  Nov.  24. 

The  new  format  will  include  both 
changes  in  the  design  of  the  magazine 
and  changes  in  the  editorial  content. 
New  features  in  the  magazine  include  a 
Home  and  Design  column,  expanded 
feshion  coverage,  and  a  local  talent  high¬ 
light. 

Star-Telegram 
To  Sponsor 
Kids’  Fest 

The  fort  worth  Star-Telegram  is 
co-sponsoring  Kids’  Fest  1996,  billed 
as  a  weekend-long  femily  festival  in  Fort 
Worth. 

Kids’  Fest  1996  will  include  games, 
celebrity  appearances  and  exhibition 
booths. 


WSJ  National 
Edition  Ad 
Rates  To  Rise 

DOW  JONF,S  &  Co.  Inc.  announced 
that  1997  advertising  rates  for  the 
U.S.  editions  of  the  Wall  Street  Journal, 
which  will  take  effect  Jan.  2,  1997,  will 
experience  a  4.S>%  increase  for  national 
edition  advertising. 

The  editions  that  will  increase  by 
4.9%  are;  the  Eastern  and  Western  edi¬ 
tions,  the  Central  edition  (which  will  be 
a  combination  of  the  Midwest  and  South¬ 
west  editions),  the  Texas  Journal,  the 
Southeast  Journal,  and  the  Florida 
Journal. 

Advertisers  will  receive  a  discount  of 
10%  off  each  full-page  unit  run,  in  any 
edition  or  region  of  the  \5.S.  Journal,  in 
which  the  advertiser  holds  an  applicable 
contract. 

Advertising  rates  for  the  Wall  Street 
Journal's  overseas  editions  have  yet  to 
be  announced. 

N.Y.  Times 
Special  Section 

The  new  YORK  Times  is  the  official 
results  newspaper  of  the  New  York 
City  Marathon  to  be  held  on  Sunday,  Nov. 
3,  and  will  feature  extensive  coverage  of 
the  race  in  its  Sports  Monday  section. 

To  celebrate  the  100th  aimiversary  of 
the  purchase  of  the  Times  by  Adolph  S. 
Ochs,  the  100th  anniversary  of  the  New 
York  Times  Magazine  and  the  New  York 
Times  Book  Review,  the  newspaper’s 
advertising  department  will  award  prizes 
to  the  100th  male,  female  and  Achilles  fin¬ 
ishers  of  the  Marathon. 

Denver  Post  Wins 
Realty  Publication 

The  DENVER  POST  was  named  by 
the  Colorado  Association  of  Realtors 
as  the  official  publisher  of  Colorado 
Realtor  News  (CRN),  beginning  with  the 
September-October  issue. 

Under  the  agreement,  the  Post  will 
manage  advertising  accounts,  layouts, 
design,  printing  and  distribution. 

CRN,  the  only  monthly^  publication 
that  directly  serves  all  Colorado  Realtors, 
is  mailed  to  over  17,300  of  them  10 
times  a  year. 


22  Editor  &  PiiBUSHER  ■  October  26, 19% 


INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIV] 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 


More  than  10,000  publications  listed'^ 


vear^bSS'^ 


Community  Weeklies 


FROm"  RAGES  -  EXCI  JISIV 


•  Niche  Publications  (Parenting,  Seniors,  Real  Estate) 

•  Specialty  Publications  (Alternative,  Black,  Ethnic, 
Gay/Leshian,  Hispanic,  Jewish,  Military,  Religious) 


The  Ready  Reckoner  This  authoritative  summary  is  the  first  available 
overview  of  the  community,  specialty  atxi  free  publications  indastry.  The 
revealing  charts  analyzing  publications  arxl  circulation  totals  by  state,  day 
of  publication,  free  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 


•  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 


SECnON  l-PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL.  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 


al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  suiprise  you. 

This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers,  Newspaper  arxl  Other  Publication  Executives,  Public 
Relations  Pros,  Industry  Suppliers/Service  Providers,  Writers, 
Photographers,  Syndicate  Marketers,  Community  Leaders,  .Advertisers, 
Investment  Bankets,  Industry  Association  Executives,  Franchisers, 
Government  Officials ...  and  others! 

This  is  the  most  comprehensive  data 
on  this  growing  industry. 

Place  your  order  today! 


SECTION  n  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  III  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  IV  -  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC. 

IiKludes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  iiKludes  Associations,  Brokers,  Representa¬ 
tives,  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 
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BY  JIM  ROSENBERG 


No  Clear  Ownership, 
No  CEO  At  Sysdeco 


IN  TAKING  THE  reins  of  a  troubled  British 
investment  subsidiary,  Germany's  largest 
bank  learned  not  only  that  it  is  a  major 
shareholder  in  Sysdeco  Group  ASA,  but  also 
that  it  may  be  compelled  to  buy  an  even 
larger  stake  in  the  publishing  systems  developer. 

Investment  rules  violations  at  Morgan  Grenfell 
Asset  Management  led  to  parent  company 
Deutsche  Bank’s  discovery  that  Sysdeco  was 
among  technology  companies  in  which  Morgan 
Grenfell  held  more  than  the  permitted  10%  invest- 


German  hank’s 
U.K.  subsidiary 
invested  heavily 
in  Nortvegian 
^firm  now  ” 
headquartered 


_  Allegedly  thn)ugh  creation 

of  unlisted  Luxembourg- 
based  holding  companies,  a 
Morgan  Grenfell  fund  manag¬ 
er,  since  fired,  hid  his  accu¬ 
mulation  of  as  much  as  51% 
of  Sysdeco,  according  to 
reports  last  month  in  the 
London-based  Financial 
Times. 

Since  the  problems  came 
to  light  in  late  August, 
Deutsche  Bank  has  repeated¬ 
ly  covered  redemptions  at  the  three  affected  funds 
at  Morgan  Grenfell,  which  was  fast  depleting  its 
£300  million  in  available  cash. 

On  top  of  the  costs  of  shoring  up  its  shaken  sub¬ 
sidiary,  Deutsche  Bank  feces  the  prospect  of  being 
forced  to  buy  out  Sysdeco’s  other  owners. 

A  diversified  software  development  firm  that  last 
year  acquired  Atex  and  Dewar  Information 
Systems,  Sysdeco  is  still  traded  on  the  Oslo  stock 
exchange.  Its  corporate  management,  however, 
relocated  earlier  this  year  to  Bedford,  Mass.,  accord¬ 
ing  to  Johs.Jamne,  who  recently  resigned  as 
Sysdeco  Media  division  CEO. 

Norwegian  investment  regulations  require  that  a 
majority  stockholder  offer  to  buy  all  remaining 
shares  at  the  highest  trading  price  of  the  preceding 
six  months  —  which  last  month  would  have 
amounted  to  more  than  a  300%  premium.The  FT 
reported  that  Sysdeco  shareholder  Christen  Sveaas 
threatened  to  sue  if  no  takeover  offer  is  made. 

According  to  Sysdeco  U.S.  spokeswoman  Kate 
Steed,  Deutsche  Bank  contends  that  it  has  no 
majority  interest  in  Sysdeco  because  it  holds  only 
some  shares  directly  and  retains  an  indirect  interest 
through  other  investments. 

Steed  said  Oslo  stock  exchange  officials  plan  to 
meet  Nov.  1 1,  when  they  are  expected  to 


announce  their  intentions  regarding  Deutsche 
Bank’s  stake  in  Sysdeco. 

A  spokeswoman  in  Deutsche  Bank’s  New  Yoik 
office  (which  tracks  only  U.S.  firms  affected  by  the 
Morgan  Grenfell  investments)  referred  questions 
about  the  bank’s  Sysdeco  holdings  to  a  London- 
based  corporate  affairs  officer,  who  did  not 
respond  to  a  telephone  inquiry. 

More  than  a  month  before  Britain’s  Serious 
Fraud  Office  began  looking  into  the  Morgan 
Grenfell  investments,  Sysdeco  Group  undertook  a 
$20  million  rights  offering,  with  funding  guaran¬ 
teed  by  primary  shareholders. 

One  of  the  underwriters  of  On  top  of  the  costs 

the  issue  of  new  Syrfeco  of  Shoting  Up  itS 

shares,  Fiba  Nordic  Securities,  . 

has  since  been  linked  to  ShcikCH  StlbsidiClTy, 

Morgan  Grenfell’s  fired  funds  QeUtSChe  Bank 
manager. 

On  Oct.  16,  the  FT  report-  faceS  the  pVOSpeCt 
ed  that  one  of  Fiba  Nordic’s  forced  tO 

founding  directors,  the  head  •'  ® 

of  its  London-based  corpo-  buy  out  Sysdeco's 
rate  finance  arm,  agreed  to  OWneVS 

resign  owing  to  the  negative 
effect  on  his  company  of  publicity  about  his  rela- 
tionsliip  with  Morgan  Grenfell.  The  stockbroking 
firm’s  executive  had  introduced  the  investment 
funds  manager  to  several  of  the  small  technology 
firms  in  which  he  invested. 


COMING  TO  AMERICA 

Jamne,  who  in  May  resigned  as  Sysdeco  Group 
chief  executive  and  attended  Nexpo  in  Las  Vegas  a 
month  later  as  head  of  its  media  business,  resigned 
that  post  as  well  two  months  later. 

At  Nexpo,  Sysdeco  U.S.  President  J.  Marlow 
Einelund  said  Jamne’s  move  to  the  media  division 
was  “not  a  purge,”  because  transfer  of  the  corpo¬ 
rate  reins  to  an  American  CEO  “has  been  part  of 
the  plan  for  quite  a  while.” 

In  June,  Einelund  said  Sysdeco  expected  to  have 
a  new  group  CEO  on  board  by  year-end.The  cur¬ 
rent  ownership  uncertainty  has  changed  that 
expectation,  however,  according  to  Steed,  who  said 
that  the  appointment  may  be  “on  the  back  burner,” 
but  the  search  for  a  new  CEO  continues.  In  the 
meantime,  Sysdeco  deputy  chairman  Tor  Alfheim 
serves  as  interim  CEO. 

Jamne’s  resignation  on  each  occasion  roughly 
corresponded  to  Sysdeco  Group  posting  disap¬ 
pointing,  but  not  entirely  unexpected,  quarterly 
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results.  For  the  first  half  of  fiscal  1996, 
the  net  loss  totaled  $4.6  million.  Never¬ 
theless,  U.S.  operations  continued  prof¬ 
itably  and  the  media  business  was  con¬ 
tributing  more  than  half  of  Sysdeco’s 
revenues. 

In  June,  Jamne  explained  that  U.S.- 
based  Sysdeco  Inc.  will  be  a  holding 
company  for  its  worldwide  businesses. 
He  said  the  company’s  planned  listing 
on  the  Nasdaq  Stock  Exchange  had 
been  postponed,  but  not  abandoned. 

The  media  unit,  already  moved  into 
the  new  suburban-Boston  headquarters 
under  Einelund,  is  the  company’s 
largest  division.  Jamne  said  the  unit 
responsible  for  software  tools  was  on 
the  way  to  Boston  and  would  be  fol¬ 
lowed  by  other  divisions. 

The  company’s  office  in  Salt  Lake 
City,  seat  of  its  geographic  information 
systems  work  in  this  country,  closed 
when  Einelund  moved  to  Atex’s  former 
Boston-area  offices.  As  for  work  on  sys¬ 
tems  from  Dewar,  Einelund  said  at 
Nexpo  that  “less  and  less  of  that  is  done 
in  Chicago,”  as  development  was  moved 
to  Norway. 

Over  the  summer,  Sysdeco  appointed 
Larry  Mihalchik  group  chief  financial 
officer;  promoted  Clive  Segal,  originally 
Sysdeco  (UK)  Ltd.  financial  director  and 
later  chief  operating  officer  and  chief 
financial  officer  of  its  Atex  ojjcrations,  to 
COO  of  the  company’s  worldwide 
media  business;  and  hired  former  Atex 
executive  Max  Coebergh  as  Sysdeco 
Media  senior  vice  president  of  interna¬ 
tional  sales.  Most  recently,  Coebergh 
was  in  charge  of  international  sales  for 
Information  International  Inc.  and 
Mission  Critical  Technologies. 

Sysdeco  Media  also  has  added  eight 
technical  and  sales  staffers. 

Discussing  Sysdeco’s  media  business 
at  mid-year,  Einelund  said  the  division 
gamers  about  40%  of  revenue  from  its 
own  products,  another  40%  selling  skills 
and  services  for  projects,  and  20%  sell¬ 
ing  third-party  products. 

This  split  has  been  succeeding  in  a 
business  that  has  moved  to  the  current 
wave  of  client-server  systems,  which 
Einelund  said  are  expected  to  generate 
up  to  $5  billion  in  sales  over  five  years 
as  they  replace  older  “third  wave”  pro¬ 
prietary  publishing  systems,  which  gen¬ 
erated  several  billion  dollars  more  over 
the  course  of  seven  to  nine  years. 

He  said  Sysdeco  wants  to  supply 
client-server  systems  to  multiple  market 
segments,  but  believes  it  makes  sense  to 


One  of  the  underwriters 
of  the  issue  of  new 
Sysdeco  shares,  Fiba 
Nordic  Securities,  has 
since  been  linked  to 
Morgan  Grenfell’s  fired 
funds  manager 

begin  with  newspaper  publishing  systems. 
At  the  same  time,  he  said,  the  company 
believes  its  systems  concepts  will  be 
transferabk*  to  the  next  wave  in  computing. 

In  its  current  business  model,  said 
Einelund,  Sysdeco  has  “identified  quali¬ 
fied  prospects  for  well  above  $100  mil¬ 
lion”  in  business. 

“More  and  more  people  are  talking  to 
us  about  outsourcing  and  facilities  man¬ 
agement,”  as  well  as  schemes  to  pay  only 
for  what  they  need  and  use,  said  Einelund. 

Jamne  added  that  discussions  also 
have  turned  to  complete  integration  of 
customers’  businesses,  not  just  the  edito¬ 
rial  and  advertising  functions. “It’s  not 
about  system  integration,”  said  Jamne. 
“It’s  about  skill  sets  integration.” 

SYSTEMS  AND  SALES 

The  Boston  Globe,  a  longtime  Atex 
customer,  is  among  the  first  U.S.  news¬ 
paper  customers  for  Sysdeco’s  project 
skills  and  customization  services.  The 
mapping  portion  of  the  Globe's 
HomeFinder,  an  online  residential  real 
estate  search  service,  relies  on  Sysdeco’s 
Tellus  Vision  —  technology  derived 
from  the  geographical  information  sys¬ 
tems  developed  by  SysScan,  a  company 
led  by  Jamne  and  acquired  by  Sysdeco. 

Last  spring,  Sysdeco  completed  a 
long-term  project  for  its  biggest  U.S.  cus¬ 
tomer  and  received  a  letter  of  intent 
(now  a  contract)  from  a  group  of  com¬ 
munity  dailies  for  editorial  and  advertis¬ 
ing  systems.  About  a  month  after  Nexpo, 
Sysdeco  was  contracted  to  supply  edito¬ 
rial  and  pagination  systems  at  sister 
dailies  in  suburban  Seattle. 

With  enhancements  still  in  the  works, 
Atex  EdPage  pagination  products  were 
being  used  to  paginate  the  daily  New 
York  and  national  editions  of  the  New 
York  Times,  as  well  as  much  of  the 
Sunday  Times. 

For  $9  million,  Sysdeco  supplied  soft¬ 
ware,  hardware,  support,  training  and 
ongoing  maintenance.  Included  was  the 
customized  TrackPage  relational  data¬ 


base  software,  also  used  by  the  Globe, 
to  stay  on  top  of  all  editorial  and  adver¬ 
tising  components  to  monitor  page  and 
edition  status. 

Pagination  itself  relies  on  EdPage  inte¬ 
gration  with  the  Atex  J 1 1  system  and 
Atex  Architect  ad  layout  software. 

EdPage  and  Image  Services  software  run 
on  almost  60  IBM  RS/6000  worksta¬ 
tions.  EdPage  also  accepts  pages 
designed  in  QuarkXPress  and  passes 
color  pages  to  the  Times'  Scitex  system. 

The  groupwide  news  and  ad  systems 
sale  will  go  to  Dow  Jones  &  Co.’s 
Ottaway  Newspapers  Inc.  Valued  at 
almost  $15  million,  the  order  calls  for 
performance-based,  phased  implementa¬ 
tion  of  the  Sysdeco  Editorial  System  and 
Enterprise  advertising  system  at  21  sites 
through  early  1999. 

In  addition  to  the  software,  the  order 
includes  support,  training  and  multi-year 
development  and  maintenance. 

A  year  after  ordering  the  Enterprise 
ad  system  and  classified  pagination  for 
its  two  suburban-Seattle  dailies  and  a 
DewarView  editorial  system  for  its 
smaller  Peninsula  Daily  News  in  Port 
Angeles,  Horvitz  Newspapers  bought 
DewarView  editorial  and  Macintosh 
pagination  software  for  its  Bellevue 
Journal  American  and  Valley  Daily 
Neu’s  in  Kent,  where  it  was  to  be 
installed  on  RS/6000  CIO  servers  and 
support  82  users. 

Sysdeco  Editorial  System  is  an  editori¬ 
al  front  end  and  pagination  system  that 
draws  on  elements  of  Atex  Prestige,  the 
Comtec  system  acquired  years  ago  by 
Sysdeco  (for  image  handling)  and 
DewarView  (for  group  work  flow  man¬ 
agement),  according  to  Einelund. 

SES  is  essentially  DewarView  woik 
flow  and  pagination  enhanced  with  fea¬ 
tures  from  the  other  two  systems.  The 
Mac  software  going  into  Horvitz  repre¬ 
sents  an  alternative  platform  for  page 
assembly  within  SES,  providing  layout- 
driven  pagination  that  permits  several 
editors  to  work  simultaneously  on  the 
same  page. 

In  addition  to  TrackPage,  SES,  its  own 
database  and  software  tools,  and  prod¬ 
ucts  for  online  commerce  and  catalog 
publishers,  Sysdeco  introduced 
Advantage  at  Nexpo. 

Derived  from  the  more  comprehen¬ 
sive  Enterprise  ad  system.  Advantage  is 
Sysdeco’s  classified  ad  system  for  small 
to  mid-sized  papers.  Already  a  Dewar¬ 
View  integrator.  Digital  Equipment 
Corp.  now  also  sells  Advantage. 


October  26, 1996  ■  Editor  &  Pubusher  25 


NEWS  TECH 


News  Photo  Hardware 
And  Software  Sales 


ASSOCIATED  PRESS 
New  York 

Ten  digital  cameras  for  the  Fort 
Lauderdale  Sun-Sentinel  and  another  10 
for  the  Tulsa  World. 

To  capture  late-breaking  sports  action 
and  other  spot  news  assignments,  Fort 
Lauderdale  bought  eight  NC2000e  cam¬ 
eras  (jointly  developed  by  the  AP  and 
Kodak  using  a  Nikon  body)  and  two 
Canon  EOS*DCS3c  cameras,  also  using 
an  electronic  Kodak  back  and  offered 
by  the  AP 

The  first  U.S.  daily  to  convert  entirely 
to  digital  photography,  the  Tulsa  World 
said  it  will  no  longer  process  film  when 
it  equips  each  photographer  with  an 
NC2000e,  a  laptop  computer  to  acquire, 
preview  and  caption  images,  and  a  cellu¬ 
lar  modem  to  transmit  pictures  from 
any  location.  Several  World  staffers  have 
been  using  the  cameras  exclusively 
since  March,  when  digital  images  from  a 
late-night  NCAA  basketball  champi¬ 
onship  game  were  able  to  make  the  first 
edition.  All  photographers  were  to  have 
an  NC200()e  by  last  month. 

CASCADE  SYSTEMS 
Andover,  Mass. 

MediaSphere  multimedia  library’  sys¬ 
tem  at  the  Las  Vegas  Sun,  which  serves 
as  a  pilot  site  for  xMediaSphere/W3  —  a 
Web  extension  that  provides  browsing 
using  the  Netscape  2.1  or  equivalent 
browser. 

The  Sun  system  was  initially  divided 
into  a  main  library  database  (whole  pub¬ 
lications  and  their  parts)  and  the  Web 
publishing  database  (information  select¬ 
ed  for  online  use). 

MediaSphere  also  was  slated  for 
installation  at  the  Los  Angeles  Times  and 
Mexico  City’s  El  Universal. 

T/ONE  me. 

Quincy,  Mass. 

Merlin  Archive  systems  at  the 
Chicago  Sun-Times,  Tri-City  Herald, 
Kennewick,  Wash.,  and  New  York  Post. 

Not  only  to  archive  images,  but  also 
to  capture  and  track  photo  assignment 
data,  the  Sun-Times  also  bought  T/One’s 
Trax  Mac/PC  software.  Assignments  are 
made  from  schedules  maintained  by 


i  Trax,  which  updates  scarmed  images’ 

I  IPTC  headers  and  captions,  and  passes 
i  the  images  with  full  header  to  Merlin, 
j  where  librarians  periodically  add  stan- 
j  dard  key  words.  The  paper  eventually 
i  writes  a  permanent  CD-ROM  with  sets 
i  of  images  for  cost-effective  storage  in  a 
I  near-line  CD  jukebox.  Merlin  with  Trax 
I  allows  staffers  to  find  photos  with  cap- 
:  tions,  assignment  instructions  and  notes, 
i  With  its  three-user  Merlin  system 
I  with  12GB  storage,  McClatchy 
i  Newspapers’  40,()()0-circulation  Herald 
I  also  bought  T/One’s  RoboWrap  scripted 
i  image  routing  and  format  conversion 
i  application. 

I  The  New  York  Post's  five-user  archive 
I  with  16GB  raid  storage  completed  its 
i  10-month  move  to  full  pagination. 

I  GANNETT  MEDIA 
I  TECHNOLOGIES 
j  INTERNATIONAL 
I  Cincinnati 

I  DiGiCol  multimedia  information  man- 
j  agement  system  at  the  Rio  de  Janeiro 
i  headquarters  of  O  Globo  (circulation 
j  260,000  daily,  518,000  Sunday)  where  it 
I  is  configured  as  an  enterprise-level  sys- 
j  tern  giving  350  users  immediate  access 
:  to  news  wires,  local  photos,  paginated 
i  pages,  news  stories,  ad  production  sys- 
i  terns  and  archives. 

I  DiGiCol  version  3  0  allows  user-cus- 
I  tomization  of  database  search  parame- 
i  ters  and  provides  optional  relevance 
ranking  of  search  results.  Users  can 
specify  their  own  sort  criteria  in 
DiGiCol  photo  woric  flow  in-out  bas¬ 
kets.  Also,  directories  now  present 
thumbnails  of  each  entry;  the  product 
offers  Netscape  client  support  for  local 
and  w'ide-arca  networks  and  Internet 
access  to  the  database;  PDF  files  can  be 
indexed  for  search  and  retrieval;  and 
two-way  filters  are  available  for  Lexis- 
Nexis,  DataTimes  and  Vu/Text  archive 
systems. 

SOFTWARE  CONSTRUCTION  CO. 
Atlanta 

Worldwide  enterprise  license  for  a 
custom  version  of  the  Plug  In  Kit  (PIK) 
for  Macintosh  at  the  Assoicated  Press. 
An  Adobe  Photoshop  plug-in  module. 


i  PIK  adds  to  images  on  output,  IPTC 
j  data,  thumbnails  and  pre\’iews.  It  sup- 
i  ports  numerous  image  file  formats  and 
I  reads  and  writes  the  AP  version  of  IPTC 
j  envelope  files. 

j  Windows  wire  service  reception  kits 
i  and  multiple  copies  of  PhotoGrid  Pro 
I  for  Windows  at  Spain’s  El  Mundo  and 
i  ABC  enable  timely  reception  and  effi- 
i  cient  network  management  of  multiple 
I  picture  feeds  on  a  Microsoft  NT  Server. 

I  LEXIS-NEXIS 
I  Dayton,  Ohio 

j  NewsView  4.0  text  archive  at  Scripps 
i  Howard’s  Stuart  Neu’s  and  Naples 
i  Daily  News,  both  in  Florida,  and  the 
I  StarPhoenix,  Saskatoon,  Saskatchewan, 
j  The  StarPhoenix  also  bought 
I  PhotoView  4.0  image  archiving  software, 
i  as  did  the  Knoxville  News-Sentinel,  New 
I  Haven  (Conn.)  Register,  Bend,  Ore., 

:  Bulletin,  Bellevue, Wash.,  Joumal- 
i  American,  Spartanburg,  S.C.,  Herald- 
:  yowmrt/, Vancouver, Wash.,  Columbian 
i  and  Dubuque,  Iowa,  Telegraph  Herald. 

With  PhotoView,  Dubuque  and 
i  Spartanburg  also  ordered  the  NewsView 
i  Connections  story  editing  and  distribu- 
i  tion  management  system  for  conversion 
i  and  transmission  of  text  and  images  to 
i  online  serv’ices  and  the  Internet.  Others 
j  installing  NewsView  Cormections  were 
I  the  Fredericton,  New  Brunswick,  Daily 
i  Gleaner  and  Wilmington,  N.C., 

I  Morning  Star. 

j  APPLIED  GRAPHICS 
i  TECHNOLOGIES  me. 
i  Rochester,  N.Y. 

j  Digital  display  ad  design,  composition 
j  and  transmission  services  provided  by 
j  the  new  Ad  Management  Division  to 
I  New  York’s  Daily  Neu’S  and  the  Star- 
1  Newark,  N.J. 

i  Digital  Link  System  integrated  soft- 
1  ware  applications  for  full-color  weekly 
i  tabloid  publisher  Globe  Communi- 
I  cations  Corp.,  Boca  Raton,  Fla.,  to  speed 
j  photo  scatming  and  digitally  archive 
I  Globe’s  library  of  more  than  2  million 
I  images,  storing  image  files  on  CDs  and 
i  automatically  moving  images  from  cur- 
j  rent  production  to  the  archive. 

I  BASEVIEW  PRODUCTS  me. 

I  Ann  Arbor,  Mich. 

Phrasea  ni  photo  client  and  text 
i  browser  (13  copies  each),  with  photo- 
I  text  integration  and  multi-user  adminis- 
I  tration  and  server  at  the  Ventura 
:  County  (Calif.)  Star. 
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BY  M.L.  STEIN 


City  Can  Boycott 
Newspaper:  Court 


Appeals  court 
upholds  ^ 
council’s  right 
to  join  workers 
in  boycotting 
the  paper 


Concluding  A  3-yearold  squabble 
between  the  Oakland  City  Council 
and  an  East  Bay  newspaper  chain,  a 
federal  appeals  court  has  ruled  that 
the  city  is  not  compelled  to  patronize 
a  newspaper  involved  in  a  labor  dispute. 

Nor,  the  court  said,  does  the  National  Labor 
Relations  Act  (NLRA)  prevent  the  city  from  endors¬ 
ing  a  boycott. 

But  while  the  case  dragged  on  over  the  years, 
the  differences  between  the  council  and  the 
Alameda  Newspaper  Group  (ANG)  were  resolved, 
said  ANG  vice  president/ 
human  resources  Jim  Janiga, 
who  described  the  decision 
as  virtually  meaningless. 

Added  publisher  Peter 
Bernhard:  “We’ve  got  good 
relations  with  the  city  now.” 

It  wasn’t  always  so.  When 
ANG  bought  the  Oakland 
Tribune  in  1992,  it  terminat¬ 
ed  contracts  with  nine 
unions  and  dismissed  more 
than  two-thirds  of  600  employees,  according  to  the 
appeals  court. 

Management  also  moved  the  newspaper’s  print¬ 
ing  plant  out  of  Oakland  to  a  newer  facility  in 
Hayward. 

The  following  year  the  Newspaper  Guild  and 
other  unions  in  the  Conference  of  Newspaper 
Unions  launched  a  boycott  of  the  Tribune  and 
other  ANG  papers  and  asked  the  Oakland  City 
Council  to  support  the  boycott  by  withdrawing  its 
legal  advertising  —  totaling  about  $40,000  a  year 
—  from  the  paper,  and  canceling  subscriptions. 

The  council  passed  a  resolution  endorsing  the 
boycott,  but  ANG  managers  stated  that  some  13 
subscriptions  by  city  officials  were  never  stopped. 
Council  members  justified  their  action  partly  on 
the  fact  that  the  Tribune  was  no  longer  printed  in 
Oakland  as  the  city  charter  requires  for  legal  adver¬ 
tising. 

ANG  filed  a  $5  million  damage  suit  against  the 
city,  claiming  the  council’s  resolution  violated  the 
First  and  14th  Amendments  of  the  U.S. 
Constitution.  The  Northern  California  Newspaper 
Guild  submitted  an  amicus  brief 

Federal  District  Judge  Charles  A.  Legge  ruled  for 
the  company,  declaring  the  city  had  attempted  to 
“interfere  in  the  free  play  of  economic  forces.”  He 
permanently  enjoined  the  city  from  endorsing  the 


boycott,  and  replaced  the  Tribune  as  the  newspa¬ 
per  of  record  for  official  notices  and  legal  advertis¬ 
ing. 

The  city  decided  not  to  appeal,  but  the  Guild  car¬ 
ried  the  case  to  the  higher  court. 

In  overturning  Legge,  the  appellate  court  struck 
down  the  First  Amendment  argument,  saying,“Even 
assuming  that  under  some  circumstances  speech 
by  a  governmental  agency  might  attain  coercive 
power,  the  Oakland  council  resolution  does  not 
constitute  that  type  of  speech.The  resolution  is 
clearly  expressive  in  nature.  It 
constitutes  a  declaration  of  RuHftg  hUS 

principle,  rather  than  an  exer-  , practicul 

cise  of  governmental  pow-  prucilCUl 

ers.”  effect  because, 

The  opinion  by  Judge  aCCOrdltlQ  tO 

Stephen  Reinhardt  held  that  lu 

legal  restrictions  that  would  pUbHsheV 

prevent  a  city  making  p  ^  Bemhard: 
pronouncements  on  matters 

of  public  interest  “would  “We*Ve  ROt  gOOCt 

tnarkan  impmcedented  and  relations  With 

extraordinary  mtrusion  mto 

the  right  of  state  and  local  the  City  YlCyw” 
governments.  An  inherent 

power  of  any  sovereign  government ...  is  the  abili¬ 
ty  to  communicate  with  the  citizenry.” 

The  council’s  action  did  not  interfere  with  “free 
play  of  economic  forces,”  Reinhardt  wrote.  “To  the 
contrary,  the  City’s  action  is  precisely'  the  type  of 
conduct  Congress  anticipated  when  it  permitted 
labor  unions  to  use  picket  lines  and  boycotts  as  an 
economic  weapon  and  to  attempt  to  persuade  cus¬ 
tomers  to  respect  them.” 

The  First  Amendment,  he  observed,  protects 
newspapers  from  government  retaliation  for  stories 
it  does  not  like,  but  “not  against  retaliation  because 
of  the  internal  policies  or  business  conduct  of  their 
owners.” 

Doug  Cuthbertson,  executive  officer  of  the 
Northern  California  Guild,  termed  the  decision  “in 
fivor  of  labor  unions,”  but  conceded  that  Legge’s 
ruling  “took  the  steam  out  of  the  boycott.” 

“We  had  an  effective  boycott  campaign  going 
that  was  jerked  from  under  us,”  he  added. 

Cutherbertson  said  the  Guild  and  ANG  are  con¬ 
tinuing  to  negotiate  for  a  contract.This  was  con¬ 
firmed  by  Bemhard. 

Janiga  said  the  ANG  suit  eventually  benefited 
both  sides  by  “giving  us  a  keener  appreciation  of 
each  other’s  role  in  serving  the  city.” 
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INTERACTIVE  COMMUNICATIONS 


ABC  Eyes  World 
Web  Standards 

The  audit  bureau  of  circulations 
(ABC)  has  announced  that  it  will 
begin  working  with  fellow  audit  bureaus 
in  Denmark,  Germany,  Spain,  Sweden, 
Switzerland  and  the  UK  to  implement 
global  standards  for  auditing  Web  site 
activity. 

All  those  countries  are  members  of 
the  Audit  Bureaux  of  Circulations 
OFABC).  And  all  IFABC  members  have 
agreed  to  model  their  audit  report  formats 
and  definitions  of  measurement  units 
(page  impressions  and  visits)  after  the 
Web  audit  program  ABVS  Interactive. 

ABVS  Interactive  was  launched  in 
June  1996  and  was  initiated  by  the 
wholly  owned  subsidiary  of  ABC-USA/ 
Canada,  the  Audit  Bureau  of  Verification 
Services  Inc. 

Librarians  Start 
Internet  Program 

TWO  LIBRARIANS  HAVE  been  cho¬ 
sen  by  the  Freedom  Forum  and  the 
Special  Libraries  Association  to  help 
develop  Internet  training  programs  for 
four  international  news  libraries. 

Barbara  Semonche,  director  of  the 
library  at  the  School  of  Journalism  and 
Mass  Communication  at  the  University 
of  North  Carolina-Chapel  Hill,  is  slated  to 
spend  two  weeks  developing  training 
programs  at  Freedom  Forum  news 
libraries  in  Bucharest,  Romania  and 
Warsaw,  Poland. 

Margot  Williams,  metro  resource  direc¬ 
tor  for  the  Washington  Post,  will  develop 
similar  programs  at  Freedom  Forum 
libraries  in  Hong  Kong  and  in  Manila,  the 
Philippines. 

AP’s  Wire  In 
Beta  Testing 

The  ASSOCIATED  PRESS  announced 
its  online  news  service.  The  Wire,  is 
set  to  begin  beta  testing. 

The  Wire  will  be  available  at  no 
charge  until  January. 

Some  of  the  features  announced  are  a 
banner  advertisement,  that  will  be  avail¬ 
able  as  a  revenue  source  for  each  mem¬ 
ber  newspaper;  archives  dating  back  10 
years,  that  will  be  available  in  conjunc¬ 
tion  with  The  Wire  or  as  a  separate  ser¬ 


vice;  and  individual  sections  such  as 
sports,  magazine,  regional  news  that  will 
be  available,  as  well  as  aTop  Of  The  Hour 
Newscast. 

One  of  the  main  goals  of  The  Wire  is 
to  look  like  it  came  from  each  member 
newspaper. 

“Each  member  will  be  able  to  distin¬ 
guish  themselves  with  local  coverage,” 
said  James  Kennedy,  director  of  AP’s 
Multimedia  Services. 

Israeli  Job  Search 

CAREERWEB,  AN  INTERNET-BASED 
recruitment  service,  has  joined  with 
the  Israeli  Investor  Network  Inc.  to  pro¬ 
vide  better  job  hunting  in  Israel.  Career 
Web  (www.cweb.com)  is  a  Landmark 
Communications  Inc.  subsidiary  launched 
in  1995. 

PR  Pictures 

Business  wire  said  bw  PhotoWire 

pictures  are  now  available  on  its 
home  page  (http://www.businesswire. 
com).  Business  Wire  also  said  it  has 
expanded  delivery,  via  AP  PhotoExpress, 
to  500  media  subscribers. 

Photo  Research 
On  The  Web 

Digital  stock  core, publisher  of 

royalty-free  stock  photography  on 
CD-ROM,  now  has  a  Web  site  (www.dig- 
italstock.com)  allowing  natural  language 
searches  of  images. 

The  site  also  provides  product  infor¬ 
mation  and  ordering,  and  free  next-day 
shipping  is  available  to  U.S.  customers. 

Visitors  can  search  a  database  with  a 
built-in  thesaurus.  The  engine  automati¬ 
cally  retrieves  images  key  worded  with 
words  similar  in  meaning  to  search  key 
words.  Viewers  can  preview  all  100 
images  on  each  disk. 

Telecomputing  Deal 

Dialogic  core, a  manufacturer  of 
standards-based  computer  telepho¬ 
ny  components,  and  Syntellect  Inc.,  a 
provider  of  interactive  communications 
systems,  have  announced  a  licensing  and 
distribution  agreement  in  which 
Dialogic  will  offer  a  portfolio  of  comput¬ 
er  telephony  patents  from  the  Syntellect 
subsidiary  Syntellect  Technology'  Corp. 
The  agreement  gives  developers 


another  option  for  obtaining  the  patent 
rights  with  purchases  of  specified 
Dialogic  products  and  provides 
Syntellect  with  another  distribution 
channel 

Windows  Archive 
Application 

NEWSVIEW  CONNECTIONS32,  A  32- 
bit  application  for  Windows  95  and 
Windows  NT  users  from  Lexis-Nexis,  is 
now  available  as  the  latest  addition  to 
the  NewsView  Solutions  product  line, 
which  includes  EhotoView,  a  desktop 
image  archiving  and  library  system,  and 
NewsView,  a  text  archiving  and  library 
system. 

The  product  includes  WebDesk  featur¬ 
ing  HTML  drag-and-drop  functionality 
allowing  the  user  to  perform  many  tasks 
from  the  same  screen,  including  design¬ 
ing  the  order  of  the  stories  on  Web 
pages,  assigning  stories  to  a  customiz¬ 
able  template  and  editing  headlines. 

New  Software  For 
Online  Newspapers 

PANTHEON, A  DEVELOEER  of  online 
publishing  systems  for  newspapers, 
has  unveiled  Eantheon  Builder  2.0,  an 
upgrade  to  online  publishing  software. 

Builder  converts  newspaper  stories 
into  HTML  files,  and  then  helps  manage 
the  content  and  appearance  of  the  Web 
site. 

The  new  version  gives  online  editors 
the  ability  to  link  several  multimedia  files 
—  such  as  video,  audio,  graphics  and 
photos  —  to  a  story  with  point-and-click 
techniques.  Also,  multilevel  archiving 
allows  newspapers  to  track  and  update 
stories  on  their  sites  using  date-specific 
indexes. 

Move  Toward 
Global  Web  Audits 

The  32-MEMBER  international  Fed¬ 
eration  of  Audit  Bureaux  of  Circu¬ 
lations  have  set  up  a  working  committee 
to  strive  toward  standardized  measure¬ 
ment  and  auditing  ofWeb  site  traffic. 

The  IFABC  plans  to  develop  a  com¬ 
mon  set  of  minimum  measurement  and 
reporting  standards,  plus  an  internation¬ 
al  trademaik  to  be  included  on  Web  site 
reports. 
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Step  Toward 
Global  Web  Measure 

An  alliance  of  U.S.  and  Canadian 
media  research  and  measurement 
services  has  issued  an  inaugural 
CyberMeasurement  Index  (CMI),  the 
first  syndicated  service  that  provides 
media  buyers  with  a  standard  way  to 
evaluate  competing  online  advertising 
possibilities. 

CMI  is  a  product  of  the  Interactive 
Alliance,  which  is  led  by  Next  Century 
Media,  Arbitron  NewMedia  and  BBM. 

Participating  sites  include  those  of  the 
magazines  George  and  Elle  and  the 
Toronto  Stor’sT-O  Online. 

Participants  transfer  their  Internet 
“clickstream”  data,  summarized  in  a  stan¬ 
dard  format,  every  four  weeks  to  the 
Interactive  Alliance.  ITie  data  is  further 
aggregated  and  processed  into  a  standard 
report  format. 

A  Billion 
Documents 

The  LEXIS-NEXIS  ONUNE  services 
added  their  billionth  document 
recently,  and  at  the  current  growth  rate 
are  expected  to  double  the  number  of 
documents  available  for  online  searches 
by  the  end  of  1996,  compared  with  a 
year  earlier.  Adding  documents  at  a  rate 
of  12  million  a  week,  Lexis-Nexis  is  grow¬ 
ing  by  tbe  equivalent  of  a  World  Wide 
Web  about  every  three  months,  officials 
estimate. 

PR  Wire  Ads  Pix 

PR  NEWSWIRE  AND  Feature  Photo 
Service  have  agreed  on  an  arrange¬ 
ment  to  provide  newswire  members 
with  direct  access  to  photo  desks  at 
more  than  600  U.S.  newspapers. 

The  agreement  uses  the  AP  Photo 
Express  Network  for  delivery  and 
includes  access  to  archival  storage  in 
NewsCom,  a  text  and  photo  retrieval 
database  of  Time^  Mirror  Co. 

The  pictures  will  be  available  for  free 
via  NewsCom  (ww'w.newscom.com). 
Reproducible,  high-resolution  images 
will  be  able  to  be  downloaded  by  regis¬ 
tered  media  users  from  either  the  BBS  or 
Web  site.  Low-resolution  versions  will  be 
available  for  viewing  by  the  general  pub¬ 
lic  via  the  Web  site.  Nonsubscribing 
media  companies  can  receive  free 


accounts  and  software  to  access 
PRNewsFotos  via  the  BBS. 

Politics  Plus 

The  web  site  PoUticsNow  (WWW. 

politicsnow.com)  is  extending  the 
scope  of  political  coverage.  New  content 
includes:  Doonesbury  Flashbacks  car¬ 
toons  from  the  presidential  campaign  as 
it  stood  four  years  ago,  the  International 
Herald  Tribune's  coverage  of  American 
politics,  the  Mercury  Center’s  coverage 
of  election  issues  impacting  high-tech 
firms.  Weekly  Reader's  polls  on  chil¬ 
dren’s  issues,  and  Channel  One’s  teen 
correspondents  reporting  from  the  cam¬ 
paign  trail. 

K-R,  Zip2  Ally 

KNIGHT-RIDDER  new  Media  has 
allied  with  Zip2  Corp.,  which  will 
provide  technology  to  help  Knight- 
Ridder’s  Web-based  services  develop 
directories  for  local  mailcets. 

Knight-Ridder  plans  to  use  Zip2’s 
technology  as  the  platform  for  a  net¬ 
work  of  extensive  online  services, 
including  community.  Yellow  Pages,  real 
estate,  automobile,  movie  and  events  list¬ 
ings.  Zip2  (www.zip2.com)  was  founded 
to  provide  technology  for  local  online 
advertising. 

Reuters  To  Move 
KRT  News,  Photos 

Reuters  America  has  agreed  with 
Knight-Ridder/Tribune  News  Services 
(KRT)  to  distribute  KRT’s  news,  photos 
and  graphics  outside  the  United  States. 

Content  will  be  delivered  over 
Reuters’  high-speed  Multimedia  Data 
Network,  which  combines  text,  photos 
and  graphics  into  one  consolidated  sys¬ 
tem,  enabling  simultaneous  global  deliv¬ 
ery  of  international,  as  well  as  regional, 
media  services. 

The  agreement  calls  for  KRT  to  pro¬ 
vide  up  to  300  stories,  20  photos  and  20 
graphics  a  day  for  distribution  to  Europe, 
the  Middle  East, Africa,  Canada  and  Latin 
America,  with  delivery  to  Asia  scheduled 
later  this  year. 

KRT  also  provides  content  to  Reuters 
Business  Briefing,  an  online  information 
service  for  companies  that  includes 
about  2,500  information  sources,  and  to 
Reuters  Money  Networic,  an  online  and 
Web-based  service  for  investors  devel¬ 


oped  by  Reality  Online  Inc.,  a  Reuters 
company. 

Web  Site  For 
Sales  Reps 

Sales  development  services  has 

announced  the  opening  of  AdMall,  an 
Internet  information  service  that  puts 
sales  tools  at  the  sales  rep’s  fingertips. 

The  site  sifts  through  hundreds  of 
sources  to  provide  the  latest  information 
to  help  reps  sell  more  from  the  calls  they 
are  already  making. 

Visitors  get  a  trip  to  the  grocery  store, 
which  provides  data  on  limited-time 
consumer  promotions  in  need  of  imme¬ 
diate  promotion.  At  the  office  building, 
there  are  promotional  ideas  for  real 
estate  or  insurance  agents.  A  visit  to  the 
food  court  reveals  tips  for  selling  to  local 
franchises.  Other  areas  include  automo¬ 
tive,  local  retail  and  co-op/vendor  sup¬ 
port. 

E-mail  Plus 

FREEMARK  communications  Inc., 
the  creator  and  provider  of  advertis¬ 
ing-supported  free  e-mail,  has  signed  a 
series  of  agreements  with  content 
providers  that  will  enable  Freemark  to 
begin  delivering  free,  personalized  news 
and  information  to  members. 

The  agreements  involve  Tribune 
Media  Services,  ESPN  and  tbe  Weather 
Channel  and  such  features  as  horo¬ 
scopes,  movie  reviews,  sports  scores  and 
weather  forecasts,  and,  in  late  December, 
soap  opera  updates,  lottery  numbers, 
computer  tips  and  stock  prices. 

Digital  Camera 
For  PC  Users 

Agfa  has  released  the  ePhoto  307 
color  digital  camera  with  software 
for  personal  computer  users. 

The  point-and-shoot  camera  allows 
Macintosh  and  PC  users  to  capture  and 
manipulate  images.  Manipulations 
include  colors,  brightness,  contrast, 
sharpness  and  image  merging.  With  reso¬ 
lution  settings  of  320x240  or  640x480, 
the  24-bit  camera  captures  and  stores  up 
to  36  high-  or  72  low-resolution  photos. 
It  can  be  used  indoors  or  outdoors  and 
features  several  flash  settings  and  a  self- 
timer.  The  package  with  software,  con¬ 
nections,  and  batteries  lists  for  $599. 
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How  To  Cope  With 
Cable  Congestion 


Back  in  1956,  tv 

Guide  published  its 
largest  edition  ever. 

Fourteen  channels 
were  listed. 

Four  decades  later,  that  num¬ 
ber  of  channels  is  just  the  anten¬ 
na  tip  of  the  iceberg. 

So  how  do  today’s  newspapers 
find  room  to  carry  all  the  listings 
readers  want  to  see?  It  ain’t  easy,  and  there’s  no 
one  magic  formula. 

“Every  paper  has  to  come  up  with 
its  own  solutions,”  saidTVData  direc¬ 
tor  of  newspaper  sales  John  Dodds, 
the  man  who  cited  the  TV  Guide  sta¬ 
tistic  at  a  recent  American 
Association  of  Sunday  and  Feature 
Editors  (AASFE)  workshop  entitled 
“The  Cable  Channels  Explosion:  Deal 
With  It.” 

Dodds  and  other  speakers  at  the 
San  Antonio  session  noted  that  what 
works  in  one  maricet  might  not  work 
in  another. 

For  instance,  Dodds  said  the 
Pittsburgh  Post-Gazette  expanded  its 
TV  book  to  accommodate  extra  listings  and  materi¬ 
al  —  and  made  design  improvements  to  boot. 

“It’s  really  a  Cadillac  edition,”  he  said. 

But  when  audience  members  were  asked  to 
raise  their  hands  if  their  cost-conscious  newspa¬ 
pers  would  be  willing  to  spend  significantly  more 
on  TV  books,  most  hands  remained  down. 

Instead,  many  papers  are  trying  to  save  as  much 
newsprint  and  space  as  possible 

For  some,  that  means  using  more  and  more  grids 
—  although  others  are  adamant  about  keeping 
enough  rolling  logs  to  satisfy  readers  who  prefer 


them  and  to  more  easily  accom¬ 
modate  TV  book  advertising. 

At  least  a  few  papers  are  con¬ 
solidating  Monday-Friday,  same- 
show  listings  on  one  page.  For 
example,  if  Oprah  Winfrey  airs 
every  weekday  at  4  p.m.,  the 
show  is  listed  once  rather  than 
five  times  in  a  weekly  TV  book. 
Workshop  speakers  said  read¬ 
ers  in  one  newspaper  market  might  accept  this 
with  little  complaint  while  readers  in  another  mar¬ 
ket  might  demand  that  shows  be  list¬ 
ed  chronologically,  day  by  day. 

The  session  moderator.  Fort 
Lauderdale  Sun-Sentinel  deputy  man¬ 
aging  editor-features  and  sports  Dan 
Norman,  said  papers  can  cut  down 
on  space  in  several  other  ways. 

One  thing  a  number  of  papers  do, 
said  the  former  AASFE  president,  is 
eliminate  duplication  of  movie 
descriptions  in  rolling  logs  by 
putting  these  descriptions  in  the 
back  of  the  TV  book. 

Norman  added  that  there  is  also 
the  option  of  dropping  paid-program 
listings,  eliminating  VCR  Plus-i-  numbers  for  cate¬ 
gories  of  shows  that  don’t  get  taped  too  often,  and 
so  on. 

Dodds  said  papers  can  decrease  the  size  of  type 
and  still  keep  their  grids  readable  by  using  color, 
icons  and  other  graphic  aids  to  draw  the  eye  to 
various  kinds  of  programming. 

“When  a  product  gets  tighter,  you  need  more 
visual  clues,”  he  remarked. 

Of  course,  an  increasing  number  of  newspapers 
are  dealing  with  the  TV  listings  explosion  by  using 
the  Internet  to  reach  those  readers  with  comput- 


Syndicttte  ami 
newspaper 
speakers  discuss 
ways  of  getting 
more  and  more  TV 
listings  to  readers 


John  Dodds 


TMS-TVData  Deal  Seems  To  Be  Off  The  Table 


TMSTV  listings  appears  to  no  longer  be  in  the  market 
to  buy  or  merge  withTVData. 

At  the  end  of  the  American  Association  of  Sunday  and 
Feature  Editors’  television  workshop,  an  audience  member 
asked  if  there  was  a  deal  in  the  offing. 

TMSTV  Listings  sales  manager  Thomas  Beatty  replied 
from  the  audience  that  the  two  companies  were  in  “seri¬ 
ous  discussions”  earlier  in  the  year,  but  noted  that  the 


Federal  Trade  Commission  “wouldn’t  say  yes  or  no”  as  it 
looked  into  the  monopoly  implications  of  the  possible 
agreement. 

Beatty'  added  that  it  would  have  cost  “$200,000  to 
$300,000  to  refile  each  time,”  and  that  Tribune  Media 
Services  decided  to  drop  its  efforts  during  the  summer. 

Rumors  of  a  possible  TV  listings  deal  began  circulating 
last  spring  (£6ff’,June  1,  p.  60). 
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Hometown  Address 
In  San  Antonio 


ers  and  Web 
access. 

“One  of  the  big 
problems  with 
print  is  there  is 
not  enough  room 
and  you  have  to 
cut  out  channels,” 
saidTMSTV' 
Listings  sales  rep¬ 
resentative  David 
Blackwood.  “With 
an  interactive 
product,  that’s  not  a  problem.” 

The  Tribune  Media  Services  executive 
discussed  his  company’s  TV  Week 
Interactive  product,  which  allows  Web 
users  to  access  two  weeks  of  listings, 
program  descriptions,  stories,  and  more. 
They  can  also  do  searches  for  some¬ 
thing  to  watch  by  actor  names,  movie 
ratings,  and  many  other  categories. 

“And  we  customize  the  product  so  it 
has  the  look  and  feel  of  the  newspa¬ 
per’s  Web  site,”  said  Blackwood. 

Indeed,TV  Week  Interactive  can 
include  a  newspaper’s  logo,  as  well  as 
localized  content  and  advertising. 

Blackwood  added  that  the  online  ser¬ 
vice  —  which  has  about  25  clients  — 
was  developed  to  “complement  the  TV 
section,  not  replace  it.” 

The  session  ended  before  Houston 
Chronicle  assistant  managing  editor 
Susan  Bischoff  could  discuss  recent  revi¬ 
sions  in  her  paper’s  TV  book,  but  she 
did  talk  about  them  afterward. 

“TV  Chronilog”  now  features  listings 
for  63  channels,  24-hour  program 
charts,  broadcast  and  cable  movie 
descriptions  in  one  back-of-the-book 
list,  thumb  tabs  on  the  side  of  pages  to 
make  locating  easier,  and  other  changes. 


‘Yak’s  Corner’  Is 
Offered  By  TMS 

AK’S  CORNER” IS  being  syndicat- 
1  ed  by  Tribune  Media  Services. 

The  award-winning  kids’  feature  stars 
a  furry  yak  mascot  and  includes  games, 
puzzles,  educational  stories  and  more. 
There  are  also  promotional  materials  for 
newspapers  and  a  30-page  teacher’s 
guide  for  the  clas.sroom. 

The  feature  was  developed  by  the 
Detroit  Free  Press,  which  signed  up  more 
than  14,000  students  as  “Yak’s  Comer” 
club  members  through  its  Newspaper  In 
Education  program. 


An  increasing  number  of  tech- 

sawy  readers  are  communicating 
with  Ueloise  via  e-mail. 

So  do  their  letters  contain  hints  and 
questions  of  a  more  sophisticated 
nature  than  those  sent  via  “snail  mail”? 
Not  really. 

“The  questions  are  the  same,”  Heloise 
told  a  luncheon  audience  at  the  recent 
American  Association  of  Sunday  and 
Feature  Editors  (AASFE)  convention  in 
her  hometown  of  San  Antonio.  “How  to 
get  ink  out  of  sweaters,  how  to  store 
newspaper  clippings  . . . .” 

Obviously,  times  have  changed  since 
Heloise’s  mother  sat  down  in  front  of 
her  manual  typewriter  to  start  the 
“Hints”  column  in  1959.  But  the  kind  of 
household  and  lifestyle  information  the 
second  Heloise  offers  is  still  desired  by 
readers  —  whether  they  get  it  from  news¬ 
papers,  books,  the  Internet,  or  elsewhere 
Desired  even  by  young  readers?  Well, 
Heloise  noted  that  “Generation  X 
women  spend  more  time  cleaning  their 
homes  than  their  boomer  counterparts.” 

Heloise  —  who,  with  the  help  of  five 
assistants,  pores  through  more  than 
2,300  letters  a  week  —  said  some  of 
these  mailings  are  quite  funny. 

She  cited  one  from  a  reader  who 
couldn’t  figure  out  how  “wrapping  your 
head  in  a  towel  before  putting  it  in  the 
refrigerator”  could  keep  lettuce  fix>m 
getting  brown.  Of  course,  a  human  head 
was  not  what  Heloise  had  in  mind. 

There  was  also  the  reader  who  took 
Heloise’s  advice  to  use  a  black  sock  over 
the  eyes  to  keep  the  light  out  while  the 
spouse  read  in  bed.  Unfortunately,  the 
sock  wasn’t  washed. 

Then  there  was  a  reader  with  a  hint 
to  tenderize  meat:  wrap  it  in  plastic  and 
run  over  it  with  a  car.  Want  to  save  gas? 
Put  the  meat  in  the  road  and  have 
someone  else  run  over  it. 

Heloise  opened  her  speech  by  telling 
the  AASFE  audience,  “I’m  terrified  and 
thrilled  to  be  here.  When  I  was  first 
asked  to  speak,  I  thought,  ‘You  guys  can 
fire  me!’” 

The  King  Features  Syndicate  colum¬ 


nist  —  who 
appears  in  about 
500  newspapers 
—  was  introduced 
by  Houston 
Chronicle  assistant 
managing  editor 
and  former  AASFE 
president  Susan 
Bischoff. 

Bischoff  said 
the  kind  of  “clear 
and  accurate”  ser¬ 
vice  journalism  Heloise  practices  “isn’t 
as  sexy”  as  some  other  kinds  of  journal¬ 
ism.  But,  she  added,  it’s  very  important 
for  newspapers  and  their  readers. 


Even  Santa  needs  a 
little  helper. 

Copley's  Special  Feature 
Packages  help  you  wrap  up  your 
holiday  sections. 

•  Christmas  1996  •  Santa's  Sleigh 
*  Yuletide  Entertaining  1996 
•  Christmas  Color  Photos 

COPLEY 

news  service 

(800)23a«196 


Dan  Norman 


Heloise 
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White  Starts  Site 


TMS  Promotes 
Two  Executives 


CARTOONIST/ASTROLOGER  LARRY 
White,  who  does  the  “In  the  Stars” 
and  “Cosmic  College”  features,  has 
launched  a  Web  site  (http://www.time- 
data.com). 

White  is  with  the  Time  Data  Syndicate 
of  Manchester,  N.H. 


Tribune  media  services  has  named  i 
Maik  Mathes  editor  and  E>ouglas  Rage  I 
sales  manager  for  News  &  Features.  j 

The  43-year-old  Mathes,  who  was  for-  ; 
meriyTMS  managing  editor,  will  be  respon-  I 
sible  for  the  development  and  production  j 
of  syndicated  features  for  newspapers  and  I  mmlMlIlllllllllSSIm 
emerging  electronic  media.  He  takes  over  !  Mark  Mathes 
the  syndicate  editorial  duties  fipom  Michael 
Silver,  who  was  recently  appointed  vice 
president/Electronic  Information  Services 
at  TMS  and  general  manager  for  Tribune 
Interactive  Services. 

Prior  to  joining  TMS  in  1994,  Mathes 
was  executive  editor  at  the  Ocala  (Fla.) 

Star-Banner  and  managing  editor  of  the 
Lakeland,  Fla.,  Ledger.  He  has  also  been  a 
consultant  to  several  media  companies  in 
developing  interactive  services  and  cur¬ 
rently  serves  on  the  American  Society  of 
Newspaper  Editors’  new  media  commit¬ 
tee. 

TTte  34-year-old  Page,  who  was  formerly 
assistant  sales  manager  for  News  & 
Fcatures/Knight-Ridder/Tribune  Infor¬ 
mation  Services,  will  add  territory  sales, 
telemarketing  sales  and  special  product 
sales  to  his  responsibilities. 

In  1992,  Page  joined  TMS  as  Midwest 
sales  representative  and  later  served  as 
senior  sales  representative  for  News  & 

Features/KRT.  He  has  also  worked  for  the 
Chicago  Sun-Times  and  UPI. 


A  News  Feature 


Douglas  Page 


A  WEEKLY  NEWS  feature  designed  to 
attract  young  readers  is  being 
offered  by  Hot  Topics  (HT). 

“Newspaper  Plus”  discusses  a  top 
news  story  from  a  kid’s  perspective,  and 
then  sends  readers  into  the  newspaper 
for  related  lessons  on  history,  govern¬ 
ment  and  the  sciences. 

Clients  include  the  San  Francisco  Chro¬ 
nicle,  Philadelphia  Inquirer  and  others. 

The  Haverford,  Pa.-based  HT  (610-520- 
0115)  syndicates  Newspaper  In  Educa¬ 
tion  materials. 


Automotive  Info 

'HE  ABP  WRITERS 


Syndicate 

X  armounced  a  restructuring  of  its 
automotive  product  offerings  into  three 
packages. 

They  include  weekly  and  monthly 
packages  aimed  at  smaller  and  larger 
daily  papers. 

ABP  has  also  launched  six  new 
columns.They  are: 

♦  “Under  the  Hood”  by  auto  mechanic 
Milt  Hendryx,  who  discusses  car  mainte¬ 
nance. 

♦  “Neal’s  Garage”  by  Beloit  (Wise.) 
Daily  News  “Wheels”  page  editor  Neal 
White,  who  talks  about  automotive  tech¬ 
nology. 

♦  “Street  Talk”  by  Newark,  Ohio, 
Advocate  automotive  page  editor  Mike 
Fomitaro,  who  covers  the  classic,  col¬ 
lectible  and  hot  rod  scene. 

♦  “Dateline:  Detroit!”  by  Detroit-area 
writer  Kailani  Yates,  who  offers  news 
and  information  about  the  domestic 
auto  industry. 

♦  “Home  on  the  Road”  by  Tom  Yates,  a 
freelancer  who  covers  the  recreational 
vehicle  industry. 

♦  “Car  Concerns”  by  Dr.  Susan  Frissel, 
editor  of  the  Chicago-area-based  Women 
on  Wheels  newsletter;  and  Bill  Lovell,  for¬ 
mer  senior  editor  of  Racer  and 
AutoWeek  magazines. 

The  Des  Moines-based  ABP  can  be 
reached  at  800-284-4720. 


Draws  Reaction 

lALK  ABOUT  AN  “artful’ 


response. 

X  Wayne  Stroot  did  an  editorial  car¬ 
toon  criticizing  Sen.  Bob  Kerrey  (D-Neb.) 
for  the  Sept.  14  issue  of  the  Hastings 
(Neb.)  Tribune. 

Then,  Kerrey  press  secretary  Michael 
Marinello  asked  to  reply  to  the  cartoon 
with  a  cartoon,  which  the  Tribune  pub¬ 
lished  Oct.  5  as  a  letter  to  the  editor. 

Stroot  self-syndicates  his  woik  to  14 
Nebraska  newspapers. 


Columnist  Dies 


COPLEY  NEWS  SERVICE  sports 
columnist  Gene  Seymour  died  Oct. 
14  of  an  apparent  heart  aneurysm  in 
Palos  Heights,  Ill.  He  was  43. 

The  former  Springfield,  Ill.,  State 
Journal-Register  staffer  covered  the 
Chicago  Bears,  Bulls, White  Sox,  Cubs  and 
Black  Hawks,  as  well  as  Notre  Dame  and 
the  University  of  Illinois. 

“I  think  Gene  was  one  of  the  sweetest 
sportswriters  I’ve 
ever  run  into,”  said 
State  Journal- 
Register  associate 
publisher  Patrick 
Cobum.  “He  had  a 
brilliant  sense  of 
humor,  and  his  rap- 
port  with  his 
sources  and  his 
readers  was  unpar¬ 
alleled.” 


1  VOTED 
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A  Site  For  Woolf  | 

Editorial  cartoonist  marie  I  Stroot's 

Woolf  has  started  a  Web  site  i  cartoon  (top) 
(http://www.mwoolf.com)  that  features  j  and  the 
current  work,  archives,  the  “Hwy.  49”  i  response 
comic  strip,  articles,  a  discussion  fomm,  j  from  Sen. 
and  more.  |  Bob  Kerrey's 

'The  California-based  Woolf  (profiled  j  office  in 
in  £'(S’P,April6,p.  40)  is  with  the  Alameda  i  Nebraska 
Newspaper  Group  and  Chicago  Sun-  1 
Times  Features.  = 


Gene  Seymour 
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YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

The  Newspapers  ‘The  People  ‘The  Equipment  ‘The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and  ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED.  user-friendly  exporting  functions 
(CD-ROM  with  listing  capabilities). 

PARTI 

•  Section  !  -  U.S.  Dailies 

•  Section  I!  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  II!  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 

Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax  num¬ 
bers.  Data  for  sections  I  and  III  include  area  population,  circula¬ 
tion,  subscription  rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2 -WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  person¬ 
nel  by  name.  Look  for  people  from  general  interest  daily  and 
weekly  newspapers  as  well  as  syndicates  and  groups.  You’ll  find 
titles,  company  affiliation  and  phone  numbers  for  the  most  influ¬ 
ential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  index© 
searchable  database  allows  you  to  pull  out  Year  Book  inform! 
tion  with  the  criteria  you  select.  The  simple,  menu-activated 
search-and  di.splay  capability  makes  finding  and  compiling  dati 
easy.  All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc.The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  projects, 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for  U.S. 

Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign  Newspa¬ 
pers,  Mechanical  Equipment  and  Who’s  Where  sections  ...  names 
of  contacts  and  tlieir  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service 
companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call  (212) 
675-4380,  ext.  506. 

PRICING 

•  E&P  Year  Book  Part  1  and  Part  2  Wlio’s  Where:  $125 

•  E&P  Year  Book  Part  1  Only:  $1 15 

•  E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

•  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 
without  listing  capabilities:  $495 

•  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 
with  listing  capabilities:  $895 

Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380  for  pricing:  Ext.  509  (Southeast,  South  and  West) 
or  Ext.  172  (Northeast  and  Midwest). 

ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
11 W.  19th  SL,  New  York,  NY  10011-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  255.  Payments 
must  accompany  all  orders.  NY,  CA 
DC,  OH  and  Canada  add  appropri- ; 
ate  tax.  Please  supply  proper  streetj 
address  for  UPS  delivery.  No  deliv 
eries  will  be  made  to  P.O. 
boxes.  All  remittance 
must  be  in  U.S. 
dollars. 


Tickets 

Continued  from  page  3 

the  73-year-old  Bronx  landmark. 

The  allocation  of  post-season  tickets 
always  has  angered  the  working-class 
fens  who  trek  to  the  stadium  during  the 
regular  season,  but  are  left  out  on  a  limb 
for  playofis  and  the  World  Series. 

The  Yankees  offered  to  the  public 
16,000  of  the  stadium’s  57,000  seats, 
while  others  were  sold  to  celebrities, 
baseball  officials,  season  ticket-holders, 
and  other  well-connected  people. 

The  Baseball  Writers  Association  of 
America,  for  example,  was  allowed  to 
buy  600  tickets  and  to  resell  up  to  six 
tickets  each  to  members. 

But  the  overwhelming  demand  for 
Yankee  tickets  in  the  New  York  area  this 
year  has  focused  national  attention  on 
how  playoff  allocations  are  made. 

Journalists  from  the  New  York  Post 
accepted  some  of  Steinbrenner’s  freebie 
luxury  box  accommodations,  paid  for 
other  tickets,  and  shrugged  off  criticism 
that  the  special  fevors  would  affect  news 
coverage. 

News  staffers  at  the  New  York  Times, 
Daily  News  and  Associated  Press  all 
bought  blocs  of  tickets  to  playoff  games, 
but  denied  they  received  special  treat¬ 
ment. 

However,  said  it  bought  four 

extra  tickets  so  reporters  without  cre¬ 
dentials  could  cover  the  games. 

Steve  Geimann,  president  of  the  Soci¬ 
ety  of  Professional  Journalists,  said  non¬ 
working  news  execs  who  attended 
games  through  special  arrangements  vio¬ 
lated  the  oiganization’s  new  code  of 
ethics. 

“Our  code  says  that  journalists  should 
be  free  of  obligation  to  any  interest  other 
than  the  public’s  right  to  know,”  said 
Geimann.  “When  a  news  executive  or  a 
reporter  is  sitting  in  the  box  of  someone 
he  covers,  it  raises  questions  about  his 
objectivity." 

NATIONAL  PERKS 

Journalist-fans  in  other  baseball  play¬ 
off  cities  —  Atlanta,  Baltimore,  Cleveland, 
Los  Angeles,  San  Diego,  St.  Louis  and  Ar- 
lington,Texas  —  also  had  special  oppor¬ 
tunities  to  buy  tickets  in  their  hometowns. 

William  Marimow,  managing  editor  of 
the  Baltimore  Sun,  wouldn’t  permit 
reporters  to  accept  fi^e  tickets  from 
organizations  the  newspaper  covers.  But 
he  was  uncertain  about  whether  it  is 
wrong  to  buy  them. 

“To  be  honest,  paying  for  a  scarce 
ticket  is  a  close  call,”  he  said.“But  if  some¬ 
thing  makes  me  hesitate  or  pause,  1  don’t 
do  it.” 


"I  do  not  see  it  as  a  good,  ethical  issue  of 
the  day.  We  paid  for  our  tickets." 

—  Joseph  Lelyveld,  New  York  Times 
executive  editor 

Geoige  Solomon,  assistant  managing 
editor  for  sports  at  the  Washington  Post, 
has  four  prime-location  season  tickets  to 
Baltimore  Orioles  home  games.  He 
shares  them  with  Post  executive  editor 
Leonard  Downie  and  publisher  Donald 
Graham. 

“1  called  the  Oriole  top  management 
when  Camden  Yards  first  opened  six 
years  ago  and  asked  to  buy  them,” 
Solomon  said.“lf  you  are  going  to  ask  me 
whether  I  would  1  have  gotten  them  if 
Donald  Graham  was  not  in  our  group,  I 
would  have  to  say  1  don’t  know.” 

Still,  the  New  Yoik  City  journalists  who 
accepted  the  Yankee  largess  insisted  their 
integrity  couldn’t  be  compromised  by  a 
ticket  to  the  World  Series. 

“1  don’t  understand  the  conflict,”  said 
Joseph  Lelyveld,  New  York  Times  execu¬ 
tive  editor.  “1  do  not  see  it  as  a  good,  eth¬ 
ical  issue  of  the  day.  We  paid  for  our  tick¬ 
ets.” 

Lelyveld,  who  bought  a  ticket  to  a  Yan- 
kee-Texas  Rangers  division  playoff  and 
sat  in  Steinbrenner’s  box,  doesn’t  think  it 
changed  his  newspaper’s  relationship 
with  the  team. 

“It  was  not  a  fevor,”  he  explained  in  an 
interview.  “1  go  to  as  many  New  York 

“When  a  news  executive 
or  a  reporter  is  sitting 
in  the  box  of  someone 
he  covers,  it  raises 
questions  about  his 
objectivity” 

—  Steve  Geimann, 
president,  SPJ 


events  as  1  can.  1  go  to  an  opening  night 
on  Broadway  once  a  season.  1  am  the 
executive  editor  of  the  entire  paper.  1 
move  around  quite  a  bit.”  Lelyveld  also 
plans  to  buy  World  Series  tickets. 

Michael  Oreskes,  Times  metropolitan 
editor,  said  a  number  of  his  staffers  pur¬ 
chased  Yankee  post-season  tickets. 

“We  decided  that  if  we  paid  our  way  it 
was  OK  to  go,”  said  Oreskes,  who  paid 
$40  to  see  a  Yankee-Texas  division  post¬ 
season  game  from  Steinbrenner’s  luxury 
box. 

Bruce  Weber,  a  Times  reporter  who 
bought  a  playoff  ticket,  later  was  assigned 
to  cover  the  ticket  crisis  gripping  the 
city.  He  said  he  and  Oreskes  spent  15 
minutes  working  on  a  way  to  inform 
their  readers  of  the  privileged  status  of 
NewYoric  City  journalists. 

“We  wanted  people  to  know  that 
reporters  had  access  to  tickets,”  said 
Weber,  who  decided  not  to  buy  a  World 
Series  ticket  after  reading  a  Village  Voice 
article  on  it. 

“It  seemed  unseemly  to  me,”  he  said. 

The  Times,  in  an  above-the-fold  metro¬ 
politan  page  story  headlined  “Fans  Dig 
Deep  and  Give  It  All  They’ve  Got  for 
Series  Ticket,”  noted  on  a  jump  page  that 
Steinbrenner  “also  offered  tickets  in  one 
of  the  stadium’s  luxury  boxes  to  mem¬ 
bers  of  news  organizations  who  are  not 
covering  the  game.” 

Nina  Robinson,  a  Times  spokes¬ 
woman,  said  purchasing  hard-to-get  tick¬ 
ets  did  not  violate  the  paper’s  conflict-of- 
interest  policy.  The  policy  does  not  pro¬ 
vide  guidelines  for  reporters  buying  tick¬ 
ets  for  high-profile  events. 

ETHICS  OR  SENSE? 

The  New  York  Post  sent  a  three-mem¬ 
ber  delegation  —  including  editor  Ken 
Chandler,  managing  editor  Marc  Kalech, 
and  deputy  editor  David  Yelland  —  to 
watch  the  playoffs  with  Steinbrenner. 

“We  were  in^4ted  by  George  Stein¬ 
brenner,”  said  Kalech.  “We  didn’t  pay  for 
our  tickets.  There  also  were  other  tickets 
available  in  the  newsroom. 

“This  is  all  about  common  sense,” 
Kalech  continued.  “Media  critics  always 
look  at  things  as  having  hard  and  fast 
rules.  You  can’t  operate  like  that.  Believe 
me,  I  won’t  be  swayed  by  free  tickets.  1 
still  expect  to  get  calls  from  Steinbrenner 
complaining  about  our  coverage.” 

Kalech  doesn’t  think  daily  journalists 
can  afford  to  pay  attention  to  what  he 
sees  as  academic-oriented  ethics  codes. 

“We  operate  on  a  case-to<ase  basis,” 
he  said.  “Journalism  professors  who  write 
those  thick  books  on  ethics  have  never 
been  in  a  newsroom.” 

Kalech  said  the  Post  covered  the 
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tors  would  seek  another  trial. 

Brian’s  lawyer,  Richard  Marmaro,  was 
quoted  as  saying  his  client  was  disap¬ 
pointed  and  planned  an  appeal. 

“Dr.  Brian  has  spent  his  entire  life  help¬ 
ing  people  in  medicine  and  in  business, 
and  this  comes  as  a  shock,”  Marmaro  told 
the  Associated  Press. 

Brian,  a  former  brain  surgeon,  was 
accused  of  falsely  inflating  FNM’s  income 
by  about  $49  million  between  mid- 1988 
and  early  1991  in  order  to  make  the  com¬ 
pany  appear  profitable  in  its  financial 
statements. 

In  addition,  the  U.S.  Attorney’s  Office 
in  Los  Angeles  accused  Brian  and 
Berentson  of  entering  FNN  into  some 
$72  million  in  fraudulent  lease  transac¬ 
tions,  with  UPI  and  others,  involving 
equipment  that  did  not  exist  or  that  was 
sold  to  more  than  one  company. 

After  filing  for  bankruptcy,  FNN  even¬ 
tually  was  sold  to  CNBC,  and  UPI  was 
acquired  by  the  Saudi-owned  Middle  East 
Broadcasting  Centre. 


media  access  to  post-season  tickets  in 
sports  columnist  Phil  Mushnick’s  col¬ 
umn. 

Mushnick,  the  paper’s  sports  media 
critic,  condemned  the  city’s  leaders  for 
not  voicing  outrage  at  the  way  Stein- 
brenner  had  “extended  New  York’s  politi¬ 
cians  and  top  media  execs  favored  access 
to  post-season  tickets  ” 

But  Mushnick  did  not  point  out  that 
some  of  those  news  executives  worked 
in  his  newsroom.  He  made  a  much 
stronger  statement  to  the  Village  Voice. 
“When  you’re  talking  about  tickets  that 
people  are  jumping  off  buildings  to  get 
and  top  media  guys  and  captains  of 
industry  ate  getting  tickets,  clearly  there 
is  a  quid-pro-quo  quality  to  it  that  can’t 
be  ignored.” 

The  Daily  News  contingent  enjoying 
Yankee  games  included  executive  editor 
Debby  Krenek,  managing  editor  Arthur 
Browne,  editorial  page  editor  Michael 
Goodwin  and  former  editor  Martin 
Dunn. 

Browne,  who  accepted  a  free  ticket  to 
one  game  and  bought  field  seats  for 
another,  is  a  longtime  Yankee  fan  who 
had  always  wanted  to  meet  Steinbrenner. 

“He  is  a  character,”  Browne  said.  “And  I 
had  helped  get  him  kicked  out  of  base¬ 
ball  a  few  years  ago  by  pushing  an  inves¬ 
tigation  that  linked  him  to  Howie  Spira,  a 
shakedown  artist.  But  I  only  spoke  to  him 
for  a  second.  We  shook  hands  and  he 
left.” 

Browne  didn’t  argue  the  contention 
that  Steinbrenner’s  generosity  to  the 
media  was  part  of  a  grand  plan  to  win 
public  support  for  a  new  stadium.  “That 
might  be  his  goal,  but  it  won’t  do  him 
any  good,”  Browne  said. 


Utah 

Continued  from  page  1 7 

Winter  Games  will  be  held  in  Salt  Lake 
City  in  2002.  The  paper  contained  an 
illustrated  tabloid  insert  on  the  Olympics 
and  its  history. 

Another  supplement,  prepared  by 
Dickson,  was  titled  “Celebrating  Diver¬ 
sity.”  One  of  its  lessons  asked  young  read¬ 
ers  to  pick  a  story  from  the  paper,  iden¬ 
tify  its  “main  person”,  and  decide  what 
information  given  about  him  or  her  — 
such  as  age,  race,  religion,  ethnic  group, 
language  —  was  relevant.  There  also  was 
an  order  form  for  teachers  to  get  regular 
deliveries  of  the  News. 

The  News  has  joined  with  the  U.S. 
Olympic  Committee;  Griffin  Publishing, 
an  official  U.S.  Olympic  Committee  pub¬ 
lishing  company;  and  the  Sports,  Educa¬ 
tion  and  Values  Foundation  to  introduce 


the  Olympism  concept  and  to  coordinate 
newspaper  activities  based  on  the 
USOC’s  curriculum  guide,  Olympism  — 
Lighting  the  Way  to  a  Legacy  of  Peace. 
The  guide  w^as  developed  by  a  consor¬ 
tium  of  Utah  teachers  and  the  Utah  State 
Board  of  Education. 

The  News'  ME  department  won  first- 
place  awards  for  program  excellence  in 
its  circulation  category  from  the  News¬ 
paper  Association  of  America  Foundation 
in  1994  and  1995. 


Brian  Convicted 

Former  upi  chairman  Earl  w. 

Brian  has  been  convicted  by  a  Cali- 
fomia  jury  of  covering  up  the  dire  finan¬ 
cial  conditions  of  his  companies  from 
stockholders  and  banks. 

Indicted  last  year  for  conspiracy,  bank 
fraud,  securities  fraud  and  other  charges 
iE&P,  Sept.  16,  1995,  p.  9),  Brian  was 
found  guilty  on  10  charges,  but  the  jury 
deadlocked  over  two  counts  of  bank 
fraud  and  a  charge  that  he  filed  a  false 
statement  with  the  Securities  and 
Exchange  Commission. 

Co-defendant  John  Berentson,  a  former 
executive  at  Brian’s  Infotechnology  Inc. 
and  its  Financial  News  Network  and  UPI 
subsidiaries,  was  acquitted  of  conspiracy. 
The  jury  deadlocked  over  12  additional 
counts.  It  was  unclear  whether  prosetm- 


Food  Drive 

New  JERSEY’S  BERGEN  Record  has 
joined  with  a  local  radio  station  and 
a  supermaritet  chain  to  sponsor  the  fifth 
annual  Help  Your  Hungry  Neighbors 
Food  Drive.  In  past  years,  the  drive  raised 
more  than  $600,000  in  food  and  cash 
donations. 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http:/ /www.time-data.com 
e-mail:  star2020@time-data.com 

AUTOMOTIVE 

1997  NEW  CARS  AND  TRUCKS:  A 
look  at  the  year's  new  automotive  offer¬ 
ings  that  includes  major  makes  and 
models  with  enough  photos  and 
materials  to  fill  an  annual  New  Models 
special  section.  Available  in  early 
October.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  tel:  (212)  254-0890. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEaED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CAa  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


_ HUMOR _ 

IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  700  words.  Free  Samples: 
Barbara  Naness,  119  Washington 
Ave.,  Staten  Is,  NY  10314. 

(718)  698-6979 
hllp://h2net.net/p/ nutshell 

RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 
She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


_ UFE _ 

OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-8311.  Site: 
http://www.ny.frontiercomm.net/ 
-cineman/ cineman.htm 


Moke  yourself  indispensable  and  you'll 
be  moved  up.  Act  as  if  you're 
indispensable  and  you'll  be  moved  out. 

Unknown 


PUZZLES 


BRAINSOUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)  672-2594 


WEATHER  SERVICES 


WEATHERWATCH  SERVICE 
Audiotext-Intemet-Weather  Page 
The  lowrest  prices 
The  most  accurate  forecasts 
Serving  over  100  newspapers 
Call  for  a  quote 
(619)  223-8163 

WORLD  WIDE  WEB 


World  Wide  Web  feature  column. 
Very  Hot!  Generates  huge  ad  revenue! 
References  and  FREE  sample. 
Contact  CHARLOTTE'S  WEBster 
(800)  720-4142 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

MEDIA  INVESTOR/PARTNER 

Small  media  company  in  LA's  most 
amazing  location  (demographically 
speaking)  seeks  investor(s)/possible 
partner(s)  to  help  bring  about  con¬ 
tinued  growth.  Community  newspa¬ 
pers,  Web  Site,  TV  show.  Ad  agency. 
No  limits  to  where  this  could  go.  Tell 
me  who  you  ore,  leave  FAX  number  to 
receive  more  information,  (310)  476- 
6397,  ext.  163.  This  is  the  one  you've 
been  waiting  fori! 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  ar 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Cleorwoter  Beoch, 
FL  34630.  No  obligation  of  course. 

BOLITHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broadway,  Ada,  OK  74820 

NEWSPAPER  APPRAISERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

DAVE  GAUGER 

Sales  &  Appraisals 

Gauger  Media  Service,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lawrencevilie,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1 000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

http’7/www.imt.nct/-'jcribb/bcrcporLhtinl 


Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 


Qualified  Brokerage 
for  over  70  years. 

Appraisal  for  estate, 
ESOP,  partners,  bank, 
tax,  stock,  assets 


ohn  T.  Cribb  1  Annette  Park  Drive,  Bozeman.  MT  59715  406-586-6621 


NEWSPAPER  BROKERS 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


Over  700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.  Englarid  (617)  545-6175 
Wren  Bomett,  South  (704)  698-0021 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Manogement-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 

When  It  comes  to  the  pinch,  human 
beings  are  heroic. 

George  Orwell 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  midwest  weekly 
and  TMC.  Thriving  college  town. 
$300,000  Gross;  $100,000  cash  to 
owmers.  JMPC  (614)  889-9747. 


FLORIDA  CENTRAL  GULF  COAST 
direct  mail  publication  to  28,000. 
Gross  1 30K.  Priced  80K.  Fred  Smith 
Realty,  Harry  Scott,  (941 )  952-5806. 


FLORIDA:  Small  weekly,  growth  area 
$375,000.  NORTH  CAROLINA:  Small 
shopper,  $195,000.  Mayo  Communi¬ 
cations,  (813)  971-2061. 


FOR  SALE:  DIVERSIFIED  PUBLISHING 
Company.  Includes  niche  publications 
and  directories,  weekly  newspaper, 
Web  Site.  Outstanding  growth 
markets;  unlimited  revenue/profit 
potential.  Projected  '96  revenues 
$350M-$400M;  project  $500M  in 
'97.  Write  Box  07935,  Editor  &  Pub¬ 
lisher. 


HAWAII 

PUBLISH  IN  PARADISE!  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  read¬ 
ership  and  advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


SMALL  COLORADO  Mountain  Com¬ 
munity  Newspaper  for  Sale.  A  "one 
man  show"  weekly  publication  with 
annual  sales  volume  of  $125,000. 
Priced  at  $192,000  including  real 
estate  valued  at  $67,000.  Owner  will 
carry  with  1/3  down.  Excellent  growth 
potentiol  with  addition  of  sales  person¬ 
nel.  Call  General  Business  Services  at 
(719)  846-2080  or  write  43715  CR 
40,  Trinidad,  CO  81082. 


I  FAX  YOUR  AD'S  TO: 
I  (212)929-1259 
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RECYCLED  PAPER 


Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number:ei2)  691-6939. 
e-mail  us  at  edt>ub@mecfaiiifo.oom. 

VISIT  THE  E8tP  WEB  SITE  AT  http://vvvvwjneciainfb.oom 

||g3l 


*0rders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califomia,  District  of  Columbia, 
New  Yoric  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  doily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 

Neosho,  MO  64850 

Phone  (417)451-1520 

FACKELMAN  NEWSPAPERS  GROUP  j 
seeks  to  acquire  weekly,  small  daily  j 
newspapers  in  south,  midwest.  We  i 
offer  cash  or  terms.  We  also  offer  j 
experience,  commitment  to  excellent  com-  | 
munity  journalism.  Please  give  us  a  j 
call,  confidentiality  guaranteed.  Marc  | 
A.  Richard,  Newspaper  Service  Co.,  j 
Inc.,  P.O.  Box  910,  Jennings,  LA  i 
70546.  1 

(318)824-3011  I 

NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment. 

All  inquiries  held  in  strictest  confiderKe. 
Reply  to  Box  07688,  Editor  &  Publisher. 


The  worst  part  of  having  success  is  to  try 
finding  someone  who  is  happy  for  you. 

Bette  ^^le^ 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU(212)  675-4380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 
CK  Optical  (3f0)  372-0372. 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fox  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANT 


Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  to  discuss  your 
challenges  and  opportunities. 


Perhaps  the  most  important  thing  we 
can  undertake  toward  the  reduction  of 
fear  is  to  make  it  easier  for  people  to 
accept  themselves;  to  like  themselves. 

Edward  R.  Murrow 


FULL  COMMUNITY  PRESS  Line.  Four 
units  plus  folder.  Can  be  seen  running. 
$65,000.  Also,  One  Urbanite  folder 
with  quarter  fold;  One  three  ribbon 
desk  for  Urbanite  folder;  One  Urbanite 
roll  stand  with  hoist  and  one  without 
hoist;  one  Fincor  75  horse  motor;  one 
Fincor  70  horse  motor.  Make  an  offer 
by  calling  America  Offset  in  Hunt¬ 
ington,  IN.  Tel:  (219)  358-0400. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


3-unit  Goss  Community  running  in 
small  newspaper  in  Georgia. 

(913)  362-0119. 


QwRty  ihM  nukes  an  impression  wor1<Kiride 

Select  from: 

[A  .  I  O  Compiete  Preseos 
\J  /  □  AdcMtona  to  Existing  Preseos  qUo 

O  3-colof  Satellites 

"\  pi  O  4-Hi  Arreogements  r*\u 

^  O  Stacked  Units 

JIjK  \  O  Integral  Roll  Stand  Units  -C^  3>- 
O  Half  and  Quarter  Folders  qI^ 

r  \  □  Cutofr  20"  -  21VS’  -  2r  -  22%’ 

O  1 8,500  CD  30,000  IPH 

SALES  •  SERVICE  -  PARTS  A  |  VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSH 


FOaOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22'  cut-off  GOSS  COLORUNER  with  27 
printing  couples,  double  3:2  folder  & 
nine  RTP's. 

•GOSS  METRO  22  3/4"  cut-off  with  4- 
color  satellite  unit,  two  3-color  units  & 
two  mono  units. 

•10-unit  TKS  press  with  3  half  decks, 
double  3:2  folder,  ten  RTP's,  22  3/4'  - 
never  installed. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•  7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•4-unit  HARRIS  VI 5A  w/JF7  folder  & 
30  HP  motor. 

•8-unit  DAILY  KING  II  with  KJ8A  folder 
&  u.f.  -  1 979  vintage. 

INLAND  NEM'SPAPER 
MACHINERY  CORPORATION 
(913)492-9050 
Fox  (913)492-6217 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


METRO  LINER  TOUTR 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale — Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,000 
eph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


INDUSTRY  SERVICES 


CIRCUUTION  CONSULTANTS 


MR.  PUBUSHER 

If  your  circulation  department  is  floun¬ 
dering/and  going  nowhere!  Then  you 
need  my  company.  (508)  336-3266 


TELEMARKETING 
Save  money/improve  results 
or  the  review  of 
your  program  is  FREE 
Outsourcing  Vendor  Management 
ROBERT  T  BURNS 
(703)  356-6625 


CALL  FOR  OCR  LOW 
CONTRACT  RATES 
(212)  675-4380,  ext.  170 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEAAARKETING 
(800)  950-8475 
Horace  Southward 


ABOVE  THE  CROWD 
CIRCU'lATION  development  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)458-6611 


Make  it  so  Number  1. 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCULATION  SERVICES 


Jeon  Luc  Picard 


t  BETENTIVN 
1-800-327-8463 


CLASSIFIED  SOFTWARE 


SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
htlp://www.fakeb(ains.com/ scout. 


CONSULTANTS 


WHY  SELL  AN  AD  when  you  can  own 
the  paper?  For  more  for  information 
Call  Marc  (201)  597-9700 


-.  DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (8(X))  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


It's  bad  luck  to  be  superstitious. 

Andrew  W.  Mathis 
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INDUSTRY  SERVICES 


The  Indiistiy^s 
meeting  place. 
(212)  6754380 


PRESSROOM  SERVICES 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Fillers,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


Modesty  is  a  vastly  overrated  virtue. 

John  Kenneth  Galbraith 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line  P.O.  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  doors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
C^e  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


HELP  WANTED 


ADMINISTRATIVE 


EVERY  NEWSPAPER  PERSON'S 
DREAM:  To  edit  and  publish  a  small¬ 
town  quality  newspaper.  Opportunity 
for  experienced  person  or  couple. 
Tabloid  with  3000  circulation;  10,000 
potential,  in  beautiful  southeastern  Ari- 
zorra.  Semi-monthly,  in  24th  year,  with 
potential  For  weekly.  Emphasis  on 
southwestern  history  plus  special 
features,  news  and  columns.  Highly 
respected.  Readers  in  all  but  one  state, 
some  foreign  countries,  soy  they  LOVE 
the  SUNSITER,  calling  it  "...the  Best  Little 
Newspaper  in  The  Southwest."  Recently 
honored  by  University  of  Utah.  Stock 
options  avoilable.  Publisher  and  editor 
(husband  and  wife)  looking  to  retire. 
Send  resume  to  H.  Shonting,  publisher, 
P.O.  Box  426,  Pearce,  AZ  85625. 


GENERAL  MANAGER  NEEDED 
FOR  GROWING  ALTERNATIVE 
PUBUSHING  COMPANY 

Dynamic,  growing  company  needs  an 
advertising-oriented  person  to  lead  aur 
new  alternative  publishing  company  as 
chief  advertising  sales  person  and 
general  manager.  We've  developed 
two  new  alternative  publications  and 
are  planning  future  grcovth.  We're  look¬ 
ing  for  someone  who  has  advertising 
management  experience  and  who 
wants  to  grow  into  general  manage¬ 
ment.  Experience  with  an  alternative 
would  be  useful  but  not  required. 

You  will  be  part  of  a  larger  team  af 
leaders  who  manage  a  growing  cluster 
of  publications  in  an  attractive  univer¬ 
sity  town.  This  is  a  great  opportunity 
for  someone  who  wants  to  grow  in 
their  career. 

We  offer  a  very  competitive  compensa¬ 
tion  package  and  health  benefit  pro¬ 
gram.  Ongoing  education  and  training 
opportunities  also  available.  Very 
good  opportunity  for  future  advance¬ 
ment. 

Come  grow  with  us!  Please  send  your 
resume,  a  list  of  references,  and  salary 
history  to:  Gary  G.  Gedach,  president. 
Partnership  Press,  P.O.  Box  380, 
Ames,  !A  50010. 


SEE  THE  SITES!! 

Run  your  Ad  on  Our  Web! 
http://www.mediainfo.com 
(212)  675-4380,  ext.  171 


ADMINISTRATIVE 


ing  for  proven  track  record,  driven 
person  who  can  do  it  all.  Salary  plus 
bonuses,  excellent  benefits.  If  this 
opportunity  interests  you,  send  cover  let¬ 
ter  and  resume  to  Joe  McGlamery, 
Morris  Newspaper  Corporation,  P.O. 
Box  888,  Statesboro,  GA  30459. 

PUBLISHER  needed  immediately  to 
build  senior-oriented  Florida  newspa¬ 
per  from  a  bi-weekly  to  a  daily.  Live 
and  work  in  paradise  with  like-minded 
professionals  tackling  a  most  unique 
growth  situation  in  a  50+  target 
market.  Demands  a  mature  staff  of  peo¬ 
ple-oriented,  well-seasoned  team 
players,  working  together  to 
accomplish  common  goals.  Must  have 
strong  leadership  abilities,  an  extensive 
advertising  background  and  daily 
newspaper  publishing  experience. 
Enjoy  a  beautiful  new  office  building 
and  a  brand-new  8-unit  Goss  press  in 
a  separate  location  under  construction. 
Mac  paginated  with  paid  circulation 
increasing.  We  offer  a  competitive 
salary,  enticing  benefits  and  a  com¬ 
munity  you'll  never  want  to  leave.  The 
Opportunity  of  a  Lifetime!  Respond  to 
Box  07951 ,  Editor  &  Publisher. 


7-day  daily  with  20,000+  circulation 
in  Zone  2  seeks  a  circulation  innovator 
and  marketing  oriented  publisher.  The 
successful  candidate  must  enjoy  the 
pressures  of  working  in  a  growing 
rural  community.  Seeking  a  candidate 
with  a  minimum  of  4  to  5  years  expe¬ 
rience  in  top  management  of  a  daily 
newspaper.  Candidate  must  have  the 
ability  to  produce  positive  results,  be  a 
leader  in  the  market,  and  enjoy  work¬ 
ing  as  part  of  a  team. 

This  is  an  immediate  opening  and  the 
successful  candidate  must  commit  to  liv¬ 
ing  within  the  community  the  newspa¬ 
per  serves.  We  are  offering  an 
excellent  compensation  and  benefit 
package.  Salary  open,  with  additional 
MBO  potential.  Send  resume,  salary 
history  and  requirements  to  Box 
07954,  Editor  &  Publisher. 

No  plan  is  worth  a  damn  unless 
somebody  makes  it  work. 

William  Feather 


ADVERTISING 


ADVERTISING  DIREQOR 
The  Desert  Sun  in  beautiful  Palm  Spr¬ 
ings,  CA  has  an  excellent  opportunity 
for  an  experienced,  goal  and  team- 
oriented  advertising  professional  to 
lead  our  advertising  sales  and  creative 
teams.  This  position  is  responsible  For 
planning  and  implementing  sales 
strategies  to  maximize  the  advertising 
revenue  potential  of  the  newspaper. 
Serving  as  the  newspaper's  chief 
advertising  executive,  the  successful 
incumbent  will  serve  as  an  integral 
member  of  the  newspaper's  operating 
committee. 

Key  responsibilities  include  directing  all 
retail  and  classified  Functions;  short 
and  long  term  strategic  planning; 
developing  pricing  strategies;  enhanc¬ 
ing  staff  performance  and  training. 
Candidates  should  have  extensive  sales 
leadership  as  well  as  budget  and  pro¬ 
ject  management.  Excellent  leadership,  , 
presentation,  organizational  and 
communications  skills,  as  well  as 
newspaper  management  experience  a  : 
must. 

As  a  member  of  the  Gannett  group,  we 
offer  a  competitive  salary,  along  with 
excellent  company  benefits.  We  value 
diversity  in  our  workforce  and 
encourage  those  of  diverse  back¬ 
grounds  to  apply.  For  confidential  con¬ 
sideration,  please  mail  your  resume 
with  a  cover  letter  to: 

Rebecca  Gonzalez 
Human  Resources  Director 
The  Desert  Sun 
750  N.  Gene  Autry  Trail 
Palm  Springs,  CA  92262 
EEOE 


ADVERTISING  DIREQOR 
8,000-evening  daily  seeks  aggressive 
advertising  director  to  develop  market 
strategies  with  hands-on  flair.  Ability  to 
motivate,  train,  develop  staff  key  in  this 
fast-growing  community  within  easy 
access  of  several  major  metro  areas. 

Compensation  includes  a  401  (k), 
health  plan  and  paid  vacation.  Send 
resume  and  salary  requirement  to  Tom 
Throne,  The  Leavenworth  Times,  422 
Seneca,  Leavenworth,  KS  66048. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


ADVERTISING 


ADVERTISING  and  MARKETING 
MANAGERS 

Recent  promotions  and  transfers  create 
your  opportunity  to  join  an  award¬ 
winning  Knight-Ridder  daily  (circula¬ 
tion  45,000)  in  a  competitive,  vibrant 
market.  The  (Boulder,  CO)  Daily 
Camera  seeks  candidates  with  the 
marketing,  technology  and  leadership 
skills  that  will  take  the  company,  its 
products  and  services,  into  the  21  st  cen¬ 
tury. 

MARKETING  MANAGER  who 
understands  brand  awareness,  the 
Internet,  target  marketing,  demo¬ 
graphics  and  growing  new  markets. 
Will  play  key  role  in  developing 
marketing  strategies  for  new  and  exist¬ 
ing  products,  including  print,  on-line 
and  events. 

CLASSIFIED  and  RETAIL  MANAGERS 
with  strong  sales  skills  who  can  use 
marketing  savvy  to  identify  key  market 
segments  and  grow  customer  base. 
Should  have  understanding  af  the 
Internet.  Will  manage  and  develop 
sales  supervisors  and  emerging  teams 
of  sales,  ad  design  and  sales  support 
personnel. 

Excellent  career  opportunity  offering 
competitive  compensation  package  and 
great  benefits.  Fax  (303)  473-1177  or 
send  confidential  cover  letter  and 
resume,  including  salary  history  to: 
Director,  Human  Resources,  Daily 
Camera,  P.O.  Box  591 ,  Boulder,  CO 
80306.  The  Daily  Camera  is  an  Equal 
Opportunity  Employer. 


RETAIL  ADVERTISING 
AAANAGER 

We  have  an  immediate  opening  for  a 
high-energy,  results-oriented  manager 
with  experience  leading  and  motivat- 


recognizes  opportunities  and  knows 
how  to  capitalize  on  them.  Creativity 
and  strong  planning  skills  a  must.  We 
have  an  excellent  market  position  in 
a  growth  market.  Excellent  pay  and 
benefits  package.  Please  send  resume 
with  salary  history  in  confidence  to: 
Robert  J.  Miller 
Advertising  Director 
The  Repository 
500  Market  Avenue  South 
Conton,  OH  44702-2193 

The  best  letters  of  our  times  are  those  that 
con  never  be  published. 

Virginia  WooK 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
We  have  an  immediate  opening  for  an 
experienced,  innovative  and  creative 
leader  for  our  classified  advertising 
department. 

Our  stable  market  within  Pennsylvania 
has  a  strong  economic  base.  The  suc¬ 
cessful  applicant  must  be  able  to 
effectively  manage  an  outside  sales 
and  inside  telemarketing  staff  totalling 
30  salespeople  at  this  102,000+  daily 
and  174,000  Sunday  metropolitan 
newspaper. 

The  position  reports  directly  to  the 
Advertising  Director  and  requires 
strong  communication,  organization 
and  selling  skills.  We  are  looking  for 
an  applicant  with  a  bachelor's  degree 
in  business,  marketing  or  communica¬ 
tions  with  prior  management  experi¬ 
ence  and  a  proven  record  of  success. 
A  hands-on  manager  with  the  ability  to 
motivate  the  entire  department  is  essen¬ 
tial. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  an  excep¬ 
tional  benefits  package,  including 
health  and  dental,  401  (k),  pension 
plan  and  paid  vacation. 

Send  resume,  with  salary  history  and 
requirements  to  Box  07943,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 

An  outstanding  opportunity  for  an 
aggressive,  well-organized  leader  with 
strong  motivational  skills  and  track 
record  in  soles  management.  Priorities 
in  directing  our  retail  staff  include  goal 
setting,  account  presentations,  plan¬ 
ning  and  building  revenue  through 
innovative  pricing  strategies.  Good 
family  area,  excellent  benefits  and  a 
salary  commensurate  with  ability  and 
performance.  Send  cover  letter  and 
resume  to  Employee  Relations,  The 
Waco  Tribune-Herald,  P.O.  Box  2588, 
Waco,  TX  76702-2588  or  Fax  (817) 
757-6931. 


RETAIL  SALES  MANAGER 
One  of  Southern  California's  most 
progressive  and  exciting  newspapers 
has  an  opportunity  for  a  goal  oriented, 
self-starter  with  strong  leadership/ 
people  skills  to  join  our  Advertising 
team.  Prior  experience  in  planning  and 
budgeting  plus  a  proven  track  record 
that  can  maximize  potential  from  our 
retail  sales  staff  is  needed  If  you  want 
to  be  challenged  each  day  with  retail 
possibilities,  then  this  is  the  job  for  you. 
Excellent  benefits  to  include  medical, 
dental,  life,  401  (k).  Interested  appli¬ 
cants  are  asked  to  mail  resume 
with  salary  history  to;  Box  07960, 
Editor  &  PuUisher.  M/F/D/V. 


ADVERTISING  MANAGER;  The  South 
Idoho  Press,  a  5,200  circulation  daily 
located  in  the  heart  of  Idaho's  Magic 
Valley,  is  looking  for  a  sales  pro  to 
lead  our  staff  of  six.  We  want  a  leader 
who  isn't  afraid  to  work  hard  to  get  the 
job  done.  We  have  a  very  good 
market  with  lots  of  untapped  potential. 
The  recreational  opportunties  are  vir¬ 
tually  unlimited  in  this  mountain  para¬ 
dise.  Hunting,  fishing,  skiing,  hiking 
and  white  water  rafting  are  just  a  few 
of  the  outdoor  opportunities  available 
to  the  adventurer.  If  you're  ready  to 
make  a  change  we'd  like  to  talk  to  you. 
Send  your  resume  with  cover  letter  to; 
Jay  Lenkersdorf,  publisher,  P.O.  Box 
190,  Burley,  ID  83318. 


ADVERTISING 


RETAIL  SALES  MANAGER 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  $500  million  diversified 
media  company  is  seeking  a  retail 
advertising  manager  for  its  daily 
newspaper  in  Mason  City,  lA.  Contact; 
Advertising  Manager  Search,  Lee 
Enterprises,  400  Putnam  Building,  215 
N.  Main  Street,  Davenport,  lA  52801. 
Fax;  (319)  323-9609.  EOE 


ACADEMIC 


APPLICATIONS  WANTED  from  print 
or  broadcast  journalists  for  a  1  to  2 
year  endowed  professorship  at  the 
School  of  Mass  Communications  at 
Texas  Tech  University  starting  Fall 
1997.  Must  be  able  to  teach  computer 
assisted  reporting  and  other  courses 
such  as  reporting,  broadcast  newswrit¬ 
ing,  newspaper  or  broadcast  news 
management  and  computer  design  and 
graphics.  Send  resume  and  three 
references  to  Dr.  Liz  Watts,  School  of 
Mass  Communications,  Box  43082, 
Texas  Tech  University,  Lubbock,  TX 
79409-3082.  Deadline  for  1997 
appointment  is  November  1  1996. 


ASSISTANT  PROFESSOR 
DEPARTMENT  OF  JOURNAUSM  AND 
MASS  COMMUNICATION 

We're  looking  for  an  energetic, 
creative  and  dynamic  colleague  to  join 
our  small,  innovative  Department  af 
Journalism  and  Mass  Communication 
in  the  Green  Mountains  of  Vermont. 

We're  a  Gannett-endowed  department 
of  four  full-time,  tenure-track  faculty 
and  a  dozen  part-time  instructors 
teaching  100  undergraduate  majors  A 
Catholic  liberal  arts  and  sciences  col¬ 
lege  just  outside  Burlington,  Vermont, 
Saint  Michael's  offers  the  state's  only 
degree  program  in  journalism  and  is 
home  to  the  Vermont  Press  Association. 

Our  new  colleague  will  hold  the 
doctorate  in  journalism,  media 
technologies  or  a  related  field  (or  will 
be  ABD  with  completion  expected 
within  the  1997-1998  academic  year); 
will  have  prafessional  experience  and 
expertise  in  video  and/or  visual  com¬ 
munication;  will  be  enthusiastic  about 
mastering  new  technologies  and  new 
approaches  to  traditional  journalistic 
subjects;  will  be  a  committed,  talented 
teacher  who  brings  that  enthusiasm  to 
his/her  own  research  and  scholarship; 
and  will  be  a  team  player  who  is  look¬ 
ing  for  a  supportive,  informal  and  cal- 
legial  working  environment. 

Applications  will  be  accepted  through 
December  1 ,  1 996.  Starting  dale  is  me 
fall  of  1 997.  Please  send  a  letter  of 
interest,  a  current  curriculum  vitae,  and 
the  names  of  three  professional 
references  to  Dianne  Lynch,  Chair, 
Department  of  Journalism  and  Mass 
Communication,  Saint  Michael's  Col¬ 
lege,  Winooski  Park,  Colchester,  VT 
05439. 

Saint  Michael's  is  an  AA/EOE 
employer.  We  welcome  applications 
from  women  and  underrepresented 
groups. 


ACADEMIC 


ACADEAAIC 


THE  AMERICAN  UNIVERSITY  in  Cairo 
invites  applications  for  openings  on  tfte 
faculty  of  the  Deportment  of  Jouirralism 
and  Mass  Communication; 

1 )  CHAIR  OF  THE  DEPARTMENT;  The 
department  is  professionally-oriented 
with  over  300  majors,  offering  B.A. 
sequences  in  journalism,  broadcast 
journalism,  photojournalism,  and  inte¬ 
grated  marketing  communications 
(IMC),  as  well  os  M.A.  programs  in 
television  journalism  and  For  mass 
media  and  public  information  pro¬ 
fessionals.  Housed  in  School  of  Busi¬ 
ness,  Economics  and  Communication, 
the  department  has  10  full-time  and  6 
adjunct  faculty.  Computerized  facilities 
include  news,  graphics  and  photo  labs, 
state-of-the-art  radio  and  television 
studios,  and  faculty  offices  linked  to  the 
campus  network  and  the  Internet.  We 
are  seeking  candidates  with  a  cos¬ 
mopolitan  outlook,  significant  pro¬ 
fessional  experience,  an  M.A.  or 
(preferably)  Ph.D.,  and  demonstrated 
strengths  in  teaching,  academic  and  pro¬ 
fessional  publication,  and  academic 
administration.  Experience  abroad, 
especially  in  a  developing  country,  is  a 
major  plus. 

2) All-around  JOURNALISM  FACULTY 
needed  with  substantial  relevant  pro¬ 
fessional  backgrounds  and  teaching 
strengths  in  core  journalism  skills 
courses,  as  well  as  special  depth  in  one 
or  more  of  the  following  fields;  com¬ 
puter-based  editing  and  layout,  PR/ 
advertising  (as  integrated  marketing 
communication),  advanced  reporting, 
international  journalism,  and  introduc¬ 
tion  to  mass  communication.  Strong  com¬ 
puter  familiarity  especially  welcome. 
Minimum  expectation  of  ten  years  pro¬ 
fessional  experience  and  M.A.  degree. 
Ph.D.  preferred. 

For  positions,  fluency  in  English,  the 
language  of  instruction,  is  required. 
Normal  teaching  load  is  9  hours  per 
semester.  Appointment  may  be  made 
at  the  Assistant,  Associate  or  Full  Pro¬ 
fessor  rank  depending  on  qualifica¬ 
tions  and  experience.  Two-year 
appointments  (renewable)  begin  Sep¬ 
tember  1 997.  For  expatriates,  rKXJsing, 
round-trip  air  travel  to  Egypt,  plus 
schooling  for  up  to  two  children 
included. 

Write  with  curriculum  vitae  to;  Dr. 
Andrew  Kerek,  provost.  The  American 
University  in  Cairo,  866  United 
Nations  Plaza,  Suite  EP-517,  New 
York,  NY  10017,  preferably  before 
November  30,  1996.  AUC  is  an  equal 
opportunity  employer. 


UNIVERSITY  OF  ILUNaS 
College  of  Communications 
Department  af  Journalism 

Head,  Department  of  Journalism. 
RESPONSIBILITIES;  The  head  is 
responsible  for  administering  a 
department  of  16  full-time  and  several 
adjunct  faculty  with  an  enrollment  of 
175  undergraduates  and  25  master's 
candidates.  He  ar  she  will  manage  all 
aspects  of  departmental  affairs,  includ¬ 
ing  budget.  The  department  has  under¬ 
graduate  and  graduate  programs  in 
both  news-editorial  and  broadcast 
journalism  and  is  committed  to  an 
emphasis  on  public  affairs  reporting. 
The  head  is  expected  to  engage  in 
research  and  writing  in  areas  of  her  or 
his  expertise.  The  head  will  lead 
departmental  efforts  to  relate  positively 
to  the  journalism  and  academic  com¬ 
munities  at  the  state  and  national 
levels.  The  head  will  have  an 
opportunity  to  provide  innovative  lead¬ 
ership  in  defining  the  future  direction 
of  the  department's  programs.  The 
head  also  will  work  closely  with  the 
dean  of  the  college  and  other  depart¬ 
ment  heads  in  developing  and  imple¬ 
menting  college  policy. 

QUALIFICATIONS;  Candidates  should 
have  exemplary  professional  experi¬ 
ence;  be  receptive  to  the  distinctive 
nature  of  academic  life.  They  should 
have  distinguished  records  of  aca¬ 
demic  and/or  professional  achieve¬ 
ment  and  administrative  capability. 
They  should  have  solid,  well-rounds 
education,  a  passion  for  public  affairs 
journalism,  and  abilities  to  lead,  to 
motivate  and  to  listen  to  their  col¬ 
leagues.  They  should  have  apprecia¬ 
tion  and  knowledge  of  broadcast  and 
print  media  in  their  many  forms  and 
variations.  We  seek  candidates  who 
will  embrace  our  commitment  to  a 
rigorous  curriculum  rooted  in  a  solid 
liberal  arts  tradition  with  complemen¬ 
tary  skills  course  offerings. 

NATURE  OF  APPOINTMENT;  full  pro¬ 
fessor,  but  possible  associate  professor; 
full  time;  position  available  August  21, 
1997;  salary  is  competitive  and  com¬ 
mensurate  with  experience. 

TO  APPLY;  Applications  received  prior 
to  the  deadline  of  December  9,  1996, 
will  receive  full  consideration.  Inquiries 
and  applications  should  be  addressed 
to;  Professor  William  E.  Berry,  Chair, 
Journalism  Search  Committee,  Room 
1 19  Gregory  Hall,  810  South  Wright 
Street,  Mail  Code-462,  Urbona,  IL 
61801-3611,  (217)  333-0128.  AA/ 
EO  employer. 


E&P*s  Classified 
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_ ACADEMIC _ 

EAST  CENTRAL  COUfGE 
Applications  are  being  accepted  for  a 
full-time  teaching  position  in  Journal¬ 
ism  to  begin  on  January  3,  1997.  The 
successful  candidate  will  offer  courses 
in  newswriting,  journalism  productions, 
and  sponsor  the  student  newspaper. 
Qualifications  require  a  bachelor's 
degree  in  journalism  or  communica¬ 
tions  and  a  master's  degree  in  journal¬ 
ism,  communications  or  a  related  field. 
English  composition  preferred;  three 
years  of  experience  in  the  field  of  jour¬ 
nalism;  expertise  in  desktop  publishing, 
news-gathering,  writing  and  editing. 
The  candidate  must  demonstrate  a  will¬ 
ingness  to  build  a  communications 
program.  Applications  accepted  until 
position  is  filled.  Please  send  resume, 
official  transcr  pts  and  three  letters  of 
recommendation  to: 

Human  Resources 
P.O.  Box  529 
Union,  MO  63084 
FAX:  (314)  583-1897 
EEOE 


NORTHEASTERN  UNIVERSITY'S 
SCHOOL  OF  JOURNALISM  seeks  a 
full-time,  tenure-track  assistant  pro¬ 
fessor  for  Fall  1997.  The  principal 
teaching  emphasis  will  be  in  the  areas 
of  television  and  radio  journalism,  but 
candidates  must  also  be  able  to  teach 
basic  print  newswriting  courses.  We 
are  particularly  interested  in  candi¬ 
dates  who  con  help  integrate  new 
technologies  into  our  curriculum. 
Requirements  include  a  minimum  of 
five  years  full-time  professional  news 
media  experience,  a  master's  degree, 
and  demonstrated  competence  in  video 
and  audio  production.  Creative  prod¬ 
uction/research  is  expected.  Send  let¬ 
ter  outlining  career  goals,  curriculum 
vitae,  names  of  three  references,  and 
supporting  material  to  Search  Commit¬ 
tee,  Northeastern  University,  School  of 
Journalism,  Box  E,  102  Lake  Hall,  Bos¬ 
ton,  MA  02115.  Application  deadline 
is  December  15,  1996.  Northeastern 
University  is  an  Equal  Opportunity/ 
Affirmative  Action  Title  IX  Employer. 
Northeastern  embraces  the  wealth  of 
diversity  represented  in  our  community 
and  seeks  to  enhance  it  at  all  levels. 
Minorities  and  women  are  strongly 
encouraged  to  apply. 

ART/GRAPHICS 

GRAPHIC  ARTIST/DESIGNER 
The  Evansville  Press,  a  25,000  circ. 
daily  in  southern  Indiana  is  looking  for 
a  graphic  artist/designer  to  fill  an 
immediate  opening.  Duties  include  the 
production  of  deadline  news  graphics, 
illustrations  and  some  feature  page 
design.  Candidates  should  possess  a 
knowledge  of  Macintosh  versions  of 
QuarkXPress,  Photoshop,  Freehand 
and  Illustrator.  Send  clips  and  resume 
to: 

Randy  Greenwell 

Director  of  Photography/Graphics 
The  Evansville  Press 
300  East  Walnut  Street 
Evansville,  IN  4771 3 

e-mail:  randyman@evansville.net 
Tel:  (812)464-7622 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
or 

CIRCULATION  CONTRAaOR 
Independently-owned  newspaper  in 
rural  Nevada  seeking  replacement  of 
Circulation  Contractor.  Either  take  over 
contract  or  set  up  delivery/sales 
department  within  company.  Currently 
have  home  delivery  of  3,400  evening 
papers,  2,298  daily  sales  in  stores/ 
vending  boxes.  Door  step  delivery  of 
4,000  TMC  product  weekly.  Great 
growth  potential  with  proper  market¬ 
ing.  Prior  experience  required.  Fax 
resume  to  Attn:  Kim  Steninger,  (702) 
738-2215. 


CIRCULATION  DIREaOR 

Immediate  opening  at  1 5,500  Mon- 
day-Saturday  PM,  with  Saturday  TMC, 
serving  Southern  Wisconsin  and 
Northern  Illinois.  Well-run  department 
needs  exceptional  manager  due  to  pre¬ 
decessor's  career  advancement. 
Responsible  for  all  facets  of  circulation 
sales,  service  and  mailroom  manage¬ 
ment.  We're  part  of  a  small  but  suc¬ 
cessful  group  owned  by  the  Hogodone 
Corp.  Above  average  person  will  com¬ 
mand  above  average  earnings  with  full 
benefit  package,  including  401  (k) 
plan.  Respond  to  Publisher  Kent 
Eymann,  Beloit  Daily  News,  149  State 
Street,  Beloit,  Wl  53511,  (608)  365- 
8811. 

(Equal  Opportunity  Employer) 
CIRCULATION  DIREaOR 
Growing  market  in  Indiana  has 
opportunity  for  the  right  candidate.  If 
you  are  big  on  customer  service,  pro¬ 
moting  the  product  and  aggressive  on 
growth,  this  might  be  the  job  for  you. 
The  product  is  a  six  day,  PM  paper.  It's 
a  small  paper  with  big  plans.  ABC  and 
computer  knowledge  needed.  Please 
reply  to  Box  07958,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  DIREaOR 
Outstanding  Career  opportunity  for  an 
over-achiever  with  a  solid  circulation 
management  track  record.  We  are  a 
successful,  growing  90,000  daily 
circulation  newspaper  in  the  suburban 
New  York  area. 

We  are  seeking  a  dynamic,  goal- 
oriented  individual  to  direct  our  circula¬ 
tion  division.  A  successful  candidate 
will  hove  exceptional  sales  and  market¬ 
ing  skills  to  increase  penetration  in  cost 
effective  ways,  superior  people  skills  to 
coach  our  circulation  teams,  and  a 
customer  focus  that  ensures  first  class 
service. 

If  you  like  a  challenge,  and  want  to 
make  a  difference,  send  your  resume, 
references  and  earning  expectations 
to; 

The  Times  Herald-Record 
Debra  A.  Sherman 
HR  Director 
40  Mulberry  Street 
P.O.  Box  2046 
Middletown,  NY  1 0940 


DAYTON  CONSUMER 
SALES  MANAGER 

The  Dayton  Daily  News  located  in 
Southwestern  Ohio,  a  Cox  Enterprise 
Newspaper,  is  seeking  an  individual 
for  the  position  of  Consumer  Soles 
Manager  in  the  Circulation  Depart¬ 
ment.  This  individual  must  possess 
expertise  in  home  delivery  sales  and 
marketing  with  knowledge  of  depart¬ 
ment  specific  and  newspaper  related 
processes.  Responsibilities  include: 
managing  telemarketing,  crew  and 
storefront  operations;  creating  non- 
traditional  sales  techniques  for  high- 
uality  subscription  sales,  including 
irect  mail  and  target  marketing;  and 
budgeting,  expense  and  operating 
costs.  Candidates  must  also  have  a 
solid  understanding  of  direct  marketing 
techniques,  direct  mail  lists  and  fulfill¬ 
ment  and  be  able  to  work  with  the 
retention  team  to  sell  quality  orders 
and  achieve  retention  targets.  A  mini¬ 
mum  of  three  years  of  sales  manage¬ 
ment  experience,  two  years  marketing 
experience  and  a  Bachelor's  degree  in 
marketing  or  a  related  major  is 
required.  Strong  PC  skills,  key¬ 
boarding,  word  processing  and 
spreadsheet  experience  are  a  vital  part 
of  the  position.  The  ideal  candidate 
must  be  able  to  work  well  in  a  fast- 
aced,  deadline  environment  while 
andling  multiple  tasks  and  possessing 
strong  communication  and  pres¬ 
entation  skills. 

The  Dayton  Daily  News  offers  an 
attractive  work  environment  in  a 
dynamic  organization.  Compensation 
includes  a  flexible  benefits  program,  pre¬ 
tax  flexible  spending  accounts,  vesting 
in  both  our  pension  plan  and  401  (k) 
and  competitive  vacotion  and  sick 
leave  packages. 

Send  resumes,  along  with  salary 
requirements,  to: 

The  Dayton  Daily  News 
Kelly  M.  Mikesell 
45  South  Ludlow  Street 
Dayton,  OH  45402 


IF  YOU  KNOW  DISTRIBUTION,  we 
want  to  talk.  National  multi-media 
company  hos  immediate  opening  for 
person  to  head  organization  featuring 
tube  delivery  of  multiple  products.  Must 
have  experience  in  dealing  with  aduh 
contract  carriers.  Salary,  bonus,  bene¬ 
fits.  Reply  to  Box  07957,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

56,000  SUNDAY/39,000  DAILY 
Texas  newspaper  seeks  experienced 
copy  editor.  Duties  include  headline 
writing,  copy  editing  and  page  layout. 
Pagination  experience  using  QuarkX¬ 
Press  preferred.  Send  resumes  and 
clips  to  Kim  Kirkham,  night  editor. 
Times  Record  News,  1301  Lamar, 
Wichita  Falls,  TX  76301,  or  e-mail: 
kirkhamk@wtr.com. 

BUSINESS  REPORTER:  Experienced 
business  writer  to  cover  fast-paced 
North  Jersey  business  community. 
Local  business  news  and  trends.  Highly 
competitive  market.  Send  letter,  resume 
and  writing  samples  to  Richard  Zmi- 
jewski,  business  editor.  North  Jersey 
Herald  &  News,  988  Main  Ave., 
Passaic,  NJ  07055. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
Our  assistant  city  editor  is  taking  off  for 
a  metro  editor  job  on  the  east  coast,  so 
this  may  be  your  chance.  If  you're  at  a 
smaller  paper  (we're  35,000  daily)  or 
are  a  copy  editor  or  reporter  who 
wants  to  get  started  in  newsroom  man- 
agement,  this  may  be  your 
opportunity.  Work  closely  with  the  city 
editor,  coaching  reporters,  editing  and 
assigning  stories.  We're  near  Penn 
State  and  the  cost  of  living  is  low.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
1 6603-2008.  No  phone  calls. 

ASSISTANT  MANAGING  EDITOR  for 
Capital  Press,  a  weekly,  35,000-circ. 
agricultural  newspaper  covering 
Wash.,  Ore.,  Idaho  and  Northern  & 
Central  Calif.  Fastest-growing  ag 
newspaper  in  the  West.  We  cover 
production  agriculture,  food  pro¬ 
cessing,  trade,  legislation,  government 
and  a  variety  of  other  ag-reloted 
issues. 

POSITION  is  in  the  home  office  in 
Salem,  Ore.  Duties  include  coordinat¬ 
ing  news  assignments  for  10-person 
news  staff,  including  six  full-time  field 
reporters;  some  supervisory  and  man¬ 
agement  duties  ta  assist  Managing 
Editor;  coverage  of  ag-related  issues 
coming  before  Ore.  Legislature  (meets 
every  two  years);  a  variety  of  beat 
reporting  (food  processing,  daily  indus¬ 
try,  row  crops,  environmental  issues, 
etc.). 

QUALIFICATIONS;  At  least  5  years 
news  reporting,  preferably  with  gov¬ 
ernment  and/or  ag  coverage  experi¬ 
ence;  page  layout  atid  design  skills;  com¬ 
puter  expertise  to  include  Macintosh 
and  QuarkXPress;  journalism  educa¬ 
tion;  ag  background  or  familiarity  with 
ag;  supervisory  experience  desirable. 
Send  letter  of  application,  resume,  writ¬ 
ing  samples  to  Managing  Editor,  P.O. 
Box  2048,  Salem,  OR  97308. 

BUSINESS  REPORTER  -  The  Des 
Moines  Register  has  an  opening  for  an 
aggressive,  highly-motivated  business 
reporter.  We're  looking  for  a  self¬ 
starter  who  can  cover  business  in  the 
fast-growing  Des  Moines  metro  area. 
The  reporter  must  have  the  ability  to 
examine  a  wide  range  of  complex  busi¬ 
ness  issues  and  generate  interesting 
and  readable  stories.  Three  to  five 
years  of  newspaper  experience  is  a 
must.  A  background  in  business  jour¬ 
nalism  is  a  plus.  Send  a  half-dozen  of 
your  best  clips  and  a  resume  to:  Diane 
Graham,  managing  editor.  The  Des 
Moines  Register,  P.O.  Box  957,  Des 
Moines,  lA  50304. 

BUSINESS  WEEKLY 
MANAGING  EDITOR 

The  Las  Vegas  Business  Press  Is  looking 
for  a  bright,  hands-on  managing 
editor  who  can  direct  a  young  and 
aggressive  staff  covering  the  nation's 
strongest  economy.  Reporting  and  edit¬ 
ing  experience  essential,  along  with  an 
ability  to  meet  deadlines.  Resume  and 
cover  letter  to  Len  Butcher,  executive 
editor,  Wick  Communications,  3335 
Wynn  Road,  Las  Vegas,  NV  89102. 
Questions? 

Call  (702)  871-6780 
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_ EDITORIAL _ 

BUSINESS  REPORTER 
National-award-winning  weekly  with 
daily  edition  on  the  Wet  seeks  writer 
to  cover  financial,  legal  news.  Three 
years'  experience  required.  Com¬ 
petitive  pay.  Send  resume,  clips  to 
Dept.  E.,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  1 4604. 

BUSINESS  REPORTERS/RESEARCHERS 
Washington  DC-based  investigations 
and  research  firm  is  seeking  indepen¬ 
dent/freelance  business  reporters  and 
researchers  nationwide.  Applicants 
should  have  a  minimum  of  ten  years  of 
experience  reporting  as  well  as  an 
intricate  understonding  of  business  and 
industry.  Applicants  should  be  com¬ 
fortable  interviewing  senior  business 
executives,  reading  balance  sheets, 
identi^ing  and  following  paper  trails 
as  well  as  source  development 

Send  resume  and  clips  to: 

CIS 

2349  Ashmead  Place,  NW 

Washington,  DC  20009 

BUSINESS-ORIENTED  REPORTER  with 
zest  for  detail  and  hunger  to  serve 
executive  readers  with  clear,  news¬ 
breaking  reports  on  complex  topics. 
Must  be  fast  yet  able  to  get  beneath  sur¬ 
face  and  cultivate  sources  for  presti¬ 
gious  weekly.  Send  letter,  resume  and 
clips  to  Michael  Lewis,  editor,  Miami 
Today,  P.O.  Box  1  368,  Miami,  FL 
33101. 


COMMUNITY  NEWSPAPER  COMPA¬ 
NY'S  North  Group  seeks  experienced 
community  editors.  Must  have  1-2 
years'  editing  experience.  Excellent 
copy  editing,  reparting  and  layout 
skills  a  must.  We  need  motivated 
journalists  committed  to  community 
news  for  positions  at  several  of  our 
newspap)ers.  Send  a  resume,  cover  let¬ 
ter,  and  clips  to  Jim  Malone,  editor-in- 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01 938.  No  phone  calls. 

COMMUNITY  NEWSPAPER  COMPA- 
NY'S  North  Group  seeks  reporters  for 
award-winning  community  papers. 
Requires  excellent  writing,  reporting, 
grammar  and  spelling  skills.  Experi¬ 
ence  in  photography  helpful.  You  must 
be  a  well-organized,  self-starter  to 
provide  coverage  of  news,  police,  fire 
and  schools  in  one  of  our  North  Shore 
towns.  Send  a  resume,  cover  letter, 
and  clips  to  Jim  Malone,  editor-in- 
chief,  CNC  North,  2  Washington  St., 
Ipswich,  MA  01 938.  No  phone  calls. 

CITY  EDITOR 

The  (Columbus,  Mississippi)  Com¬ 
mercial  Dispatch  is  looking  for  a  city 
editor  with  a  commitment  to  local  news 
to  direct  and  mentor  our  young  staff. 
We  need  an  imaginative,  energetic 
leader  with  strong  writing,  layout  and 
management  skills.  This  family-owned 
daily  (15,000  circulation)  is  in  a  lovely 
Southern  town  with  a  rich  and  diverse 
cultural  heritage.  This  pasition 
represents  a  special  opportunity  for 
someone  wanting  to  make  a  dif¬ 
ference.  Please  send  resume  and 
several  writing  samples  to:  John  Hub- 
bell,  The  Commercial  Dispatch,  516 
Main  Street,  Columbus,  MS  39701 . 


_ EDITORIAL _ 

COPY  DESK  AND  REPORTING  JOBS 
at  20,000  circulation  daily  in  Wash¬ 
ington,  DC  metro  area.  National 
group.  Send  resume,  references  and 
clips  to  Maria  Lorensen,  editor.  The 
Journal,  P.O.  Box  807,  Martinsburg, 
WV  25401 . 


COPY  EDITOR  -  Fast-paced  daily 
newspaper  seeks  experienced  copy 
editor  who  can  write  solid,  creative 
heads  and  has  an  excellent  comn>and 
of  AP  Stylebook.  Graphic  skills  a  plus. 
Send  resume  to:  Scott  West,  news 
editor.  North  Jersey  Herald  &  News, 
988  Atoin  Avenue,  Passaic,  NJ  07055. 

COPY  DESK  CHIEF 

The  Philadelphia  Tribune,  an  African- 
American  newspaper,  is  looking  for  a 
copy  desk  chief  to  supervise  a  small 
staff  of  copy-editors.  Qualified  candi¬ 
dates  should  have  at  least  3  years  of  pro¬ 
fessional  copy  editing  experience. 
Applicants  must  have  experience  in 
layout,  Macintosh  and  QuarkXPress. 
Send  replies  to  Irving  Randolph, 
managing  editor,  Philadelphia  Tribune, 
520-526  South  16th  St.,  Philadelphia, 
PA  19146. _ 

COPY'  EDITOR  —  Careful  text  editor 
with  basic  production  skills  needed  for 
60,000-circulation  daily  in  upstate 
New  York.  Reporting  and  copy  desk 
experience  required.  Pagination  expe¬ 
rience  a  plus.  Send  work  samples  and 
resume  to  Thomas  Woodman,  manag¬ 
ing  editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. _ 

COPY  EDITOR:  This  multi-faceted  job 
on  our  features  desk  requires  someone 
who  can  dramatically  improve  our 
monthly  regional  business  journal. 
Other  copy-editing  and  layout  duties 
related  to  special  sections  and  niche 
publications  also  required.  Reply  to 
Larry  Reisman,  editor.  The  Press 
Journal,  P.O.  Box  1268,  Vero  Beach, 
FL  32961 . 

COPY  EDITORS/PAGINATORS 

San  Francisco  Bay  Area  newspaper 
group  seeks  talented  and  experienced 
desk  personnel.  Our  news  production 
center  paginates  five  daily  newspapers 
with  a  combined  circulation  over 
2(X),000.  We  are  looking  for  both  rim 
editors  and  page  designers  to  work  on 
our  Harris  XP21  pagination  system 
and  PC-based  editing  system.  We 
welcome  all  levels  of  experience,  includ¬ 
ing  recent  college  graduates.  Our 
requirements:  a  love  of  words,  hard 
work  and  tough  challenges.  Send  a 
resume  and  cover  letter  to  Chris 
Campos,  managing  editor,  Alameda 
Newspaper  Group,  4770  Willow 
Road,  Pleasanton,  CA  94588.  Phone 
(510)416-4862. 


COPYEDITOR 

The  Anchorage  Daily  News  is  seeking 
a  full  time  copy  editor  to  be  a  leader  in 
producing  our  main  news  sections.  This 
position  not  only  requires  good  editing 
and  headline  writing  skMls  but  also 
ability  in  the  use  of  color,  graphics  and 
design.  Minimum  5  years  daily  editing 
experience  required.  Send  resume  & 
work  samples  to  the  Anchorage  Daily 
News,  Attn:  Human  Resources,  P.O. 
Box  149001,  Anchorage,  AK  99514- 
9001.  The  Anchorage  Daily  News  is 
an  Equal  Opportunity  Employer  and 
wrelcomes  a  variety  of  appliconts. 


COPY  EDITOR 

The  Review- Journal  needs  an  experi¬ 
enced  copy  editor  with  knowledge  of 
contemporary  music,  movies,  television 
and  other  forms  of  entertainment. 
Pagination  experience  required.  Send 
resumes  and  samples  of  work  to  Frank 
Fertado,  features  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  Pre¬ 
employment  drug  testing  required.  An 
Equal  Opportunity  Employer. 

EDITOR-IN-CHIEF 

The  Unitarian  Universalist  Association, 
a  liberal  religious  organization,  is  seek¬ 
ing  an  editor  for  its  award-winning 
journal,  the  WORLD.  This  is  a  six-times 
per  year  publication  which  reaches 
approximately  1 20,000  households. 
Responsibilities  include:  planning, 
developing,  and  producing  the  maga¬ 
zine;  supervising  small  staff  and  free¬ 
lancers;  and  managing  budgets, 
advertising,  sales,  and  deadlines. 
Qualifications  are:  10  years  af  experi¬ 
ence  with  responsibility  for  editing, 
production,  and  design;  proven  man¬ 
agement  skills  in  a  c^laborative  style; 
excellent  communication  skills;  know¬ 
ledge  and  experience  of  Unitarian 
Universalism;  graduate  degree  ar 
equivalent.  Please  send  letter  and 
resume  to  Dr.  Robert  Snow,  VP  for 
Communications  and  Development, 
UUA,  25  Beacon  Street,  Boston,  MA 
02108,  by  November  22. 

An  Equal  Employment  Opportunity/ 

_ Affirmative  Action  Employer _ 

EDITORIAL  PAGE  EDITOR  for  a  one- 
person  shop:  We  need  a  wordsmith- 
govemment  watchdog  dedicated  to  com¬ 
munity  journalism.  That  means  crafting 
nine  editorials  a  week.  Leadership 
skills,  a  keen  sense  of  fairness,  a  good 
sense  of  humor,  superior  copy-editing 
skills  and  at  least  two  years  experience 
writing  editorials  are  a  must.  Our 
editorial  policy  is  moderate- 
conservative.  Respond  with  a  compell¬ 
ing  cover  letter  and  clips  to  Larry 
Reisman,  The  Press  Journal,  P.O.  Box 
1268,  Vero  Beach,  FL  32961. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


_ EDITORIAL _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1 31 3. 


ENTRY-LEVEL  REPORTER 

Award-winning  Midwest  Jewish  weekly 
is  seeking  an  entry  level  reporter  to  join 
our  team.  You  don't  hove  to  be  Jewish 
to  qualify,  however,  knowledge  of 
Israel,  Mideast  politics  and  issues 
Jewish  a  plus.  Send  resume  and  your 
three  best  clips  to  Phil  Jacobs,  editor, 
Detroit  Jewish  News,  27676  Franklin 

Rood,  Southfield,  Ml  48034. _ 

DESIGN  TEAM  LEADER 
The  Billings  Gazette,  Montana's  best 
daily  newspaper,  is  entering  a  new  era 
of  communications  in  newspaper  and 
design  production.  This  effort  involves 
a  newsroom/product  center  approach 
coordinated  by  a  design  team  leader. 
The  goal  is  to  produce  the  most 
attractive,  eye-catching  and 
informative  newspaper  and  electronic 
information  system  for  our  subscribers. 

The  Gazette  is  seeking  a  creative  indi¬ 
vidual  to  help  lead  the  paper  into  the 
21st  century.  Responsibilities  will 
include  news  page  design  and  pagina¬ 
tion,  directing  copy  flow  with  an 
emphasis  on  sports  Miting,  layout  and 
design  The  ability  to  make  solid  news 
decisions  on  deadline,  provide  lead¬ 
ership  for  page  designers  plus  the 
ability  to  work  in  a  team  setting  is  a 
must.  Experience  in  page  design  and 
saftware  such  as  QuarkXPress  is 
helpful. 

Mail  by  November  15,  1996  a  cover 
letter,  resume,  professional  references, 
and  salary  history  along  with  examples 
of  your  work  to: 

Hurrran  Resources  -  DTL 

The  Billings  Gazette 
P.O  Box  36300 
Billings,  MT  59107-6300 
EOE 

EXECUTIVE  EDITOR 

Family  owned  daily  newspaper  seeks 
an  outstanding  candidate  for  manag¬ 
ing  or  executive  editor.  Applicant  must 
be  a  team  player,  very  strong  in  local 
community  news,  capable  of  writing 
solid  local  editorials,  willing  to  work 
with  other  newspaper  departments, 
involved  in  community  activities. 
Layout,  design  and  pagination  experi¬ 
ence  helpful.  Applicant  must  be  an 
excellent  motivator,  teache'',  leader 
and  manager.  If  you  are  looking  for  a 
simpler  lifestyle  outside  of  the  daily 
demands  of  a  newspaper  group,  this 
may  be  your  opportunity.  Good 
opportunity  for  a  person  who  is  ready 
to  manage  their  own  department.  Send 
cover  letter,  resume,  salary  and  one 
sample  of  newspaper  to  Box  07661, 
Editor  &  Publisher. 

GOLF  TRAVEL  WRITERS  ANTED  to 
freelance  for  new  glossy  quarterly 
mag.  Send  credentials  and  poetic, 
detail-rich  feature-length  clips  to  Golf 
&  Travel,  P.O.  Box  20466,  Columbus 
Circle  Station,  New  York,  NY  10023. 

/  o/wqys  wanted  to  sell  out,  but  nobody 
would  buy  me. 

John  Waters 


ll's  a  Classified  Secret-We'//  never  reveal  the  identify  of  an  E&P  box 
holder.  If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising 
Deportment  with  an  attached  note  listing  the  newspapers  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll 
discard  your  reply. 
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EDITORIAL  I  EDITORIAL  ~ 

MULTIPLE  OPENINGS  I  INFORMATION  TECHNOLOGY 


Join  the  growing  family  of  A.  H.  Belo 
newspapers.  The  Bryon-College  Station 
Eagle,  a  22,000-circulation  daily  in 
Bryan,  Texas,  has  openings  for  an 
assistant  city  editor,  a  copy  editor  and 
a  sports  copy  editor.  Daily  experience 
required,  CtuarkXPress  experience  pre¬ 
ferred  for  copy  editor  positions.  Com¬ 
petitive  salary  and  great  benefits  in  a 
college-town  (Texas  A&M)  atmosphere. 
Send  resume  and  references  to  Joe 
Michael  Feist,  managing  editor.  The 
Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805,  or  fax  to  (409)  776-8923. 

DESIGN  EDITOR 

The  Olympian,  an  award-winning 
daily  on  beautiful  Puget  Sound,  seeks 
leader  in  page  presentation/photos/ 
graphics.  Experience  in  newspaper 
page  design,  QuarkXPress  pagination 
and  working  with  photographers  and 
artists  preferred.  Job  description 
tailored  to  right  candidate.  Send 
resume  and  samples.  Including  recent 
work  to  Len  Bruzzese,  managing 
editor.  The  Olympian,  P.O.  Box  407, 
Olympia,  WA  98507.  The  Olympian 
values  and  practices  workplace 
diversity. 

FEATURES  EDITOR 

The  San  Antonio  Express-News  is  seek- 
ing  a  creative,  energetic  and 
innovative  editor  who  can  take  our 
features  sections  to  new  heights.  Strong 
people  skills  and  copy  editing  skills  a 
must.  Looking  for  someone  who  enjoys 
coaching  writers  and  thinking  of  new 
ways  to  connect  with  readers.  Prefer 
candidates  with  feature  writing,  editing 
and  managerial  experience.  Salary 
negotiable. 

The  Express-News  is  a  Hearst  newspa¬ 
per,  with  a  circulation  of  392,000  on 
Sunday.  Send  a  resume,  work  samples 
and  a  letter  explaining  your  vision  for 
a  great  features  section  to  Terry  Scott 
Bertling,  assistant  managing  editor/ 
Sunday  &  Features,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297-21 71. 

INFOGRAPHICS  POSITION:  The  Seat- 
tle  Times  News  Graphics  Department 
has  an  opening  for  a  full-time  informa¬ 
tional-graphics  artist.  The  work  will  be 
prinrarily  producing  daily  maps,  charts 
and  diagrams  with  potential  for  some 
illustration  and  design  work. 

Candidates  should  be  accomplished  in 
Macintosh  computer  drawing  pro¬ 
grams,  including  Illustrator  and/or 
Freehand.  Experience  in  QuarkXPress 
and  Photoshop  is  a  plus.  Candidates 
must  have  solid  professional  skills  and 
experience  in  producing  deadline 
graphics.  Ability  to  produce  advanced 
"project"  graphics  is  an  advantage. 

Candidates  should  demonstrate  good 
news  judgment  and  the  ability  to  work 
both  independently  and  as  part  of  a 
team.  Send  cover  letter,  resume  and 
samples  of  your  work  to  Millie  Quan, 
AME,  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please. 

Hindsight  is  the  only  exact  science. 

Theo  Kojak 


EDITOR/WRITER 

The  Chronicle  of  Higher  Education 
seeks  a  senior  editor  to  coordinate  cov¬ 
erage  of  information  technology.  The 
position  involves  editing  and  writing 
about  technical  subjects  in  clear  lan¬ 
guage  understandable  to  the  non¬ 
expert.  Coverage  focuses  on:  the 
growth  of  the  Internet  and  its  use  as  a 
teaching  and  research  tool,  the  use  of 
computer  technology  by  universities  for 
academic  and  administrative  purposes, 
government  regulation  of  and  support 
for  the  Internet,  and  campus  policies 
about  computer  use.  Candidates 
should  have  extensive  writing  experi¬ 
ence  and  be  familiar  with  computers 
and  technology,  but  applicants  need 
not  be  computer  specialists.  Some  edit¬ 
ing  experience  is  desirable.  Candi¬ 
dates  should  send  a  letter,  resume,  and 
writing  samples  to  Scott  Jaschik, 
deputy  editing  manager.  The  Chronicle 
of  Higher  Education,  1 255  23rd  Street, 
NW,  Washington,  DC  2CX)37.  Please, 
no  phone  caHs.  The  Chronicle  is  an 
equal  opportunity  employer. 

MANAGING  EDITOR 
The  Pekin  Daily  Times,  a  scrappy 
1 5,000,  six-day  PM  (Saturday  AM)  in 
central  Illinois,  is  looking  for  a  manag¬ 
ing  editor  to  lead  a  young,  motivated 
newsroom  staff.  We  have  the  latest 
technology,  award-winning  color  and 
design,  a  reputation  for  tough  and 
comprehensive  local  reporting.  Send 
resume  and  cover  letter  to  Dave 
Simpson,  publisher.  Box  430,  Pekin,  IL 
61555.  Fax:  (309)  346-9815. 

OVERTIME:  Former  SCRIPPS 
HOWARD  reporters  and  editors  sought 
by  labor  litigation  researcher.  Urgent. 
Call  Marilyn  collect  (305)  884-0295  or 
e-mail:  75363.2706@compuserve.com 

MANAGING  EDITOR:  Tribune 
Regional  Programming  has  an 
immediate  opening  for  a  Managing 
Editor  This  position  is  responsible  for 
our  synergy  efforts  in  maintaining  posi¬ 
tive  relationships  between  Chicago 
Tribune  editorial  staff  and  CLTV  News, 
WGN  TV,  WGN  Radio,  and  other 
broadcasting  business  units;  attending 
daily  editorial  meetings  to  enhance 
and  track  coverage  of  news  events; 
developing  and  producing  news  and 
feature  stories  for  airing;  keeping 
News  Department  managers  and 
employees  informed  of  activities  at  the 
bureau;  providing  guidance  and  input 
to  print  reporters  regarding  on-air 
appearances;  and  coordinating  on- 
camera  appearances  by  outside 
guests. 

Candidates  must  hove  previous  experi¬ 
ence  in  a  professional  editorial  position 
for  a  newspaper  or  television  news 
department;  excellent  written  and 
verbal  communications  skills;  outstand¬ 
ing  interpersonal  skills;  ability  to 
interact  with  all  levels  of  internal  and 
external  clients.  Some  weekends/late 
nights  required. 

Send  resume  with  salary  requirements  to 
CLTV  News,  2000  York  Rd.,  Oak  Brook, 
IL  6052 1 ,  or  fax  to  (630)  571  -0489,  Attn: 
HR. 


_ EDITORIAL _ 

METRO  DESK 

Aggressive,  experienced,  imaginative 
Skilled  in  working  with 
reporters  ori  writing 

These  are  the  top  qualities  we  are  look¬ 
ing  for  in  an  assistant  metro  editor.  The 
Press-Enterprise  of  Riverside,  CA,  is  a 
dominant  170,000  circulation  daily  in 
resurging  Southern  California.  Good 
pay,  benefits  and  a  good  place  to 
grow.  Send  letter,  resume,  references 
and  other  supporting  material  to: 

Norman  Bell 

Assistant  Managing  Editor/Metro 
Box  792 

Riverside,  CA  92502 
MANAGING  EDITOR 

New  Jersey  Online,  a  local  web  site 
based  in  Jersey  City,  NJ,  is  looking  to 
hire  an  experienced  managing  editor. 
Qualifications  and  experience  are 
somev/hat  flexible,  but  the  person 
needs  to  be  able  to  run  a  fairly  com¬ 
plex  and  high-pressure  operation, 
while  keeping  track  of  lots  of  details. 
You  will  manage  people  from  editorial, 
production,  and  tech  and  work  closely 
with  department  managers.  Excellent 
organization  is  a  must.  So  is  a  good 
sense  of  humor. 

The  ideal  candidate  will  be  a  good 
lisher  and  packager  with  experience 
yond  the  newsroom  in  feature  writ¬ 
ing,  magazines,  radio,  or  television. 
Management  experience  and  skill  with 
meeting  daily  or  weekly  deadlines  as  a 
managing  editor,  department  editor,  or 
other  manager  is  essential.  Experience 
with  budgeting  and  long-term  planning 
is  a  plus. 

This  is  a  roll-up-your  sleeves  and  keep 
the  site  moving  type  of  position,  so  be 
prepared.  We  offer  a  good  salary, 
good  benefits,  a  great  team-oriented 
work  environment,  and  a  chance  to 
have  a  real  impact  on  a  busy  ond  well- 
respected  WVVW  site.  All  responses 
will  be  held  in  confidence. 

Email  your  resume  in  text  form  to 
Susan  Mernit,  editor.  New  Jersey 
Online  at  smernit@nj.com.  Include 
URLS  for  WWW  sites  if  you  have  them. 
Or  moil  your  resume  and  clips  to 
Editor,  NJO,  30  Journal  Square,  Jersey 
City,  NJ  07306. 

We  are  an  equal  opportunity  employer 
committed  to  diversity  in  the 
workplace. 

MEDIUM  SIZED  NEWSPAPER  in  Furni¬ 
ture  Capital  of  the  World  seeks  candi¬ 
dates  who  demonstrate  outstanding 
reporting,  writing  and  (business)  news 
judgment,  generate  and  execute 
excellent  story  ideas,  are  able  to  work 
beat  aggressively  in  competitive  news 
market.  Experience  in  covering  busi¬ 
ness  a  plus  but  will  consider  reporters 
with  couple  years  experience  who 
desire  to  take  on  business  beat.  It's 
probably  toughest  job  on  award¬ 
winning,  highly  productive  (both  qual¬ 
ity  and  quantity)  staff.  High  Point 
Enterprise,  P.O.  tex  1009,  High  Point, 
NC  27261,  Fax  (910)  841-5582. 


_ EDITORIAL _ 

METRO  EDITOR 

The  Kokomo  (Ind.)  Tribune,  a  28,000- 
circulation  daily  just  north  of  Indi¬ 
anapolis,  is  looking  for  a  metro  editor 
to  lead  its  local  news-gathering  team. 
Candidates  should  have  strong 
newsroom  supervisory  experience  and 
the  temperament  to  represent  the 
newspaper  effectively  to  the  public. 
Send  cover  letter,  resume  and 
references  to  John  Wiles,  editor, 
Kokomo  Tribune,  300  N.  Union  Street, 
P.O.  Box  9014,  Kokomo,  IN  46904- 
9014. 

NEWS  EDITOR 

Our  news  editor  decided  he's  really  o 
sports  guy,  so  we're  looking  to  find  a 
new  leader  for  our  copy  desk.  You'll 
be  filling  some  big  shoes  and  you'll  do 
it  all  --  page  design,  copy  editing, 
headlines,  pagination  with  QuarkX¬ 
Press,  teaching  others.  We're  located 
45  minutes  from  Penn  State  and  the 
cost  of  living  is  low.  Send  cover  letter, 
resume,  samples  to  Executive  Editor 
Linda  VYhite,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008.  No 
phone  calls. 

NEWSROOM  SYSTEMS  TECHNICIAN 
Experienced  computer  technician 
needed  to  work  in  daily  newspaper 
newsroom,  specializing  in  word  pro¬ 
cessing,  page  layout,  graphics  and 
typesetting  applications. 

The  right  applicant  will  be  familiar  with 
both  Macintosh  and  Windows  operat¬ 
ing  systems,  and  a  wide  variety  of  edit¬ 
ing,  layout  and  graphics  software 
operating  on  both  platforms.  Also  need 
experience  in  news,  design,  printing  or 
desktop  publishing. 

This  is  a  new  position,  answering  to  the 
information  systems  director  but  work¬ 
ing  closely  with  editors  in  support  of 
newsroom  staff. 

Duties  will  include  typographical  and 
graphic  format  writing,  including 
Xywrite-based  text  editor  and  QuarkX¬ 
Press  stylesheets  and  templates;  soft¬ 
ware  troubleshooting,  and  database 
management.  Also,  providing  technical 
support  to  editors,  reporters  and 
librarians  on  computer-assisted  report¬ 
ing  projects,  on-line  research,  and 
Web  site  development. 

Must  have  minimum  two  years  full  time 
experience  in  relevant  fields. 

The  Morning  Star  is  a  57,000  circula¬ 
tion  daily  in  Wilmington,  NC,  a  boom¬ 
ing  market  with  a  vibrant,  historic 
downtown,  miles  of  sandy  beaches, 
mild  winters  and  a  rich  and  diverse  cul¬ 
tural  heritage. 

Send  a  resume  and  cover  letter  to: 

Ed  Willis,  information  systems  director 
Wilmington  Morning  Star 
P.O.  Box  840 
Wilmington,  NC  28402 
email:  ewiTlis@wilmington.net 
http:/ /stamews.wilmington.net/ 


Call  Editor  &  Publisher  about  our  low  12X, 
26X  and  52X  contract  rates:  (212)  675-4380 
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_ EDITORIAL _ 

OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  AN  ASSISTANT  CITY  EDITOR 

The  Bakersfield  Californian  seeks  an 
assistant  city  editor  to  spearhead  our 
county  coverage  as  well  as  play  a 
major  role  on  the  6-person  editing 
team  that  directs  the  24  reporters  in 
'our  newsroom  without  walls.'  Major 
responsibilities  include  direction  of  a 
core  county  reporting  group  as  well  as 
establishment  and  supervision  of  a  sta¬ 
ble  of  stringers  in  communities 
throughout  Kern  County,  one  of  Cali¬ 
fornia's  largest.  Outstanding  organiza¬ 
tional,  management  and  editing  skills 
are  essential.  Minimum  3  years  daily 
newspaper  experience.  Send  cover  let¬ 
ter,  resume,  references  and  editing 
samples  to  Linda  Wienandt,  AME/ 
Days,  The  Bakersfield  Cdifomian,  P.O. 
Box  440,  Bakersfield,  CA  93302. 


PAGE 

DESIGNER 

The  Albuquerque  Tribune  is  looking  for 
an  experienced  page  designer  capable 
of  handling  A1  or  Sports  cover  on 
deadline  and  capable  of  creating  invit¬ 
ing  section  fronts  off-deodline.  This  job 
offers  ample  opportunity  to  do  a  vari¬ 
ety  of  pages  and  to  do  some  of  your 
best  work. 

The  Tribune,  a  29,000  evening  news¬ 
paper  in  New  Mexica,  has  gathered  5 
awards  over  the  last  8  years,  for  best 
use  of  photographs  from  the  NPPA/ 
Pictures  of  the  Year  Campetitian.  In 
1995,  SND  named  it  one  of  the 
world's  best-designed  newspapers  in 
its  circulation  division.  We  respect  the 
integrity  of  photographs  and  put  con¬ 
tent  first  in  our  page  design. 

We  are  fully  paginated  on  Macs  using 
QuarkXPress,  and  proficiency  with 
those  tools  is  required.  Solid 
journalistic  and  copy  editing  skills  are 
also  important  for  this  key  position. 

Candidates  should  have  at  least  three 
years  experience  doing  both  advance 
and  deadline  page  design. 

Send  resume,  work  portfolio/ samples 
and  cover  letter  to: 

David  Carrillo 
Design  Director 
The  Albuquerque  Tribune 
7777  Jefferson  N.E. 
Albuquerque,  NM  87109 


_ EDITORIAL _ 

PAGE  DESIGNER/GRAPHIC  ARTIST 
We  have  an  opening  for  a  page 
designer/informational  graphic  artist. 
Knowledge  of  QuarkXPress,  Photoshop 
and  Illustrator  is  essential.  You  will 
work  in  an  environment  where  risk¬ 
taking  and  artistic  growth  are 
encouraged.  Women  and  minorities 
are  encouraged  to  apply.  Please  send 
tearsheets  and  a  resume  to:  Tom 
Peyton,  art  director.  The  Star  and  The 
News,  P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 


PAGINATOR/COPY  EDITOR 
Daily  newspaper  with  state  of  the  art 
computer  system,  fully  electronically 
integrated.  We  seek  an  excellent  can¬ 
didate  for  a  key  pagination/editors 
position.  Mac  based  experience  helpful 
but  not  necessary.  Strong  in  layout, 
headline  and  cutline  writing.  Good 
salary,  benefits,  a  great  opportunity  to 
work  on  one  of  the  best  systems  in  the 
newspaper  field.  Send  cover  letter, 
resume  and  references  to  Box  07956, 
Editor  &  Publisher. 

REPORTERS  --  The  Bay  City  Times 
(40,000  doily,  52,000  Sunday)  is  seek¬ 
ing  experienced  reporters  for  two  open¬ 
ings  on  our  metro  staff:  business  report¬ 
ing,  with  an  emphasis  on  agriculture, 
and  a  regional  news  opening.  Ideal 
candidates  will  hove  2-3  years  experi¬ 
ence  at  a  daily  newspaper,  good  peo¬ 
ple  skills  and  demonstrated  ability  ta 
produce  enterprise  stories.  Competitive 
salary  and  benefits  package.  Send 
resume,  references  and  clips  to  Metro 
Editor  John  P.  Miner,  The  Bay  City 
Times,  311  Fifth  Street,  Bay  City,  Ml 
48708. 

PHOTO  EDITOR 

The  Charlatte  Observer,  the  leading 
newspaper  in  the  Carolinas,  seeks  a 
photo  editor.  Our  news  beat  includes 
the  ocean,  mountains,  professional 
sports,  world-class  universities  and  a 
dynamic  regional  economy.  Seeking  a 
leader,  teacher  and  problem  solver 
who  will  direct  assignments,  interact 
with  newsroom  and  champion  great 
photography.  The  successful  candidate 
must  be  energetic,  versatile  and  hungry 
for  a  demanding  daily  newspaper 
environment.  Background  in  photog¬ 
raphy  and  a  great  eye  important. 
Knowledge  of  Adobe  Photoshop,  scan¬ 
ning,  transmitting  and  Leaf  essential: 
QuarkXPress  knowledge  preferred. 
Work  schedule  may  vary.  Only 
portfolios  with  self-addressed  stamped 
envelopes  will  be  returned.  Apply  to 
Susan  Gilbert,  director  of  photog¬ 
raphy,  The  Chadotte  Observer,  600  S. 
Tryon  Street,  Chadotte,  NC  28202. 


E&Fs  Classified 


The  industry’s  meeting  place. 
(212)  675^4390 


_ EDITORIAL _ 

READY  TO  MAKE  A  DIFFERENCE? 

HERE'S  YOUR  CHANCE 
The  Trentonian,  a  gutsy,  65,000 
tabloid  between  NYC  and  Philadel¬ 
phia,  is  looking  for  a  polished  writer 
and  top-notch  reporter  who  con  add 
some  flair  and  depth  to  our  daily 
grind.  We  need  stories  that  are  bold, 
sophisticated  and  keep  our  readers 
informed,  thinking,  and  reading  every 
word. 

This  is  a  job  for  a  natural-bom  leader 
who  has  at  least  4  years  of  pro¬ 
fessional,  daily  experience. 

Send  clips  and  a  resume  to  Anne  Karo- 
lyi,  city  editor,  600  Perry  Street, 
Trenton,  NJ  08602. 


REPORTER  ”  Experienced  news  writer 
with  strong  background  on  a  municipal 
beat  needed  for  60,000  -circulation 
daily  in  upstate  New  York.  Clips 
should  show  clear  writing  style  and  com¬ 
plete  information.  Two  years  experi¬ 
ence  required.  Send  work  samples  and 
resume  to  Thomas  Woodman,  manag¬ 
ing  editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 


REPORTER  WANTED 
For  urban  NY  metro  daily,  circ. 
55,000.  Great  news  area.  Two  years 
municipal  reporting  experience 
required.  Must  be  fast,  accurate, 
imaginative.  Spanish  speaker  pre¬ 
ferred,  not  essential.  Resume  and  clips 
to  Kenneth  G.  Pringle,  managing 
editor,  the  North  Jersey  Herald  & 
News,  988  Main  Avenue,  Passaic,  NJ 
07055. 


REPORTER  needed  for  the  Bonita  Ban¬ 
ner,  a  30,000-circulation,  F/vice-weekly 
newspaper  named  best  in  state  last 
year.  We  also  produce  the  zoned  edi¬ 
tion  of  the  50,000-circulation  Naples 
Daily  News.  Send  resume  and  half  a 
dozen  clips  that  highlight  your  report¬ 
ing  and  writing  ability  to  Todd  Pratt, 
editor,  Bonita  Banner,  P.O.  Box  40, 
Bonita  Springs,  FL  341 35. 


REPORTER 

The  Chronicle-Tribune,  Marion,  IN,  a 
Gannett  AM  daily  is  seeking  applicants 
for  reporter  positions.  Please  send  a 
cover  letter,  resume,  and  clips  to  Ran¬ 
dolph  Brandt,  managing  editor,  Chroni¬ 
cle-Tribune,  610  S.  Adams  Street, 
Marion,  IN  46953. 

REPORTER-PAGE  DESIGNER  wanted 
for  AM  daily  in  Shenandoah  Valley  of 
Virginia.  The  position  combines  gen¬ 
eral  assignment  reporting  with  pagina¬ 
tion  work  at  least  several  nights  a  week 
involving  QuarkXPress.  Great 
opportunity  for  a  reporter  seeking 
more  variety  or  chance  to  use  page 
designing  skills.  Position  requires 
creativity  and  flexibility.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  clips  to  Joe  Strohmeyer, 
managing  editor.  Northern  Virgina 
Daily,  P.O.  Box  69,  Strasburg,  VA 
22657.  Or  fax  to  (540)  465-9388. 


If  you  can't  explain  what  you're  doing  in 
simple  English,  you  are  probably  doing 
something  wrong. 

Alfred  Kahn 


_ EDITORIAL _ 

THE  CITIZEN,  award-winning  16,000 
daily,  seeks  right  journalist  for  key 
leadership  role  as  city  editor  We  need 
a  skilled  innovator  committed  to  cover¬ 
ing  issues  that  matter  to  real  people, 
not  institutions.  Young,  hungry  staff 
eager  to  excel  with  right  leader.  Is  that 
you?  Tell  us  why?  Send  cover  letter, 
resume,  work  samples  to  Managing 
Editor  Don  Rogers,  The  Citizen,  25  Dili 
St.,  Auburn,  NY  13021.  MAY  ALSO 
BE  LOOKING  for  NEWS  PAGE 
DESIGNER  with  primary  page  one 
responsibilities.  Serid  samples. 


REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  First,  a  top-notch  com¬ 
munity  reporter  who's  got  at  least  two 
years  of  full-time  daily  experience. 
Second,  we're  looking  for  an  experi¬ 
enced  reporter  to  cover  education  in 
Morris  County  and  New  Jersey.  The 
reporter  should  hove  at  least  five  years 
of  experience.  Send  letter,  resume  and 
your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-0217. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  aur  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notional  awards. 

If  you  understand  the  difference 
between  ma^zine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Sernd  all  applications  (no  phone  calls, 
please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SEND  E&P  BOX  REPLIES  TO: 
Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1(X)1 1 
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REPORTERS 

The  Anderson  (SC)  Independent-Mail, 
a  42,000-daily,  49,000  Sunday 
circulation  newspaper  in  a  growth 
area  of  the  new  South,  has  openings 
for  both  experienced  and  entry-level 
city  desk  reporters.  Three  Zoned  daily 
editions.  High  camaraderie,  high 
energy  staff;  winner  of  the  National 
Headliner  for  best  reporting  in  the  U.S. 
in  our  circulation  category  twice  in  five 
years.  We're  into  quality,  hard-news 
journalism,  not  cookie-cutter  corpo- 
ratespeak.  You  need  innovative  think¬ 
ing,  a  healthy  curiosity,  quality  writing 
and  a  college  degree.  Anderson  is  a 
thriving  manufacturing  community  on  a 
huge  lake  near  the  Blue  Ridge  Moun¬ 
tains.  Large  university,  major  regional 
theater  complex  nearby.  Call  T.  Wayne 
Mitchell,  vice  president  and  editor,  at 
(800)  859-6397  for  information  or  fax 
resume  and  clips  to  (864)  260-1276. 

SPECIAL  SEaiONS  EDITOR 

We  need  an  editor  that  is  motivated, 
well-organized  and  experienced  to 
take  charge  af  our  automotive,  real 
estate  and  large  special  sections 
calerKfor.  Must  have  the  ability  to  write 
editorial  copy,  headlines  and  promo¬ 
tional  materials.  You  will  be  responsi¬ 
ble  for  the  content  and  design  of 
several  slick  sheet  magazines.  Profi¬ 
ciency  with  design  tools  such  as  QuarkX¬ 
Press  and  Photoshop  desired.  Know¬ 
ledge  of  pagination  needed  but  not 
required.  We  are  looking  for  o  team 
player  to  help  us  grow  our  advertising 
department.  Public  contact  necessary. 

We  offer  an  excellent  base  salary  plus 
incentive  plan  to  help  us  grow.  Full 
range  of  benefits  -  major  medical, 
401  (k),  paid  vacations  and  holidays, 
immediate  apening  in  one  of  the  best 
small  communities  in  the  Southwest. 

Send  resume  to  The  Spectrum,  Attn; 
Jennie  Johns,  275  E  St.  George  Blvd., 
St  George,  UT  84790. 

SPORTS  COPY  EDITOR/DESIGNER 
The  Charlotte  Sun-Herald,  one  of  the 
fastest-growing  daily  newspapers  in 
the  country,  is  located  on  the  west 
coast  of  Florida.  We  are  looking  for  a 
sports  copy  editor/designer  with  expe¬ 
rience  using  QuarkXPress. 

We  arelooking  for  someone  who; 

•  likes  competition  and  has  the  will  to 
win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  progroms  and 

•  is  never  satisfied  with  the  status  quo. 
Responsibilities  include  design  and  edit- 
ing  of  pages  for  the  Charlotte, 
Englewood  and  DeSoto  editions  of  the 
Sun  Herald. 

If  this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941 )  629-2855, 
ext.  237,  or  sports  editor  Dennis  Maf- 
fezzoli  at  (941 )  255-8126. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

SPORTS  EDITOR 

Full-time  for  Midwest  Monday- 
Saturday  daily.  Previous  editing,  layout 
and  headline  experience  helpful,  ^nd 
resume,  clips/tearsheets  and  a  letter 
stating  your  philosophy  about  com¬ 
munity  sports  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL  61 301.  EOE. 

SPORTS  WRITER;  The  Farmington 
Daily  Times,  a  1 9,000  circulation  AM 
daily,  is  seeking  a  talented  writer. 
Experience  preferred.  Send  resume 
and  clips  to  Managing  Editor,  P.O. 
Box  450,  Farmington,  NM  87499. 


STAFF  WRITER 

Weekly  health  care  association  news¬ 
paper  seeks  Staff  Writer  with  Capitol 
Hill  experience  for  its  Washington  DC 
bureau.  The  successful  candidate  will 
hove  3-4  years  of  professional  writing/ 
reporting  experience  preferably  on  an 
association  newspaper,  a  solid 
understanding  of  health  care  and 
legislative  issues  and  a  bachelor's 
degree  in  English  or  journalism,  or 
equivalent  experience.  Demonstrated 
ability  to  work  within  stringent 
deadlines  along  with  excellent 
interviewing  and  writing  skills 
necessary. 

We  offer  a  competitive  salary  and  a  non¬ 
smoking  work  environment.  Send  your 
resume  with  at  least  five  clips  and 
salary  requirements  to; 

American  Hospital  Publishing,  Inc. 

737  N.  Micnigan  Ave.,  #700 
Chicago,  IL  6061 1 

ATTN;  Human  Resources 
Equal  Opportunity  Employer  M/F/D/V 

SPORTS  COPY  EDITORS 

The  Dallas  Morning  News  has  open¬ 
ings  for  experienced  editors  on  its 
sports  copy  desk.  You  should  have  at 
least  4-5  years  experience  and  be 
adept  at  copy  editing  and  headline 
writing.  If  you  have  layout  and  design 
skills,  that's  a  plus.  Send  resume  and 
samples  to  Bob  Yates,  sports  editors. 
The  Dallas  Morning  News,  P.O,  Box 
655237.  Dollos.  TX  75265.  EOE 
THE  IDAHO  STATESMAN,  a  65,000 
circulation  daily  (88,000  Sunday)  Gan¬ 
nett  newspaper  in  Boise,  Idaho,  a  grow¬ 
ing  community  replete  with  outdoor 
recreational  opportunities  in  the 
nearby  mountains,  is  seeking  a  city 
editor  who  can  help  lead  an  award¬ 
winning  paper  whose  hallmark  is  daily 
enterprise  and  projects.  The  successful 
candidate  will  have  a  minimum  of  five 
years  of  reporting  and  editing  experi¬ 
ence,  and  will  be  challenged  to 
improve  the  quality  of  writing  among  a 
local  reporting  staff  of  15.  Please 
respond  to  Managing  Editor  Karen 
Baker,  The  Idaho  Statesman,  1200  N. 
Curtis  Road,  Boise,  ID  83706.  The 
Idaho  Statesman  is  an  equal 
opportunity  employer  that  values 
workplace  diversity. 

Ideology  is  just  an  escape  from  thought. 

John  Kenneth  Galbraith 
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THE  ISLAND  PACKET  in  Hilton  Head, 
SC,  needs  a  copy  desk  chief  to; 
supervise  a  staff  of  five  copy  editors  on 
a  fully-paginated  universal  desk  that 
uses  QuarkXPress  and  NewsEdit; 
design  and  edit  Page  1  and  jump 
pages;  supervise  production  of  weekly 
business,  real  estate  and  Zoned  edi¬ 
tions.  Minimum  two  years  copy  editing 
experience  needed,  including 
supervisory  experience.  Mail  resume, 
with  references  and  work  samples  to; 
Fitz  McAden,  executive  editor.  The 
Island  Packet,  P.O.  Box  5727,  Hilton 
Head  Island,  SC  29938. 


THE  MISSOULIAN,  a  32,000  daily, 
38,500  Sunday,  award  -winning 
newspaper  in  Missoula,  Montana  is 
looking  for  an  editor  that  can  keep  us 
on  the  cutting  edge  by  building  our 
audience. 

Expectations  include  previous 
newsroom  management  experience 
with  a  commitment  to  building  and 
maintaining  a  partnership  with  all 
aspects  of  the  operation.  The  qualified 
candidate  must  be  a  problem  solver 
with  good  follow-through,  viewed  as  a 
"leader",  be  goal-oriented,  be  a  devel¬ 
oper  of  people,  have  a  good  market 
and  customer  awareness,  nave  a  high 
energy  with  excellent  work  ethic,  and 
skilled  at  building  readership. 

The  Missaulian  offers  a  competitive 
salary,  an  excellent  benefit  package 
and  the  opportunity  to  work  band-in¬ 
hand  with  an  energetic  and  innovative 
team. 

Please  send  cover  letter  outlining  why 
you  are  the  best  candidate  plus  resume 
with  references  to; 

Bobbie  Engelstad,  HR  Manager 
The  Missoulian 
P.O.  Box  8029 
Missoula,  MT  59807 

Application  Deadline 
November  15,  1996 


THE  SEATTLE  TIMES  has  an  opening 
for  an  editorial  writer.  Applicants  must 
hove  a  minimum  of  five  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strongly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  but 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  are  welcome,  but  only 
some  views  prevail.  Send  cover  letter, 
clips  and  resume  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please. 


GET  STUCK!! 

Run  Your  Ad  on 
E&P’s  Web  site 
http://www.mediainfo.coni 
(212)  675-4380,  ext.  171 


_ EDITORIAL _ 

THE  SEATTLE  TIMES  is  seeking  full-time 
and  part-time  sports  copy  editors. 
Requirements;  strong  editing  and 
headline-writing  skills,  as  demonstrated 
on  editing  test;  general  sport  know¬ 
ledge;  and  daily  newspaper  experi¬ 
ence.  Must  be  able  to  work  nights  and 
weekends.  To  apply,  send  cover  letter, 
resume  and  a  list  of  up  to  five 
references  to  Millie  Quan,  AME,  Seat¬ 
tle  Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  calls,  please. 

The  CHRONICLE  OF  PHILANTHROPY, 
the  national  newspaper  of  the  non¬ 
profit  world,  has  an  opening  for  a 
reporter  to  work  in  its  Washington,  DC 
headquarters.  We're  looking  for 
someone  with  a  background  covering 
business  and  finance;  experience  in 
dealing  with  legal  and  governmental 
issues  is  a  plus.  Aisplicants  should 
demonstrate  their  ability  to  explain  com¬ 
plicated  subjects  in  a  clear,  lively, 
jargon-free  style  and  the  versatility  to 
write  comprehensive  features  and 
breaking  news. 

The  Chronicle  is  a  bi-weekly  newspa¬ 
per  published  by  The  Chronicle  of 
Higher  Education  and  is  an  equal 
opportunity  employer.  Excellent  salary 
and  fringe  benefits  provided. 

Candidates  should  send  writing  sam¬ 
ples,  resume  and  cover  letter  to;  Stacy 
Palmer,  managing  editor.  The  Chroni¬ 
cle  of  Philonthropy,  1255  23rd  St., 
NW  #700,  Washington,  DC  20037. 

For  more  information,  send  inquiries  to 
stacy.palmer@chronicle.com.  For  sam¬ 
ple  copies  of  the  paper,  please  call  Ver- 
ria  Neal  at  (202)  466-1200. 

THEATER  CRITIC/REPORTER 
Denver's  largest  daily  is  seeking  a 
writer  with  a  passion  for  theater  to 
cover  more  than  40  equity  and 
amateur  stages  in  the  Denver  metro 
area.  The  successful  candidate  will 
have  at  feast  four  years  experience 
and  proven  ability  to  juggle  news,  pre¬ 
views  and  insightful  criticism.  Denver 
being  a  highly  competitive  market,  we 
neea  someone  to  breathe  life  into  a 
familiar  beat,  to  fine  fresh  angles  on¬ 
stage  and  backstage.  Send  resume, 
clips  and  cover  letter  to  Mike  Pearson, 
entertainment  editor.  Rocky  Mountain 
News,  P.O.  Box  719,  Denver,  CO 
80201  -071 9.  No  phone  colls,  please. 

WANTED;  SPORTS  EDITOR 
We  are  searching  for  a  sports  editor 
who  can  make  our  section  No.  1 .  We 
don't  want  someone  from  the  Bill 
James  school  of  statistics.  We  are  look¬ 
ing  for  a  leader  to  breathe  life  into  our 
section,  which  is  very  heavy  on  local, 
scholastic  coverage.  We  want  an  idea 
person  who  believes  peewee  coverage 
is  as  important  as  covering  the  pros, 
and  who  can  human  interest  features 
and  game  coverage  into  an  attractive 
section  for  our  readers.  As  the  coach 
of  our  sports  team,  you  will  be 
expected  to  direct  our  staff  and  str¬ 
ingers  to  produce  a  section  that  is  sec¬ 
ond  to  none.  Great  opportunity  for  the 
right  individual.  Women  and  minorities 
encouraged  to  apply.  Reply  to  Box 
07961 ,  Editor  &  Publisher. 


Nothing  supplies  the  truth  except  the  will 
hr  it. 

Shirley  Hazzard 


HELP  WANTED 
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BUSINESS  REPORTER 
Our  top-notch  business  reporter  was 
promoted.  Seek  replacement  who  will 
at  least  maintain  our  incredibly  high 
standards.  Responsibilities  include  con¬ 
tent  and  fronts  for  twice-weekly  busi¬ 
ness  section;  business  column;  some 
general  metro  reporting  Ability  to 
produce  business  graphics  a  plus.  Cov¬ 
erage  ranges  from  business  news  to 
personal  finance.  We  need  someone 
who  will  permeate  business  com¬ 
munity  to  gain  trust,  respect  and 
credibility  of  its  leaders;  has  strong 
financial,  business  and  analytical 
knowledge,  self-driven,  organized  with 
great  verbal  and  reporting  skills; 
expertise  to  use  the  Internet  to  enhance 
reporting.  Please  send  a  letter  and 
resume  with  references  to:  Libby  Simes, 
HR  Manager,  Bismarck  Tribune,  P.O. 
Box  1498,  Bismarck,  ND  58502.  Clos¬ 
ing  date:  November  25,  1 996. 

EDITOR 

Editor  needed  for  AMERICAN 
WOODWORKER,  the  premier  maga¬ 
zine  for  woodworking  enthusiasts. 
Candidate  must  have  4  years  maga¬ 
zine  or  newspaper  editing  experience, 
preferable  with  management 
responsibilities.  Hands-on  knowledge 
of  woodworking  tools,  techniques  and 
materials  required.  Excellent  salary 
and  benefits.  Must  relocate  to  eastern 
Pennsylvania.  Send  resume  to: 

Human  Resources  Dept.  (EP-E) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 

E.O.E. 


WE  ARE  LOOKING  for  an  experienced 
copy  editor  who  can  demonstrate  good 
news  judgment,  creative  layout  and 
headline-writing  skills  and  the  ability  to 
cobble  together  wire  stories  and  briefs 
packages.  We're  based  in  the  fast¬ 
growing  Phoenix  metro  market  and 
publish  five  dailies  with  a  combined 
circulation  of  more  than  90,000.  Send 
resumes  and  work  samples  to  Executive 
News  Editor  Bob  Netherton,  Mesa 
Tribune,  1 20  W.  1  st  Avenue,  Mesa, 
AZ  85210. 

WRITER  -  The  country's  premier  risk- 
analysis  firm  is  seeking  a  writer  with 
flair,  an  eye  for  detail,  a  strong  interest 
in  foreign  affairs,  an  analytical  bent 
and  the  discipline  to  learn  and  adapt 
to  a  unique  style  and  format.  Position 
requires  relocation  in  Miami.  The  right 
candidate  can  earn  $50K  compenso- 
tion  package,  plus  generous  fringes. 
Resume  and  writing  samples  to:  The 
Ackerman  Group,  1666  Kennedy 
Causeway,  Suite  700,  Miami  Beach,  FL 
33141. 

EMPLOYMENT  OPPORTUNITIES 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  for  Listings 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778,  ext.  T-5189 
(or  listings. 


INFORMATION  SYSTEMS 

INFORMATION  TECHNOLOGY 
PRODUaiON  SYSTEMS  MANAGER 

The  Southwest  Ohio  Strategic  Market¬ 
ing  Group  (SMG)  of  Thomson  News¬ 
papers  (based  in  Middletown,  Ohio)  Is 
looking  (or  an  individual  to  lead  the 
research  and  implementation  of  news¬ 
paper  pagination  technology  with  an 
emphasis  on  integrating  graphics  or  col¬ 
or-based  pre-press  production  systems 
into  the  pagination  environment. 

RESPONSIBILITIES  include:  providing 
user  support  within  the  group,  daily 
management  of  front  end  (Ctext  and 
Mycro-Tek)  systems,  BaseView  and 
preventive  maintenance  activities  for 
various  types  of  PC  equipment,  includ¬ 
ing  scanners,  imagesetters,  processors, 
printers,  and  networking  devices. 

REQUIREMENTS:  college  degree  or 
technical  training  (preferably  for  pub¬ 
lishing  systems).  Knowledge  and  profi¬ 
ciency  of  PC's  and  software  applica¬ 
tions  (QuarkXPress,  Photoshop), 
effective  communication  skills,  and 
ability  to  handle  multiple  projects. 

We  offer  a  competitive  solary  and 
benefits  package,  including  medical, 
dentol,  vision,  401  (k),  retirement  and 
long-term  disability,  as  well  as  career 
advancement  opportunities. 

Interested,  qualified  candidates  may  sub¬ 
mit  their  resume  to: 

Deborah  L.  Young 
Vice  President  -  Human  Resources 
P.O.  Box  490 
Middletown,  OH  45042 
EOE 


Oh-Oh...the  secret  is  out... Seattle  is  rated 
TOPS  in  the  U.S.  to  live  and  work... 

SYSTEMS  ANALYST/PROGRAMMER 

The  Seattle  Times  is  seeking  systems  pro¬ 
fessionals  to  implement,  integrate  and 
support  circulation  and  advertising 
systems  across  multiple  platforms. 

The  positions  require: 

•  8-10  years  of  combined 
programming,  database  and 
business  systems  analysis 
experience 

•  IBM/MVS  and  PC/LAN  expertise 

•  Interest  and  self-motivation  to  learn 
and  apply  newer  technologies 

•  Package  implementation/ 
integration  experience 

•  Strong  technical,  communications, 
coordination  and  teamwork  skills 

•  A  college  degree  or  equivalent 
experience 

•  Proven  technical  project 
management  ability 

•  ADMARC  or  DISCUS  and  Client/ 
Server  experience  preferred. 

To  apply,  send  resume  to  The  Seattle 
Times,  HR-SAP,  P.O.  Box  70,  Seattle, 
WA  98111. 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


INFORMATION  SYSTEMS 

COMPUTER  SYSTEMS  ADMINI¬ 
STRATOR:  Publishing  company 
seeking  experienced  individual  with 
creativih/,  vision  and  drive  to  manage 
Macintosh,  IBM,  Novell  and  Prepress 
Systems.  Must  analyze  ard  recommend 
on  going  upgrades  in  equipment  and 
related  software.  Competitive  salory, 
bonus  program  and  benefits  package. 
For  immediate  consideration,  submit  a 
resume,  including  salary  requirements 
to  CEG,  Ltd.,  P.O.  Box  156,  Glenside, 
PA  1 9038  or  Fax  to  (21 5)  885-2910. 

PRODUOON  SYSTEMS  MANAGER 
We  are  seeking  a  Production  Systems 
Manager  for  the  Information  Services 
Department.  New  development  and 
upgrades  to  systems.  3-5  years  experi¬ 
ence.  Sll  &  Tandem  systems  back¬ 
ground.  Degree  preferred.  Send 
resume  with  salary  history  to:  Thomson 
LA  News  Group,  1210  N.  Azusa  Can¬ 
yon  Rd.,  West  Covina,  CA  91790. 
Attn:  HR/SM. 

MAILROOM 

PROMINENT  DAILY  in  Zone  4  has  an 
opening  for  a  talented  and  motivated 
individual.  Applicant  must  have  3-5 
years  management  experience  with 
working  knowledge  of  SLS  1000  and 
Harris  14-72P  inserters.  Candidate 
should  have  strong  communication 
skills  in  dealing  ana  directing  a  large 
work  force  that  demands  quality  and 
productivity.  Send  resume  and  cover  let¬ 
ter  to  Greg  Stewart,  production 
director,  P.O.  Box  191,  Tampa,  FL 
33601 .  No  calls  or  (axes,  please. 

- MAftKeTbeVELO^MENT - 

MARKET  DEVELOPMENT 
DIREaOR 


_ MARKETING _ 

MARKETING  SPECIAUSTS 
Advertising  or  circulation  executives 
desirous  of  a  potential  publisher  posi¬ 
tion  should  apply  to  this  fast-growing 
team-oriented  group.  Progressive 
salary  and  benefits  package  available 
to  the  successful  candidates.  Reply  to 
Box  07947,  Editor  &  Publisher. 

NEW  INITIATIVES  MANAGER 
New  position  in  small  but  rapidly  grow¬ 
ing  Zone  8  daily  for  a  skilled,  entre¬ 
preneurial  marketer  to  conceive,  plan 
and  implement  new  revenue  initiatives 
related  to  marketing  and  communica¬ 
tions  outside  the  core  newspaper. 
Ability  to  evaluate  the  market  arid  iden- 
tify  new  revenue  opportunities 
absolutely  essential.  Will  be  asked  to 
launch  two  or  more  products  or  ser¬ 
vices  per  year  and  identify  and  pursue 
potential  acquisitions. 

Base  salary  in  the  50s,  with  attractive 
incentive  and  relocation  package.  Risk- 
adverse  order  takers  need  not  apply. 
Ability  to  think  "outside  the  box"  a  pre¬ 
requisite.  Acquisition  and/or  newspa¬ 
per  marketing  experience  a  plus,  but 
we're  looking  for  the  person  with  the 
right  abilities  and  mentality,  regardless 
of  background. 

Work  in  one  of  America's  best  markets 
and  live  in  one  of  America's  best  com¬ 
munities.  Year-round  recreation, 
national  parks,  clean  air.  Southwestern 
climate.  Application  should  include 
cover  letter  and  resume  with  salary 
and  work  history  to  Box  07959,  Editor 
&  Publisher. 


RESEARCH 


Gannett  Co.,  Inc.  is  seeking  a  market 
development  director  for  one  of  its 
southwestern  newspaper  markets.  We 
seek  an  outstanding  candidate  with  a 
strong  marketing  background  and 
expertise  in  segmentation,  targeting, 
planning,  data-assisted  marketing, 
sales  support  and  integrated  marketing 
communications.  The  candidate  will 
oversee  the  total  marketing  functions 
for  both  a  morning  and  an  evening 
newspaper  and  facilitate  the  annual 
marketing  planning  process. 

We  require  a  college  degree  with  for¬ 
mal  training  in  marketing  or  market 
research  and  5-t-  years  related  work 
experience  (or  equivalent  combination 
of  education  and  experience). 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  are  especially 
encouraged  to  apply. 

If  you  are  qualified  (or  this  position  or  are 
interested  in  other  Gannett 
opportunities  please  fax  (703)  558- 
3810  or  mail  resume,  including  salary 
requirements  to:  Karen  Van  Lare, 
MDD/EP2,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 


Philosophy  is  everybody's  business. 

Mortimer  Adler 


l4CI0SP1lfCi  NffTItNIH.  NCTIMHK 

..RESEARC.H.PIRECTOR. 
The  Newspaper  National 
Network,  a  newspaper 
industry  initiative  developed  to 
plan  and  sell  customized 
newspaper  programs,  seeks  a 
highly  motivated,  multi- 
tasked-oriented  research 
director.  The  ideal  candidate 
should  have  Bachelor's 
degree,  3-5  years  media 
research  experience, 
preferably  with  a  newspaper 
management  background. 
Candidate  should  have  hands- 
on  experience  with  Claritas 
Compass,  Scarborough, 
Simmons,  MRI,  Intelliquest, 
IMS,  Polk,  LNA  and  a  working 
knowledge  of  spreadsheets 
and  database  management. 
The  position  offers  competitive 
salary  and  excellent  benefits. 

Send  or  fax  your  resume  along 
with  salary  requirements  to: 

NEWSPAPER  NATIONAL 
NETWORK 
71 1  Third  Avenue 
New  York,  NY  10017 
Fax:  (212)  856-6343 
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HELP  WANTED 


NEW  MEDIA 


INTERNET  PROJEO  MANAGER 

Person  with  newspaper  background  to 
oversee  the  development  and  main¬ 
tenance  of  several  Internet  web  sites. 
Ideal  candidate  must  have  experience 
writing  and  editing  news  copy.  Must 
be  able  to  creatively  package  informa¬ 
tion.  Willingness  to  work  in  advertising 
and  public  relations  is  essential.  Expe¬ 
rience  in  these  fields  is  a  definite  plus. 
Enjoyment  of  computers  and  the 
Internet  is  necessary,  and  the  candi¬ 
date  should  be  comfortable  with 
electronic  data  handling,  various  file 
formats  and  basic  HTML  concepts.  To 
succeed  in  this  position,  the  person 
must  be  organize,  energetic,  flexible, 
and  able  to  work  with  several  newspa¬ 
per  staffs,  customers  and  the  public. 
Northern  Colorado  location.  Excellent 
benefits  package.  Reply  to  Box  07955, 
Editor  &  Publisher. 


OPERATIONS 


DIRECTOR  OF  OPERATIONS  needed 
to  oversee  all  aspects  of  our  brand-new 
newspaper/commercial  print  plant  in 
Florida.  Must  be  experienced  in  all 
phases  of  prepress  and  final  press 
operations.  Currently  producing  three 
newspapers  per  week  with  plans  to  go 
doily  next  year.  Make  $  with  our  8-unit 
Goss  press  that  will  run  7-days  a  week. 
Must  be  adept  at  bidding  and  schedul¬ 
ing.  Competitive  salary,  enticing  bene¬ 
fits  in  a  quality  environment  working 
with  seasoned  professionals.  Team- 
player  people-person  a  must.  Respond 
to  Box  07952,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER  -  Kokomo  (Ind.) 
Tribune,  a  28,000  daily  52  miles  north 
of  Indianapolis,  has  immediate  open¬ 
ing  for  creative  photojournalist.  Entry 
level  position  shooting  sports,  news, 
features,  illustrations  and  picture 
stories.  Journalism  degree  or 
equivalent  required.  Photoshop  skills 
required;  working  knowledge  of  Mac 
system  and  Leafdesk  a  plus.  Must  hove 
own  equipment,  car  and  car  insurance. 
Send  slide  portfolio,  resume  and 
references  to  Tim  Bath,  photo  editor, 
Kokomo  Tribune,  300  N.  Union  St., 
P.O  Box  9014,  Kokomo,  IN  46904- 
9014. 


PREPRESS 


PRE-PRESS  MANAGER 
Expanding  photo  real-estate  guide 
seeking  dynamic  person  to  lead  20+ 
staff.  We  utilize  the  latest  in  electronic 
pre-press  equipment. 

Qualified  candidates  will  possess: 

•  Proven  management  and 
leadership  skills. 

•  Excellent  communication  and 
coaching  skills. 

•  An  understanding  of  photo  guide 
pre-press/electronic  era  make-up. 

•  Strong  organizational  skills. 

•  Passion  for  customer  service. 

•  A  working  knowledge  of 
QuarkXPress. 

We  offer  a  competitive  compensation 
and  benefit  package.  Send  resume  to 
Box  07946,  Editor  &  Publisher. 

Just  because  you're  parartoid,  don't 
mean  they're  not  after  you. 

Kurt  Coboin 


PREPRESS 


PRESSROOM 


PRESSROOM 

SUPERVISOR 


PREPRESS  PRODUCTION 
MANAGER 

Independent  Zone  3  newspaper  look¬ 
ing  for  a  hands-on  manager  to 
supervise  our  evening  shift  ad-building, 
composing,  camera  and  platemaking 
departments.  Successful  candidate  will 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  hove 
at  least  3  years  management  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PRESSROOM 


PRESS  OPERATOR 

A  lorge,  well  established,  and  growing 
newspaper/commercial  printer  needs 
press  operators.  Enjoy  working  in  a 
clean,  modem,  focility  as  you  build  on 
your  career.  Must  have  single  width, 
multi-color,  multi-web,  offset  press 
experience.  Excellent  benefits  plus 
401  (k).  Compensation  commensurate 
with  experience.  Send  resume  and 
salary  history  to  CM  Printing,  5253 
Sinclair  Roacf,  Columbus,  OH  43229. 
All  replies  confidential.  E.O.E. 


PRESSMAN/SUPERVISOR  -  Goss  Com¬ 
munity  new  web  printing/publishing 
company.  Las  Vegas,  NV.  Experience 
in  operating,  maintenance,  stripping, 
scheduling,  etc.  Excellent  growth 
opportunity,  salary  open,  com¬ 
mensurate  with  qualifications.  Fax 
resume:  (516)  484-6749  or  call  (516) 
484-3300,  ext.  204. 


PRESSROOM  FOREMAN  needed  for 
hands-on  bi-weekly  going  daily  within 
a  year  in  brand-new  facilities.  Live  and 
work  in  Florida  while  managing  pre¬ 
press,  page  flow,  imaging  and  camera 
department  Must  be  adept  in  each 
step  of  the  production  process.  Experi¬ 
enced  team  player  with  excellent  peo¬ 
ple  and  communication  skills  required 
to  join  other  like-minded  professionals 
working  toward  common  goals.  Must 
supervise  press  crew  and  maintain  our 
8-unit  Goss  press  with  minimal 
spoilage  and  maximum  productivity. 
It's  a  BIG  job.  Respond  to  Box  07953, 
Editor  &  Publisher. 


It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


The  Iowa  City  Press-Citizen  is  seeking 
a  full-time  press  operator  to  assist  with 
supervisory  functions  of  the  pressroom. 

This  working  press  operator  will  be 
responsible  for  quality  and  efficiency  of 
assigned  shifts,  direct  staff,  complete 
necessary  press  reports  and  communi¬ 
cation  with  the  press  manager. 

This  person  must  be  skilled  in  operation 
and  maintenance  of  a  Goss  Offset 
Urbanite  Press,  stripping  and  plate 
nraking,  and  hove  a  minimum  of  three 
years'  newspaper  printing  experience 
on  an  offset  press. 

Must  be  self-motivated  and  a  motivator 
of  people,  have  good  communication 
skills  and  be  quality-oriented. 

Interested  applicants  please  send 
resume  with  cover  letter  or  application 
letter  to: 

Maria  Roth 

Human  Resources  Director 
Iowa  City  Press-Citizen 
P.O.  Box  2480 
Iowa  City,  lA  52244-2480 


WEB  PRESS 
SUPERVISOR 

Harte-Hanks  Shopper's  Guide  is  seek¬ 
ing  two  qualified  individuals  to 
supervise  its  web  press  department's 
night  shift  activities. 

Requirements  for  the  position  include: 

•  A  minimum  of  5  to  7  years 
operating  experience  and 
mechanical  skills  pre¬ 
ferably  in  Goss  Community  or  Dev 
Horizon  environment 

•  A  minimum  of  5  years  of  direct 
supervisory  experience  of  a 
pressroom  or  a  large  press  shift 

•  Extensive  background  with  4  color 
process  printing 

•  Experience  with  the  development 
and  execution  of  quality  control 
measurements  and  processes 

•  Strong  interpersonal  skills 

•  Ability  to  operate  under  daily 
deadline  pressures 

•  Good  communication  and 
nrathematical  skills 

•  Experience  in  cost  estimates  and 
vendor  negotiations 

•  Bi-lingual  (Spanish)  and  basic  com¬ 
puter  skills  a  definite  plus. 

We  offer  a  competitive  salary  and 
benefits  package.  4  day  work  week 
(Wed-Sat). 

Candidates  should  fax  their 
resume  and  salary  history  to  (972) 
641-5614,  Attention:  Human 
Resources  or  apply  in  person  1  302 
j  Avenue  T,  Grand  Prairie,  TX  75050. 

I  We  are  still  much  loo  preoccupied  with 
•  taking  our  mcKhines  out  into  the  woods, 
I  instead  of  making  a  place  hr  the  hrests 
I  in  our  hearts. 

John  Shutifeworih 


PRODUCnON/TECH 


ASSISTANT  PRODUaiON 
MANAGER/GRAPHIC  DESIGNER 
for  Idaho's  largest  weekly  newspaper 
and  visitors  guide  magazine  in  the  Sun 
Valley  resort  area.  Art  Degree 
required,  experience  with  PC  platform 
in  page  making,  design,  photo  and 
word  processing  software.  Ability  to 
wrork  under  deadlines  with  good  orga¬ 
nizational  and  communication  skills 
needed.  Knowledge  of  4-color  prod¬ 
uction  and  design  very  helpful.  (Must 
enjoy  mountain  living.)  Send  resume, 
work  samples  and  references  to  Pam 
Morris,  Idaho  Mountain  Express,  P.O. 
Box  1013,  Ketchum,  ID  83340. 


PRODUaiON  DIREaOR 
Zone  2,  30,000  daily  and  Sunday 
seeks  well-rounded,  top-shelf  prod¬ 
uction  director  for  our  complete  line  of 
Dublications  which  include  TMCs  and 


must  possess  strong  pre-press  back¬ 
ground,  be  fluent  with  all  computers 
but  particularly  Macintosh  based 
systems,  and  have  strong  managerial 
and  organizational  skills.  Position 
reports  directly  to  the  Publisher. 
Attractive  starting  salary,  401  (k), 
health  insurance  and  other  benefits. 
Please  send  resume  and  salary  history 
to  Box  07962,  Editor  &  Publisher. 


PRODUCTION  MANAGER/GRAPHIC 
DESIGNER:  for  Idaho's  largest  weekly 
newspaper  and  visitors  guide  maga¬ 
zine  in  the  Sun  Valley  resort  area.  Art 
Degree  plus  2  years  experience  and 
strong  leadership  skills  are  musts.  PC 
platform  with  skills  in  page  making, 
design,  photo  and  word  processing 
software.  Knowledge  of  4-color  prod¬ 
uction  and  design  techniques  essential. 
(Must  enjoy  mountain  living.)  Send 
resume,  work  samples  and  references 
to  Pam  Morris,  Idaho  Mountain 
Express,  P.O.  Box  1013,  Ketchum,  ID 
83340. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 


•  Editor  &  Publisher  is 
NOT  a  monthly  association 
house  organ. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the 
difference 

EDITOR  &  PUBUSHER 
1 1  West  19lh  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


i  POSITIONS  WANTED 


ForeIgn/PcMitlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  line 

2  weelo-$7.60  per  Hrie,  per  Issue. 

3  \Meel(s-$6.65  per  line,  per  Issue. 

4  weel<s-$5.75  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  Ine,  per  Issue. 

3  weeks-$3.X  per  Hne,  per  Issue. 

4  weeirs-  $2.75  per  line,  per  Issue. 


Add  $10.00  per  insertion  for  box  sendee.  Add  $6.00  per  insertion  for  box  senrice. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


SHAWN  OLSON/CAM/ext.  170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time  $1CX);  2  to  6  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company  _ 

Address - 

City _ 

State _ 

Zip - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor! 

PUBLISHER 


1 1  West  19th  Street,  NY.  NY  1001 1 .  212)  675-4380.  FAX  (212)  929-1259. 


ADMINISTRATIVE 

EDITORIAL 

TOP-NOTCH  Publisher/ Ad  Director 
seeks  opportunity.  Daily,  weekly,  mag¬ 
azine  and  new  media  experierKe. 

(770)  473-8944. 

AGGRESSIVE  ENTERTAINMENT  writer 
seeks  position  os  television  or  movie 
critic  in  Zones  3  or  4.  Greg  Heyman 
(205)  534-7429. 

PUBLISHER  with  unique  editorial  back¬ 
ground;  a  publisher  who  can  report, 
write  and  edit  as  well  as  anyone,  yet 
who  can  sell  advertising,  manage  and 
energize  staff  in  all  department,  plus 
adroitly  facilitate  community  relations. 
Available  full-time  or  part-time  consult¬ 
ing.  Call  M.  Bradley  (508)  563-7361 . 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  ntajor  southern  uni¬ 
versity  and  has  worked  for  major 
metro  nevrspapers,  where  1  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

CONSCIENTIOUS,  ENERGETIC 
REPORTER  with  over  three  years  daily 
experience  seeks  features  position.  Has 
written  hard  news/light  features.  Also 
has  edited.  Reply  to  Box  07945,  Editor 
&  Publisher. 

CIRCULATION 

MULTI-TALENTED  20  year  professiorral 
seeks  management  position  with  daily 
newspaper  within  Zone  1 .  Reply  to  Box 
07938,  Editor  &  Publisher. 

CIRCULATION  MANAGER  seeks 
similar  position  where  hard  work  and 
experience  can  lead  to  a  position  as 
publisher  or  general  manager.  Experi¬ 
enced  in  departmental  budgeting,  hav¬ 
ing  exceeded  revenue  goals  (or  the  last 
(our  years  while  reducing  expenses.  Pro¬ 
motion  minded  manager  who  has  cre¬ 
ated  many  successful  promotions. 
Effective  team  builder  who  can  coach 
employees  and  independent  con¬ 
tractors  to  success. 

The  position  should  include  the 
opportunity  to  work  in  other 
areas  of  the  newspaper  as  well. 

Contact  Roger  Palmer,  2200  Brown 
#814,  Waxahachie,  TX  7561 5. 

Tel:  (972)  923-0337 

EXPERIENCED,  hard-charging  general 
assignment  reporter  seeks  job  at  daily. 
Zones  1  -  9.  Journalism  degree. 
Excellent  photographic  skills  also.  Call 
(603)  356-8964. 

PHOTOGRAPHY 

PHOTCX3RAPHER  wants  to  move  out 
west.  Award-winner,  with  over  2  years 
daily  experience  seeks  quality  minded 
newspaper  or  magazine  position  in 
Zones  7-9.  Likes  o  challenge.  Contact 
Aaron:  biga@iland.net  or  (816)  829- 
0939. 

PHOTOGRAPHER:  Extensive  editorial 
experience.  News,  Business,  NBA, 
Travel.  Great  people  skills,  location  or 
studio.  Seeks  staff  position.  Bill  (407) 
291-8453. 

E&P*s  Classified 
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meeting  place.  (212)675-4380 


SHOP  TALK  AT  THIRTY 


BY  BILL  KOVACH 


A  Summer 
Of  Corrosion 


There  were  a  couple  of 

important  warnings  for  jour¬ 
nalists  this  summer  that 
caught  some  of  us  by  sur¬ 
prise. 

Like  the  British  on  Singapore  during 
World  War  II,  we  were  looking  for 
assault  from  the  wrong  direction.  Wliile 
we  were  watching  for  government 
intrusion,  we  failed  to  notice  a  corro¬ 
sive  mixture  of  marketing  and  celebrity 
eating  away  behind  us.  These  events  of 
the  summer  deserve 
to  be  recorded  again. 

The  first  event  was 
the  disclosure  that 
Newsweek  columnist 
Joe  Klein,  bewitched 
by  the  marketing  plan 
of  Random  House 
publisher  Harold 
Evans,  had  lied  to  con¬ 
ceal  his  authorship  of 
the  novel  Primary 
Colors.lhe  two  were 
aided  and  abetted  by 
Newsweek  editor 
Maynard  Parker,  who  knew  of  Klein’s 
deceit,  but  allowed  two  articles  to 
appear  in  his  magazine  suggesting  that 
other  people  may  have  written  the 
Ixxjk. 

Klein  insisted  he  never  lied  in  his 
journalism.  Editor  Parker  protested  that 
he  tried  to  say  no  to  the  deceptive  arti¬ 
cles.  All  of  this  may  be  true. 

But  consider  these  markers  of  ero¬ 
sion  of  journalism  standards; 

♦  Publisher  Evans  resigned  as  editor 
of  the  Times  of  London  because  the 
new  owner  of  the  paper  did  not  have 
sufficient  respect  for  truth  and  independ¬ 
ence. 

♦  Columnist  Klein  celebrated  his  rep¬ 
utation  for  measuring  presidential  can¬ 
didates  against  a  lofty  standard  of  truth. 

♦  Editor  Parker  presented  the  readers 
of  Newsweek  two  articles  that  he  knew 
to  be  untrue  at  the  same  time  he  was 
insisting  the  late  chairman  of  the  Joint 


Kovach  is  curator  of  the  Nieman 
Foundation,  Cambridge,  Mass.  This 
column  is  reprinted,  with  permission, 
from  Nieman  Reports. 


Chiefs  of  Staff  had  a  duty  to  be  honest 
with  the  public  about  his  military  cita¬ 
tions. 

♦  Eleanor  Clift,  another  Newsweek 
columnist,  seemed  to  endorse  a  new 
standard  for  journalism  in  a  market-driv¬ 
en  world  when  she  said  on  National 
Public  Radio  that  Newsweek  “will  do 
fine  in  this  publicity-driven  world.” 

Four  accomplished  and  highly  visible 
journalists  have  given  the  public  an 
interpretation  of  journalistic  ethics  that 
says  they  serve  the 
needs  of  the  market¬ 
place  and  the  person¬ 
al  interests  of  the 
journalist.  Nowhere  in 
any  of  the  conversa¬ 
tions  of  the  quartet  is 
there  a  notion  of  the 
public’s  right  to  hon¬ 
est  information.  Nor 
do  any  of  the  four 
seem  to  acknowledge 
a  journalist’s  responsi¬ 
bility  to  weigh  that 
right  when  balancing 
competing  values  and  interests. 

Two  grace  notes  were  sounded.  Most 
journalists  formed  a  Greek  chorus 
sounding  notes  of  reproach.  And  the 
scam  was  exposed  in  the  Washington 
Post,  which  owns  Newsweek. 

The  second  warning  was  sounded  in 
a  Financial  Times  column  written  by 
Jurek  Martin  when  he  discovered  in 
Bob  Woodward’s  book.  The  Choice,  a 
new  sort  of  political  journalist.  He  calls 
it  “the  reporter  manque.”  Woodward’s 
book  is  the  latest  in  a  genre  of  intimate¬ 
ly  detailed  accounts  of  a  political  cam¬ 
paign  rushed  into  print  within  weeks  of 
the  event.  Details  not  shared  with  daily 
readers  of  the  newspaper  are  then 
splashed  all  over  the  front  page  in 
exclusive  reprints  of  book  chapters. 

These  books  are  increasingly-  written 
by  reporters  who  occupy  positions  in 
the  newsroom  and  tie  up  resources  that 
could  be  invested  in  news  reports  to 
the  voters. 

Reporters  withholding  information 
until  it  is  too  late  to  inform  voters  is  a 
trend  that  has  been  evolving  since 
Theodore  White  captured  the  I960 


presidential  campaign  in  a  book  in  a  way 
no  daily  journalism  had.  As  a  result,  poli¬ 
tical  reporting  in  the  ’70s  and  ’80s  be¬ 
came  more  aggressive  and  penetrating. 
Frustrated  reporters  for  the  newsweeklies 
became  reporters  manque,  trading 
promises  of  timely  secrecy  in  return  for 
access  to  detail.  By  the  1980s,  streams 
of  detailed  reporting  on  campaigns  and 
insights  into  presidential  character  were 
published  —  after  the  elections. 

There  are  two  important  reasons  for 
this  evolution.The  first  is  that  some 
print  journalists  are  motivated  by  the 
desire  to  be  seen  visibly  influencing 
events.  They  compete  with  those  on 
radio  and  television  who  offer  fleeting 
whims  they  hope  will  pass  for  ideas. 

The  second  factor  is  that  most  news¬ 
paper  editors  monitor  CNN  and  believe 
everyone  knows  “what”  happened 
today.  As  a  result,  they  press  for  stories 
that  “get  ahead  of  the  curve.”  Tom 
Rosensteil,  who  has  monitored  press 
behavior  for  several  years,  calls  these 
stories  “two  parts  attitude,  one  part  spin 
and  one  part  poll  data.” 

But  readers  have  a  problem  here. 
Most  of  them  do  not  watch  CNN.  For 
all  its  impact  on  government  officials 
and  journalists,  CNN’s  audience  is 
miniscule.  Commercial  television’s  audi¬ 
ence  is  larger.  But  the  “what”  of  today’s 
poUtical  story  was  squeezed  out  of 
commercial  television  when  producers 
replaced  it  with  “campaign  moments” 

—  narrative  segments  that  reach  out  to 
grab  viewers’  emotion.They  are  events 
crafted  by  masters  of  the  art  of  mind 
control. 

In  an  era  of  information  overload,  it 
miglit  be  well  for  editors  to  remember 
that  truth  is  in  the  detail  before  the 
reporter  manque  carries  the  detail  com¬ 
pletely  out  of  the  daily  news  report. 

The  fact  that  daily  political  journalism 
of  recent  primary  campaigns  left  such 
telling  detail  lying  around  suggests  it 
may  already  have  happened.  The  suc¬ 
cess  of  some  of  the  insights  in  Klein’s 
fiction  and  the  detail  of  Woodward’s 
book  should  be  less  a  tribute  to  their 
analytical  and  reporting  skills  than  a 
caution  to  the  editors  who  were  direct¬ 
ing  daily  news  coverage  at  the  time. 


Four  highly  risible 
journalists  have 
given  the  public  an 
interpretation  of 
journalistic  ethics 
that  says  they  sert^e 
the  needs  of  the 
marketplace  and 
themselves 
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Why 
Is  The 
E&P 
Market 
Guide* 


Real  estate  executives,  developers  and  market  researchers  all  consider  the 
E&P  Market  Guide  a  comprehensive  source  of  essential  data,  whether 
moving  a  business  or  a  family. 

The  Editor  &  Publisher  Market  Guide  is  a  respected  source  of  economic  and 
demographic  data  for  newspaper  markets  in  the  U.S  and  Canada.  It  provides 
data  by  state/province,  MSA/NECMA,  county  and  city.  Census  data  is  com¬ 
bined  with  forecasts  of  population,  income,  ages,  retail  sales,  households,  and 
ethnicities  for  an  accurate  profile  of  each  market. 

But  the  Market  Guide  goes  one  step  further.  Market  surveys  of  every  newspa¬ 
per  market  in  the  U.S.  and  Canada  provide  quality  of  life  data  including:  prin¬ 
cipal  industries,  climate,  shopping  centers  and  retail  outlets,  transportation  data, 
auto  registrations,  colleges/universities/military  installations,  and  more.  16  cat¬ 
egories  of  data  that  provide  a  better  understanding  of  the  area  and  its  potential. 

Data  that  SELLS  Your  Newspaper  Market! 

When  you’re  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it,  use  the  Market  Guide  as  a  source.The  Market  Guide 
can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  AND  qualitath'e  data ...  all  in  one  book!  And  it’s  only  $100. 


PROJFXTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  1996  Market  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  points! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you! 


E&P  MARKET  GUIDE/UX  MARKET  FORECASTS  CD-ROM 

Database  and  application  for  easy  access  to  the  valu-  — 5r~^ 

able  market  data  from  BOTH  resources.  y' 

Available  in  Mac,  Windows,  or  DOS.  ^ 

Only  $795.  (IiKluding  both  sofrbound 


TO  ORDER  OR  FOR  MORE 
~  INFORMATION,  CALL: 

(212)  675-4380  •  Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.com 
Order  through  our  Web  site  store:  http://www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instmctions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  19*  SL,  New  York,  NY  100114234 

CA,  EXT.  NY  and  OH  residents  must  add  applicable  tax.  Canada  lesktents  please  add  GST. 

OR 

Look  for  the  handy  Business  Reply  order  form  in  this  issue  of  E&P 


The  Editor  &  Publisher  Company 


'StCvv.' 


CattI*  Craig  Tower 


Photo,  C.  Angileri,  Record-Journal,  Meriden,  CT 


The  many  colors  of  New  England. 

Fall,  winter,  spring  or  summer,  every  season  Whether  it’s  the  warmth  of  summer  or  the  chill 
holds  a  wealth  of  advertising  opportunities  of  winter  ski  slopes.  New  England  is  the  place 
for  smart  retailers  in  New  England  Newspapers,  for  increased  sales  and  steady  profits. 


Place  your  ads  in  these  New  England  Newspapers 
and  tap  into  the  treasure  of  the  Northeast. 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Journal  (M) 

Sunday-Sun  journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  CodTimes  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  DailyTranscript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  StandardTimes  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 

The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  NewsTribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worchester)  (M&S) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 

RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 


VERMONT  EAtc. 

Rutland  Herald  (M&S)  ^  < 

V) 


